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Note these Olivetti advantages: (1) Full profit for 
Olivetti portable dealers. (2) Fudl value for their 
customers. (3) Powerful advertising support, with full 
pages in TIME (every two weeks) and in THE NEW 
YORKER. Write to find how you can become an 
Authorized Dealer. Portable Division, Olivetti Sales 
Corporation, 375 Park Avenue, New York 22, N. Y. 


olivetti 
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check racks 


LONG LINE -+---LONG PROFIT 




















Sell the long line - > + 
of over half-a-hundred items. 








new build-up 
desk trays 


oO 


new horizontal 


build-up files 
Lit-Ning is unequalled for 
pace-setting design and quality of 
construction. Fast delivery 

from two modern Lit-Ning factories. 
Long dealer profit on these 
fast-turnover items. 


horizontal files 










card index 
file boxes 


message racks 


new vertical 


add-on files 


- in-and-out-boards 


LTT-NING PRODUCTS CO. 


SALES OFFICE: 3907 Duquesne Ave., Culver City, Calif. ADDRESS 
MAIN OFFICE: P.O. Box 3370, Fresno, Calif. : 
- > , i 7, wets 
FACTORIES: Fresno, California « Fremont, Ohio. ! ary ONE STATE 
MY NAME 
- = + for more details circle 152 on last page 


Lit-NING PRODUCTS CoO. 
3907 Duquesne Ave., Culver City, Calif. 
Please send me my new LIT-NING CATALOG 
& Discount Schedule 
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to retail at 


new THINRITE— 
for accountants, 
auditors, book- 
keepers. Extra fine 
ball gives your cus- 
tomers 60% more fig- 
ure mileage. In blue, 
black, red & green inks 


KenpConpon uit NOBLOT 


THE FASTEST-GROWING 
FAMILY OF DESK PENS! 


new ERASATIP— 
now, a desk pen with 
Paper-Mated Eraser 
that erases clean, 
sharp and even. In 
blue, black, red & 
green inks to 


retail at 29¢ 


new CLIPRITE— 
you can put it in 
your pocket. Slide 
clip . . . point pro- 
tector . . . Paper- 
Mated Eraser. In 
blue, black, red & 
green inks to 


retail at 39¢ 


new STENO— 

the secretary's best 

friend. Extra fine 
ball gives her 60% 
more writing mile- 
age. In blue pearl 
woodcase finish 
with blue ink to 


retail at 39¢ 
















RHARD 


39¢ 


U.S.A. S&S EBE 





IT’S EASIER TO SELL THE OUTSTANDING FEATURES OF NOBLOT! 
Desk companions of famous MONGOL pencils, NOBLOTS 
have the look and the feel of regular lead pencils . . . legal for 


signatures ... extended cartridge ...see as you write... for 
ruling lines. 


Now you can stock one line of woodcased desk pens to 
satisfy the needs of every customer. Send for the NOBLOT 
Sales-Stimulator Plan! 

Since 1849 


EBERHARD FABER 


WILKES-BARRE, PA. NEW YORK, TORONTO, CANADA 


- - = for 













popular NOBLOT Ny 
Regulars— S 
introduced these a7) 
famous NOBLOT pe 
features: no leak, & 
no smear, no fade, 
no transfer. In | 4 
blue, black, red & JO 
green inks to 


retail at 29¢ ES 








The NOBLOT 
family is the popu- 
lar growing family— 
the most complete line 
of woodcased desk ball 
pens in the industry, 
These new NOBLOTS 
have lots more on the ball! 


MEET THE NOBLOT FAMILY 
AT THE N.S.0.E.A. 
CONVENTION BOOTH 95 
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Your store may be the dullest 
store on the street (as Dr. Cross, on 
page 40, says many stationery stores 
are), but you've got to admit there’s 
nothing dull about the big stationery 
show put on each fall by the Na- 
tional Stationery and Office Equip- 
ment Assn. It’s a marvel of precision 
and planning. 

A full scale preview of the 1958 
exhibit and convention begins on 
page 43. If you've ever attended one 
of these annual NSOEA affairs, you 
know how impressive they are. If 
you've never been there, you can’t 
say you've really seen the industry 
on display in all its exciting variety. 

On-the-spot news of the show as 
it happens will be reported in MODERN 
STATIONER CONVENTION DAILY, a 
colorful tabloid newspaper published 
in four issues at Chicago for conven- 
tion-goers. Most of our staff will be 
there to provide this extra service. 

Any dealer who wants to capture 
some of the show's excitement and 
allure for his own business will do 
well to read on page 32 what new 
products have done for one stationer. 

Several months ago we told you 
what to look for in shopping centers. 
This month, starting on page 34, you 
can find out why some dealers are 
sure their future lies in downtown 
areas. One of the views comes from a 
West Coast city of between 100,000 
and 200,000 and the other comes from 
a mid-America metropolis of half a 
million. 

It may sound like carrying coals to 
Newcastle, but we've got to cut this 
short now and start packing pencils, 
paper and special files for that trip 
“a Chicago. We'll be looking for you 

€. 
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Only Esterbrook SCRIBE 
best-selling features in| or 







Unique comfort grip reduces fatigue. Only bold, new 
Scribe has it! New functional grip designed for 
Esterbrook by top designer Henry Dreyfuss fits your — 
fingers naturally. You write without tiring strain. 





Exclusive “Micro-fit” tip for quick starts, 
smooth ink flow. High precision ma- 


chines—first imported from Switzer- 
land by Esterbrook—seat ball more 
accurately than ever before possible. 
This means smooth, dependable per- 


formance for every single Scribe made. 


I 
] 
I 
i 


“Super-Tex”’* ball won’t skip on any writing surface, because 
it’s textured. Thousands of tiny “treads” grip the paper, stop 
skidding and smearing—even on such slippery surfaces as 
glossy photographs, slick papers, cellophane and _ glass. 
Writes right over finger-grease, too! 


The all-new 








*T. M, The Esterbrook Pen Co. 











combines ALL THREE 








New SCRIBE is a precision own. Your customers will admire its smart, 
riting instrument! modern taper. Its new writing comfort! 

¥ g ‘ Top capacity, too! Esterbrook’s king-sized 

Hundreds of exhaustive tests were made by __ refill writes 5 times longer than ordinary ball 

| Esterbrook and an independent research point refills. Yet refills cost only 79¢. 


group. The combination of “Micro-fit” tip and Distinctive, beautiful Scribe comes in six 
textured ball was found best for fast starting handsome, fast-moving colors: black, grey, 
and all-surface writing. SCRIBE HAS BOTH! red, beige, turquoise and blue. Two ball point 


And, Scribe has distinctive beauty all its sizes—fine or medium. 


1ew SCRIBE OFFERS MOST...SELLS FOR LESS — ONLY $7 .69 


for 
our 









Look for the 
big announcement! 


Hard-selling, two-color advertising in 
Life magazine in November is sure to 
bring customers into your store—ask- 
ing for the NEW Scribe. 
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Sales promotion support, too! 





Self-selling counter merchandiser, window salesman, wholesaler, or write directly to 
card, ad mats, statement stuffers, sales Esterbrook for your complete selling kit. 
training folders—all free! Display all the pieces prominently and cash 
Get them today! See your Esterbrook in on Esterbrook’s bold, new Scribe. 


SCRIBE by Gsterbrook 
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chairs by Globe-Wernicke 


put you on top of the world ! 


Fine-Rest aluminum chairs send profits up . . . because 
they’re tops with so many fine features. Like No-Sag 
springs, foam-rubber cushioning, just-right height ad- 
justments. What’s more, G/W Fine-Rest chairs give you 
an advantage with streamlined styling . . . plus the largest 
array of decorator colors in the industry! Yet—these 
“luxury class” chairs, made of long-life aluminum sell 
at moderate price. From office boy to president, there’s 
a Fine-Rest chair to seat everyone . . . among the com- 
plete Globe-Wernicke line! Your copy of a beautifully 
illustrated brochure on Fine-Rest chairs is available on 
request. 


eeeeeovcteooee 
@eeoevn0s0ee2800 


If you are not a Globe-Wernicke franchised dealer, it 
will pay you (in terms of greater sales potential) to 
investigate Globe-Wernicke’s complete line of top- 
flight products—including office furniture, files, supplies, 
and filing systems. Why not write for full information 
today? 

Lah 


GLOBE-WERNICKE 
er © 
CINCINNATI 12, OHIO 


remember... success depends on the strength of your line 
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) 








2 let oro Washington...r 


MODERN STATIONER AND 
OFFICE EQUIPMENT DEALER 
Washington, D. C. 
September 15, 1958 


Proprietors of stationery stores will pay $38.25 more in 1959 for 
self-employed social security taxes than in 1958 under the new social 
security amendments. Starting January 1, the new self-employed rate is 
3 3/4 percent of the first $4,800 of income or a top of $180 as compared 
with the present ceiling of $141.75. 





On January 1, 1960, another increase goes into effect, bringing the 
rate up to 44 percent and the maximum tax to $216. Under the new schedule, 
additional increases will then go into effect every three years. for 
1969 and thereafter, the rate will be 6 3/4 percent on $4,800 for e maxi- 
mum of $324. 


The store payroll tax also increases, though not so steeply. For 
1959, the rate will be 25 percent of the first $4,800 or a maximum of 
$120 for both employer and employee. The present top is $94.50. On 
January 1, 1960, the tax moves to 3 percent and a maximum of $144. More 
increases are scheduled for 1963, 1966 and 1969 until the top of 44 per- 
cent, or $216, for both employer and employees is reached in 1969 and 
thereafter. 





All these increases are automatic. No further congressional action 
is necessary. Congress can, however, either freeze rates or increase them 
further. 


A mild tax aid for some salaried store personnel in the higher 
brackets is now authorized by the Internal Revenue Service. For the 
first time, salaried taxpayers earning up to $10,000 can take advantage 
of the short tax form formerly available only to those earning less than 
$5,000. It requires filling in only 15 blanks instead of four or more 
pages. 





The mammoth Excise Tax Technical Changes Act of 1958 has finally be- 
come law. Of chief interest to stationers is the elimination of the old 
"basket clause" for outlining items subject to the 10 percent retailer 
excise and extending the tax to ring binders capable of closure on all 
sides, regardless of their material. In the past, the tax was levied only 
on those binders made of leather or imitation leather. 





The new statute specifically taxes the following articles, by whatever 
name they may be called: 


Bathing suit bags, beach bags or kits, billfolds, briefcases, brief 
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begs, camping bags, card and pass cases, collar cases, cosmetic bags and 
kits, dressing cases, dufflebags, furlough bags, garment bags designed ~ 
for use by travelers, hatboxes designed for use by travelers, haversacks,: 
key cases or containers, knapsacks, knitting or shopping bags if suitable 
for use as purses or handbags, makeup boxes, manicure set cases, memorandg 
pad cases -- if suitable for use as card or pass cases, billfolds, purses 
. 3 wallets -- musette bags, overnight bags, pocketbooks, purses and handbags 
ie ring binders capable of closure on all sides, salesmen's sample or displg 
cases or trunks, satchels, suitcases, tie cases, toilet kits and cases, © 
traveling bags, trunks, vanity bags or cases, valises, wallets and wardrop 
cases. 





















Congress used the term “by whatever name called" to prevent tax 
avoidance for items clearly taxable but called by another name for mer- 
chandising or other reasons. For example, a “billfold" marketed as a 


iV 
"money holder" would still be subject to the tax. 9 






A study soon to be published by the National Retail Merchants Assn. 
will show that more and more retailers have found it necessary in the past 
three years to institute a series of fees for customer services that used 
to be supplied without charge. : 








A substantial number of retailers are now charging fees for such ser-” 
vices as C.0.D. deliveries, pickups of merchandise for returns and lay- 
aways. Oddly enough, there has been no significant change over the past 
three years in the number of stores charging extra for gift boxes and 




















wrapping. 

Some tax relief for small businesses went through Congress as a rider SE| 
to a technical tax bill and was approved by the President. The main fea- : 
tures of the new statute are: PO 

(1) Permitting of treatment as an ordinary tax loss amounts up to 
$25,000 per taxpayer lost through investment in small corporations. Uniq 

(2) Permitting a three-year carryback of losses by a business. bs struc’ 

(3) Permitting additional depreciation for the first year that pro- ea arou 
perty and equipment, other than buildings, are purchased. 

(4) Authorizing an increase in retained earnings without tax penalty. 

(5) Authorizing payment of the estate tax in 10 annual installments in 
the case of a closely-held small business. 

Only items (3) and (5) would be of much benefit to the average store 
proprietor, and neither of these would result in an actual saving of 
taxes. They add up more to an interest free loan. A 

. 

Small Business Administrator Wendell Barnes expects that the small x 





business investment companies authorized by Congress to provide long-term r 
and equity capital to small companies will be functioning by the end of th 
year. SBA plans to start issuing licenses for the new credit companies S 


the middle of November. a = 





Mr. Barnes has requested the National Labor Relations Board to delay™ 
its proposal to expand jurisdiction to cover thousands of smaller firms © 
which its orders have ignored in the past. Under the proposal, NLRB 
handle labor disputes in retail stores if they have a gross annual bus 
of $500,000 or more. 













Announcing a Major Ball Point Advance. .. 





Now, the genuine porous ball, plus new high-density ink, combine to 
give new richness, new character, new comfort to ball point writing! 


aa sve GLASSES FOR 3-D VIEWING 
HOLD IN 
RIGHT HAND 


SEE AMAZING NEW 
POROUS BALL IN 3-D 


Unique, honey-combed ball con- 
struction feeds ink through, not just 
around as with ordinary ball points. 


Handsome new New Triangle Grip 
design in slim, fits finger for new 
round shape. writing comfort. 





Imagine! THis FINE BRAND NAME, | 


THESE .REVOLUTIONARY Cc 
FEATURES, YET ONLY.. | 





ersharp Fountain-Ball writing tip magnified 65 times 


Ererahanr GIVES THE PEIND! 


EXCITING NEW EVERSHAR® ' 
NN FOUNTAIN-BALL PENG °# 


ALL in NEW Triangle a 
or Slim Round‘: shape! 





@ The most carefully testes 


pen ever marketed... wi 
dozens of successful tesis— 
function, shape, appearance 
marketing methods, 

ing and trade reaction. 














WITH THE... _ \' 
EXCITING NEW BRAND NAME UNIVERSAL REFILL: 


@ It's the Eversharp Fountain-Ball “Adaptable.” Giant-size - 
transparent refill; fits all high-volume brands (except Parker) 
FINE OR MEDIUM POINTS. BLUE, BLACK, RED AND GREEN INK COLORS. n 


>ENNDUSTRY NEW SALES EXCITEMENT! 


{Apa The New Eversharp Fountain-Ball Pen Will Give Your 
ENN Business New Vitality... Faster Turnover... Greater Profit! 





TWO TRAFFIC-STOPPING | 
FREE MERCHANDISERS 


BOTH EQUIPPED WITH 3-D VIEWERS! 





The “GIFT SEASON’ *EP-2G 


12 Pens, each individually gift-boxed. 
Ready-packed, colorful, inviting. 





| AVAILABLE TODAY 


The most attractive policies and promotional 


The “ALL SEASON” ‘EP-1 | 


lans in the entire writing instrument indust 
4 ° ad 12 Pens, attractively arranged on hand- 
some dispenser. 





... without reservation ! 


i 
: AND 


D EXCITING ADVERTISING Frome 





A GREAT NAME...A STRONG CLAIM...A LOW. 
PRICE AND HEAVY ADVERTISING MONEY! 


ATL 
AST! a BALL POINT THAT 











Here 1s the 


Ts! 


IN A SERIES OF GREAT 
NEWSPAPER ADS 





















SATURATION 
TV SPOTS 













AND-— tHE most UNUSUAL 


WINDOW DISPLAY 


Y 
Y, 
ITES LIKE A /f ? 
— " iy EVER CREATED 
* 
N | 


N ‘porous BALL IN 3-D! 
HUGE 3-D GLASSES 


FOR YOUR WINDOW 


MO RUNING OUT OF HK 








A Subsidiary of f The Parker Pen Company 


~ 


i 
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no matter which you use... 








you'll get a better job on Wausau Bond 


anf eRe. WE CU Sell 


IMPRESSION PAPERS 
WAUSAU PAPER MILLS COMPANY, BROKAW, WISCONSIN 
z ae 
PK YOUR STATIONER OR WRITE FOR SAMPLES aed 
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Seems like 


they're always 
inventing 
something 
at Waterman's!” 








inventor 


SENTEL, ORM T 


Waterman's discovered 
a Sapphire has special 
affinity for ink... far 
smoother, more reliable 
than steel or ceramic 
ball points. Laboratory- 
perfect Sapphire 
makes Jewel Point a 
perfect pen. 











75 years 
| Waterman. 
ee ee | 





the first and oldest name in pens... 
the newest ideas in writing! 


WATERMAN PEN COMPANY, INC. SEYMOUR, CONNECTICUT 
- - - for more details circle 183 on last page 

























Swivel Chair 

A new executive 
posture chair by 
Browne-Morse Co. 
has a special nylon 
base sleeve designed 
to add years of use 
at the most com- 
mon point of wear. 
The tubular - steel 
part found at the 
hub of most chairs 
has been replaced with a durable nylon 
bushing which is said to eliminate wear, 
binding, dragging and noise. This ex- 
clusive nylon feature has been combined 
with modern design and lifetime aluminum 
construction. 








Floor Covering 2 
ar : A new resilient 
floor covering with 
a non-slip surface 


has been announced 
by Minnesota Min- 
ing and Manufac- 
turing Co. Called 
“Scotch-Tred”’, the 
material is flexible 
enough to be bent 
double, yet so durable that the company 
says laboratory tests found it outwears most 
popular floor covering materials. The ma- 
terial is easily applied by stripping a 
protective backliner from the pressure- 
sensitive adhesive and pressing to a clean, 
dry surface. ‘“Scotch-Tred” is non-abrasive 
and non-sparking and its resiliency is said 
to lessen fatigue. It is available in strips, 
tiles, rolls of various sizes or custom 
shapes. Colors are beige, black and gray. 


Cash Register 3 

A new machine 
by Sweda Cash Reg- 
ister, Inc., is built 





into the conven- 
tional check-out 
stand at an angle 


which follows the 
natural position of 
the checker’s arm 
and hand. The new 
“Slant” has been 
researched for many 
years, the company 
says, to reduce fa- 
tigue and increase productivity at the 
check-out stand. A remote control cash 
drawer is separated from the register and 
can be built into the side of the check- 
out stand. 





a. 
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New Candle Designs 


The golden color 
of ripening wheat 
and a brace of oak 
leafs decorate one of 
the new candle de- 
signs by Colonial 
Candle Co. Other 
designs are the 
“Wedding Anniver- 
sary Candle” with 
silver lettering, the 
“Gold Star Octagon —— 
Pillar’ with gold stars on white and the 
new “Cartouche” embossed with Byzantine 
oval and scrollwork design. 


Thin Rule 5 


Flash Manufac- 
turing Co. has an- 
nounced a new line 
| of gold-tone “Ex- 

4 ecutive’ Thin Rules, 

Ret. available in six, 

s eight and ten-foot 
a lengths. A_ three 

color display card 
features six rules standing upright. The 
blades have both feet and inches marked 
in black numbers on white enamel steel. 
The same firm has added to its line a 
push-button Vest Pocket Safety Knife made 
of chrome finished steel and attached to 
a key chain. 


FLASH 





Al 


Book Cover With Handles 6 


The “Bookarry”, 
by Gerd Sales Co., 
is made of simulat- 
ed French calf in 
six popular colors. 
It features double 
strength wrist-size 
handles and an at- 
tached bookmark 
inside. The item 
lists for $1.49 and is packed 24 assorted 
colors to a box, with two display cards. 
The company will wholesale them by mail 
order and pass on the commissions saved 
as an additional discount to the trade. 





Automatic Eraser 7 

“Auto Erase’, a 
new portable, bat- 
tery-operated eraser 
has been produced 
and is available 
through Ellendale 
Associates. Run by 






two standard flashlight batteries, the ung 
erases ink, pencil and typewriter impres- 
sions swiftly without affecting paper, The 
company says original sheets can be erased 
while in the machine without smudging 
carbon copies. Packaged in a two-tone 
plastic case, the eraser includes abrasive 
cleaners and pencil and ink erasers. It ge 
tails for $4.95 without batteries and $5. 
with batteries. 

































































Cabinet 8 
_ A 9-drawer 

, metal cabinet has 
been produced by 

Rockaway Metal 


Products Corp. and 
is being distributed 
by George §. 
Heineman, Inc. The 
cabinet is 30” high, 





121” wide and 
111” deep. Each drawer has a slot for 
identification label. Store cost is $9.60 


with a thick, flush type locking door; 
$7.80 without the door. Three colors 
available are gray, beige and mist green, 


Felt Tip Marker 9 

Bankers & Mer- 
chants, Inc., has a 
new line of markers 
selling at 69 cents. 
They feature ball- 
valve action and felt 


tip for permanent 
colorful marking, 
even on “hard to 


mark” surfaces. The 
ink supply is in a 
cartridge that fits into a leakproof, ut 
breakable plastic barrel. Coded caps match 
the 10 available colors which are described 
as instant drying, waterproof, odorless and 
nontoxic. 





Folding Chair 10 

Beauty and com 
fort are stressed if 
the new Royal 400 
folding chair 
Royal Metal Man 
facturing Co. The 
chair has an 
holstered s primg 
seat and a padded 
back. The frame & 
chrome-plated. The 
chair folds to a compact three inches for 
easy handling and storage. 
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... to give you the inside story on 


The rubber section — where Eagle 
turns out its quality eraser lines. 


Ceylonese graphite, Bavarian clay, 
Malayan rubber —raw materials from 
everywhere under the sun. 


Much of Eagle's machinery is so 
specialized that we build it ourselves 
in this machine shop. 


ae 








TO GIVE YOU, EAGLE’S CUSTOMERS, EVEN 
FINER PRODUCTS, EVEN FASTER SERVICE 


. . we've built seven acres of modern-as- 
tomorrow plant—all under one vast roof! 

We moved a million cubic feet of earth... 
shifted a quarter mile of river. ..even added 
a new road and a new bridge to make this 


y on Eagle's brand-new plant! 


Exciting new products are 
developed, current products are 
improved — here in Eagle's 
laboratory, 


In go wood, lead, tips, erasers... 
out come finished pencils. This 

is Eagle’s straight-as-a-die 
assembly line. 


Kw 


Here white heat and 40 tons 
of pressure give Eagle leads 
their top strength, smoothness 


Heart of Eagle’s world-wide network of sales and service — 
our brand-new office building. 


aluminum, glass and masonry beauty possible. 
Here in Danbury, Eagle starts its second 
century as the world’s largest manufacturer 
of quality pencils. From its new research labs, 
from its acres of almost revolutionary produc- 
tion machinery and streamlined shipping 
facilities will flow ever finer Eagle writing, 
coloring and drawing materials—to you/ 


EAGLE PENCIL COMPANY 


NEW YORK 
LONDON 
TORONTO 


Danbury, Connecticut 


MEXICO 
SYDNEY 
BOGOTA 


- ee 
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You Ll sell more 
it iboms a 


“Quick Service’ Monogramming 






a, 


»' 


Christmas Cards Lead Pencils 
Writing Papers Fountain Pens 
Book Matches Playing Cards 


Leather Goods 


You can RENT a Kingsley 
Machine for only 21c a day! 


With a Kingsley Machine you can monogram 
the above gift items right in your own store! 


This Quick Service promotes extra gift sales _ 
...and brings in new customers who can’t get 
Quick Service elsewhere. 

Write for a free copy of “Ideas for Mono- 
grammed Sales Promotions,” andcompletein- _ 
formation on our Rental Plan (only 2ic a day). 


KINGSLEY MACHINES 


850 Cahuenga « Hollywood 38, Calif. 
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Power Converter 1 

A power conversion unit, the Terad 
Trav-Electric Super, is designed 4 
operate 110 volt AC dictating maching 
and other office equipment from a ¢ 
or 12 volt car battery. With this unit 
salesmen, auditors, insurance adjusters 
engineers and vacationers can have the 
convenience of regular household cy. 
rent in their cars. The Super is rate 
at 60 to 75 watts on 6 volt battery 
operation and 75 to 100 watts on 12 volt battery operation 
Terado Co. also has models in lower and higher wattage capaq 
ties with list prices from $12.95 to $99.95. 





Phone Accessory 12 

A new Pat Phone Mate com- 
bination by Pat Products Division 
of Ketcham & McDougall, Inc., in- 
cludes a pad, magnetic dialer pencil 
and alphabetized card index for 
names and numbers. And it's all 
right at the phone because the unit 
clips easily and securely to any rectangular base phone, staying 
with the phone wherever it is moved. The pad takes standard 
4” by 6” refills. Retail price is $2.95, either in brass or 
chromium finish with black lacquer base and felt underpad. 





Photocopy Desk 13 


Two lightproof side cabinets with 
magnetic doors for protection of 
unexposed photocopy negative and 
positive papers are features of a 
new Model C Photocopy Desk add- 
ed recently to the Ampto, Inc., line 

' of photocopying equipment and ac- 
cessories. The desk, which also has a work surface of 16” by 
30” and lists for $49.50, is of all metal construction. Legs 
are adjustable and the finish is baked hammertone gray. 

Ampto also has a new low cost dispenser for negative and 
positive photocopy papers with a fingertip-controlled ejection 
mechanism. 





Display Fixtures 

A new line of fixtures for display 
and stock-storage of greeting cards, 
gift wrappings and party goods is 
now available to retailers of Gibson 
Art Co. products. Named ‘“Panor- 
amic,” the new fixtures have all 
exposed surfaces, except display tiers, covered in durable, easily- 
cleaned Formica laminated plastic in one of four wood grain 
finishes. Both 9-tier and 12-tier units are available. Drawers 
are of “filing cabinet’’ construction, with ball-bearing rollers 
and steel suspension channels. 


Bridge Napkins 15 

= : The latest series of humorous 
napkins by Monogram of California 
is a collection called Big Deal. Each 
of the 36 different cocktail napkins 
in the series is illustrated with 4 
cartoon of particular significance t 
bridge enthusiasts with a rule from 
Charles H. Goren’s  point-count 
bridge strategy tied in. Big Deal te 
tails for $1 and wholesales $7.20 

. en per dozen. The same company offers 
swizzle sticks tipped with rock candy to sweeten drinks as they 
are stirred and Old Fashioned Paks, combining rock candy swizale 
sticks with illustrated cocktail napkins. 
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(quantity discount available) 


low-cost ball-point pen with 
highest quality ink cartridge 


Has all the features of pens 
costing many times more: 


@ Replaceable cartridge 


® Contains bankers approved ink — meets 


government specifications! 


® Won't leak! Won't smear! 


® Non-transferable ink. 


® Attractive, light-in-weight .. . 


3 gross or more - 50-8% or $19.20 net 


list price - $41.76 per gross 
Less than 1 gross - 40% or $25.05 net 
1 to 2-11/12 gross - 45% or $22.97 net 


Each refill is individually packaged 
in an attractive fibre tube. 
Numbers on refills are the same as pencil numbers. 


List price $.15 each 

| gross $12.96 net 

5 to 9 gross $10.80 net 

10 gross or more $9.72 net 


Made in four colors: 


#483 #487 
BLUE GREEN 
#485 #489 

RED BLACK 


(Reproduction) 


Order your stock now! 


GENERAL 
PENCIL 
COMPANY 


JERSEY CITY 6, NEW JERSEY 


Won't clog! 





#483 BLUE 





ee 


EW. 


29¢ Retail SE 


#485 RED 


/ 


RAL’S 


a 
GENE 


Mids 


BALL PEN 





#487 GREEN 








#489 BLACK (Reproduction) 
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Is smoothness what your customers are looking for most in a I) x estes 
pencil? Then Semi-Hex is the pencil for them! al _ hi 
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That's because Semi-Hex (and only Semi-Hex!) contains lano- x / ere 
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Semi-Hex points, too, defy common breakage. Our Carbo-W eld ig 


process does the trick — mates lead to wood with a bond that og! 


holds true through the final sharpening. i 
These are features that can be found in no other pencil. So, Fy 
today . . . why not ask your customers to try a box of Semi-Hex. & 
For remember: We guarantee Semi-Hex to be the best office pencil Ry 
they've ever used — or money back! Ry “ae 
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ENERAL PENCIL COMPANY 


JERSEY CITY 6, NEW JERSEY 
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Teletype Tape File 





16 


Republic Steel Corp. has announced 


a new steel filing cabinet that eliminates 
the possibility of permanent wrinkles, 
folds and loops in punched Teletype 
tapes while being stored. Fitted with 
30 drawer inserts, 10 in each of three 
sections, the unit can hold up to 4,500 
tapes. Each drawer insert is fitted with 


150 tapered pins, 14"’ in diameter, so 


that tapes may be tightly rolled, fixed with a band and slipped 
easily and securely over the pins. Each drawer is 1 and 1/16” 
deep. Several colors are available. 


Word-Card Game 


“Tell” is the name of a new word- 
card game developed by The Hart 
Vance Co. and marketed by How-To 
Co. A set consists of 96 cards in 
a box with rules that provide for 
a combination of melding, for- 
scoring of 


mation of words and 


17 





points. On each card appears a black letter and a red numeral. 
The game retails for $2 and may be played with from two to 


five contestants. 


Speaker's Aid 





18 


Telit Industries, Inc., has taken 
features of the Teleprompter of TV 
fame and produced a ““TelExecutive”’ 
portable automatic electronic prompt- 
ing device that can be used by 
speakers virtually anywhere. The 
speech is prepared in large type on 
special continuous fold manuscript 
paper and the speaker controls the 
feeding of the manuscript with a 
small control unit that fits in the 


palm of the head. A kit including the TelExecutive itself, the 


automatic hand control, 


a cowhide carrying case and enough 


paper for 10 one-hour talks is being marketed for less than $150. 


Instrument Gift Packs 

The Airguide Instrument Co. has 
four new “gift Pack” selections for the 
forthcoming gift season, 
boxed at no additional cost. The gift 
packs are Auto Pack, with compass 
and thermometer, for $10; a Boat Pack, 
speedometer and marine compass, for 
$21.50; a Weather Pack, barometer 
combination and jindoor-outdoor  ther- 
mometer, for $15; and a Deluxe 
Weather Pack (shown here) for $24.75. 


Coin Counter Box 





attractively 





20 


A coin box designed to speed up 
money handling is offered by Hastings 
Typewriter Co. Called the Cash-A-Flash 
Auto-Meter Coin Box, it has calibrated 
trays for storing and counting more 
than $60 in coins. Coins are counted 
for packaging merely by placing them 
in the metered trays. The trays store the 
coins and at the same time keep a 


perpetual count. Complete with a key lock, the box retails for 


$12.50 
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PROFITS 
EXTRA for YOU! 


SAVINGS for 
Your Customers! 
Craftint 


No. 19 “Starter” Oil Painting Outfit ... PLUS 
Sensational, New Mix-N-Match Color Palette Guide! 


WGRAP Tiny mix-w-matcn CoLom Pacetre syloe. 























































a $4.95 value 
now $3.95 


(Limited Time Only) 9 , ——e = 
— E= we 

Cash in on Craftint's special offer! Your customers are pre- 
sold with ads in the American Artists and School Arts Maga- 
zines! This two-in-one bargain features the new CRAFTINT 
MIX-N-MATCH Palette Guide —the BIG Guide that helps the 
amateur paint like a professional. This 142” x16” Color 
Matching Chart shows your customers how to paint the exact 
colors desired — quickly — easily! There has never been an- 
other like this — anywhere — any place — any time! And now, 
for a limited time only, this sensational CRAFTINT MIX-N- 
MATCH Palette Guide is being offered FREE with the No. 19 
“STARTER” Oil Painting Outfit. This set is compact and fitted 
with ten tubes of CRAFTINT-DEVOE Artists’ Oil Colors, bottles 
of pale drying oil and turpentine, brushes and instructions in 
a lacquer-finish, wood box, PLUS CRAFTINT MIX-N-MATCH 
Palette Guide. 
The No.19 “STARTER” Set regularly sells for $4.45. MIX-N- 
MATCH chart is priced at 50¢. This $4.95 value is featured 
for only $3.95. 
Your regular discounts apply to the special $3.95 price and 
a chart will be included FREE with each set purchased. 






for 

complete ) 

pert rattint 
seen THE CRAFTINT MFG. CO. 
wire or NEW YORK « CLEVELAND + CHICAGO 
phone 1615 Collamer Ave., Cleveland 10, 0. 
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NEW PRODUCTS ....s cc ccscves 


All-purpose Scope 21 


Heyer Corp. has introduced an 
all-purpose scope designed to make 
professional copy preparation easier 
for all office duplicating processes. 
It provides proper surface and light 
for drawing, lettering, ruling and 
writing on all stencils, spirit and 
gelatin masters and paper offset 
plates. It also serves as a light table 
for retouching negatives. Called 
Superscope, it has adjustable legs and light, locking T-square steel 
clamps and a 10” by 1814” ceramic diffusing glass surface. 















Modular Furniture 22 

A new, all steel Aristocrat 
Modular furniture line has been in- 
troduced by Remington Rand Divi- 
sion of Sperry Rand Corp. Matched 
components include desks with end 
panels, tables, credenzas, tops, file 
and storage cabinets. The variety 
of work units in either L-shape or 
U-shape groupings is said to be un- 5 
limited. Colors in the line are Gray-Rite, Gray-Mist, Heather 
Beige and Surf-Green. Desk and table tops can be specified in a 
variety of colors, either linoleum or Textolite. 






















Wire Desk Trays 23 


New desk trays by Western-Cal 
Wire Products Co. snap on top of 
each other and can be stacked to any 
desired height. Available in both 
letter and legal size, the units inter- 
lock simply by the tension of the 
steel wire and can be unlocked in 
a second. For modular desk arrange- 
ments where workers share desk trays, they can be stacked in an 
alternate manner. Trays are available in both chromium and 
brass finish. 















Chair Mat 


The Ace Lite Step Co. has a new 
version of the desk-chair undermate 
in high-styled marbleized tones. Four 
stock shades in either round or 
rectangular style retail for $27.50 
east of the Rockies. Twenty-two 
other color variations are available 
at a 10 percent price premium. 
Mats are 14”" thick and have bevel- 
led edges. The under-side is backed with Nylon-reinforced rubber. 
Five to eight years of service are expected from each mat. 


















Tape Displays 25 
F ee " Eleven separate “Scotch” tape dis- 
plays which can be used individually 
or in combinations are being offered 
to dealers for the 1958 Christmas sea- 
son by Minnesota Mining and Manuv- 
facturing Co. This FX-4 floor display 
with 156 rolls of 25-cent gift tape is 
designed as a companion to the M-4 
display which contains 18 dozen as- 
sorted rolls of transparent cellophane 
tape. Included in the 1958 line are 
five smaller counter displays with gift 
tapes and two merchandisers with as- 
sortments of gift tapes and cellophane tape. 


(Continued on page 92) 
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GREATEST 
ADVERTISING 
PROGRAM 
...in its history 






ee 


SHELF LIFE 
GUARANTEED 
3 YEARS! 










FREE 
MERCHANDISING 
AIDS! 

ON PRODUCT TOP PROFIT 





PREFERENCE 
PROMOTION @ 


STOCK 
FEATURE 
SELL 


SPEEDRY PRODUCTS, INC. 


SPECIAL PLANS! 


Don’t write... 
WIRE NOW for 
full line catalog 
& deal sheets. 





Dept. COIE3 RICHMOND HILL 18, N.Y. 
- = = for more details circle 174 on last page 
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Permaner 
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THE 


WORLD FAMOUS 


magic Marker LINE |. 


Time tested for profit and preference 


20,000,000 


refills 39¢ 


Permanent 
magic marker 


The famous original ready-to-write mark- 
er. Instant-dry, waterproof, 11 brilliant 
colors plus black and white. NO LOOSE 
INK! In single units, 3-color sets, dozen 
boxes and 12-color Art Set. Refills avail- 
able. MAGIC MARKER SHELF LIFE 
GUARANTEED 3 YEARS! 


“A98CCHy. 
MERE Ep, 
FF Goo 
Mii» 
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$2.50 maqic marker 


STENCILLING SET NO. 811 


Includes ready-to-use MAGIC MARKER 
STENCILEER (no-loose-ink applicator), 
76 movable stencil letters and letter-set- 
ting easel. Cleanest, quickest stencilling on 
any surface or material! STENCILEERS 


also available alone. 


maqic marker 
LETTERING TEMPLATE NO. 82 


Makes possible uniform, neat professional- 
looking signs, posters, notices. Used with 
Magic Markers or Brushpens for quick, 
effective work, Perfect extra-sale item. 


SEE US IN 
BOOTH NO. 44 


NEW PRODUCTS! 




















N. S. O. E. A. 


NEW DEALS! 


NEW! 
NON-PENETRATING 


ODORLESS 
ANOTHER 
Speedry 
FIRST! 


57¢ 


refills 35¢ 


magic marker 


Another Speedry first! Dries instantly on 
porous surfaces, Non-penetrating, odorless, 
removes by washing or with ink eradica- 
tor. NO LOOSE INK! 8 brilliant colors. 
A sensational development in felt-nib 
markers. 





The Speedry MAGIC MARKER 
Line for marking, stamping 
and stencilling is most popular 
because they're PERFORMANCE 
TESTED by the world’s foremost 
manufacturers in devices and 
inks for special-purpose uses. 
In a small space you can open 
a complete MAGIC MARKER 
DEPARTMENT for big profits 
and steady repeat business 
from satisfied customers. 


$5.95 


SPEEDRY 8-COLOR 
DIPPEN SET NO. 718A 


For sketching, fine-line drawing, dry-brush 
and other exciting techniques. Just touch 
felt tip to felt pad in bottle. NO LOOSE 
INK to spill or fill. Instant-dry, water. 
proof, for any surface or material. Set in- 
cludes 7 colors plus black, solvent, holders 
and variety of 8 nibs. 


SPEEDRY 


patented 








SELL 
WITH 
ONFIDENCE 


magic marker 
BRUSHPEN SET 


NO. 991 


Gold finish Speedry Brushpen with famous 
patented CAPAC system that fills itself, 
feeds itself with no loose ink. Comes in 
plastic case with extra nib and ink, 
Brushpen also sold alone, 99¢ 


FILLS ITSELF! FEEDS ITSELF! 


e SPEEDRY BRUSHPEN 
MODEL 57 SET 


$3.50 


All-aluminum machine-turned Speedry 
Brushpen, fountain pen size with pocket 
clip. Patented CAPAC assures uniform 
flow. NO LOOSE INK, nothing to spill 
refill or flood. Choice of nib style and 
Speedry Instandry ink. Brushpen also 
available alone. 


maqic marker 
12-COLOR ART SET NO. 735 


The professional or hobby artist's and 
craftsman’s delight. Full color range of 
standard and between colors. Comes with 
utility platform to pin on inclined draw- 
ing board, 





Write for complete catalog, prices and merchandising aids. 


PRODUCTS, INC. 
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k why should we hide it: 


Glider EXTENSION ARM 


another one of Browne-Morse’ hidden efficiencies 
that pays countless dividends through longer life 
and satisfactory service. This device (illustrated 
at left) a Browne-Morse exclusive, supports the 
drawers rigidly, from below and throughout its 
entire length. Contour-fitted ball races guide 
precision ball bearings noiselessly whenever the 
drawer is in motion. The Glider Extension Arm 
feature alone, makes Browne-Morse the smooth- 
est operating, most durable file cabinet you 
can buy. 
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The precision features of Browne-Morse ES 

. , . Ww 
“Feather-Touch Glider Files are mostly con- » ows 
cealed by their beautiful exteriors. For instance, excitin; 
you can open a heavily laden drawer with a mere gatheri 

5% ounce pull. After years of service it will work under 
as smoothly and quietly as the day it was de- = 
livered. Quality construction such as this is not NSOE 
evident at first glance. anoth 
4 spect t 

: REASONS WHY GLIDER 

FILES ARE PREFERRED with 

towar 

¢ SMOOTHER FEATHER-TOUCH ACTION bens 
* COMPLETE RANGE OF SIZES “/ 
. ¢ FOLLOWER BLOCK KEEPS ahi 

ee FOLDERS VERTICAL cepts 

a * - = 3 ti 

af * NO LUBRICATION REQUIRED vp 

‘i a hans 
* QUALITY GLIDER EXTENSION ARM os 
e LOW INITIAL COST scean 
whic! 
enou 

FREE: Colorful “Coordinates” brochure with only 

complete information on Browne-Morse work- _W 
Saving units. tacty 
re-O! 
DEALERS — For quality, price, sales appeal and ary 

profit, Browne-Morse modern office furniture ia 

MURKEOON, emoImeAN leads the field. Write us today about a Browne- new 
me Morse dealership. seve 

evid 

ARCHITECTS OF EFFICIENCY FOR AMERICA’S OFFICES am 

“See the new Browne-Morse Line — NSOEA Convention, Conrad Hilton Hotel, Sept. 27-30, October 1. Rooms 610 and 611.” MO 

- = = for more details circle 116 on last page 
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The ‘New Convention 


 Deieed dealer who today is alert to 
what is transpiring in his industry 
is aware that the field’s biggest, most 
exciting convention, the vast NSOEA 
gathering, will be conducted this fall 
under a totally revamped program. It 
will truly be a “new” convention. 

But, it seems to me that this fall’s 
NSOEA convention will be “new” in 
another, perhaps more important, re- 
spect than is evidenced in the big pro- 
gram revision described elsewhere in 
this issue. This other change deals 
with a new manufacturers’ concept 
toward exhibiting at meetings, and 
bears heavily on how you as a dealer 
can get the most out of the affair. 

Recent years have seen a decided 
change — and, I believe, improve- 
ment — in the convention exhibit con- 
cepts of many companies in the sta- 
tionery and office equipment industry, 
as well as in most other fields. Per- 
haps it’s inaccurate to dub this con- 
vention ‘‘new’’ in this context, but it 
seems to me that changes in attitudes 
which I have witnessed are substantial 
enough to justify the word’s use with 
only limited license. 

_ What has happened is that manu- 
facturers are re-evaluating exhibits and 
te-orienting them in their marketing 
pictures from a method of making 
and cementing friendships to a func- 
tion of making sales. This is not a 
new idea, of course. Conventions in 
several recent years have shown 
evidence of this concept, but this 
year's recession has done a lot to bring 
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larger numbers over to the “new” con- 
vention exhibit concept. 

How does this affect you in “work- 
ing” the convention? It’s simply going 
to make it easier for you if you go 
to do business, and much harder and 
distressing if you go to play. Here's 
why! 

Manufacturers looking for orders 
instead of hand shakes are giving more 
attention to the instruction of sales- 
men who will “work’’ the floor, and 
exhibits, in at least several cases, are 
being prepared this year to more 
thoroughly illustrate the selling points 
of a product rather than to attract 
attention. Also, the manufacturer is 
more fully taking advantage of pub- 
licity channels available to him. 

There is no question that it will be 
a bigger and better exhibit this fall, 
but I’m sure you'll find it different. 
Oh, there will be the “gimmicks” and 
the crowds, the contests and the 
parties, but I think a stronger emphasis 
on selling will be obvious to you. 

So, if you want to get the most out 
of the convention, go prepared to 
listen and decide. Don’t go to shake 
hands, bend an elbow and say, “Send 
me all that dope.” Those manufac- 


Maceth? Shaved 


turers who have acceded to the ‘‘new”’ 
convention concept simply will have 
to disappoint many who do the latter. 
They're interested now in showing a 
product, telling you about it and find- 
ing out if you are interested 

and how many? 

I don’t mean this is going to be a 
drab, no-fun convention. There will 
be plenty of time for recreation, per- 
haps more than in the past. When 
it’s all business at the exhibits, it can 
be all play after hours. 

All this, of course, is to the ad- 
vantage of the dealer as well as the 
manufacturer. Doesn't the thought ap- 
peal to you of a concerted effort on 
the part of manufacturers to get the 
most possible information to you 
about products, their advantages and 
their salable points in as little time as 
possible? Compare this with no such 
effort — or a disorganized one, and 
it’s clear from which you can glean 
the most helpful, profitable informa- 
tion. 

If it's good for you and the manu- 
facturer, it’s good for the industry. In 
my book that’s a sound convention 
exhibit concept. I’m sure it should 
make for a grand “new” convention. 











NEW 


Mean 
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PRODUCTS ra Business 


. 
A three-fold program for introducing new products 


has multiplied accounts and helped quadruple sales in five 


years for this stationer. If you’re going to the NSOEA show, 


you'll be especially interested in why he likes to 


approach a prospect with a new product in hand 






























N ew products not only open the 
door to new business, but they 
also solve the problem of a low 
traffic location for Abbott-Allen 
Stationery Co., 743 Washington St., 
Boston. Arnold Shulkin, the com- 
pany’s president, has devised a sales- 
man-centered, three-fold method of 
introducing new products. He says 
the program has added new accounts 


“New products open the door to new 
business,”” asserts Arnold Shulkin, presi- 
dent of Abbott-Allen Stationery Ce., as 
he scans a catalogue looking for ideas. 





Mr. Shulkin or- 
ganized a_ sales 
program in which 
outside salesmen 
use new products 
in their sales talks 
with prospects. He 
is shown here dis- 
cussing features of 
@ product with his 
salesmen. 

























and quadrupled the growing firms § 39) pads 
gross sales over the past five year J jousand. 
Because he had noticed busines 
upsurges in the past when he in & ,. well.” 
troduced a new product to his Because 
established clients, Mr.  Shulki outside sa 
realized that introducing a new pro & jie, Mr. 
duct to a cold prospect could be ap a probl 
effective way to sell him. He & tale 
cided on this tactic and hired thre One 0 
salespeople, one woman and two setting 0 
men. the fact | 
Then he inaugurated the following § jiversific 
three-fold program to upgrade his § \now wh 
sales force and boost business, that a pt 
(1) He sends salesmen to a § he other 
many manufacturer seminars on new think yc 
products as possible. (2) He holds § office ni 
weekly meetings with salesmen to § yoy don’ 
discuss the reception of new pro § if you d 
ducts. (3) He assigns his one inside B jlk you 
saleswoman to handle incoming § ig his a 
phone orders, equipping her with § and giv 
the latest information on new pro § hand. 
ducts to stimulate business. “At 2 
“When I first decided to use this § kin rec 
method,” says Mr. Shulkin, “I knew § product 
the salesmen would need a good Sel 
sales approach and a strong program § of usin 
to crack new accounts. One of the § This it 
most effective door-openers with a § cover. 
new client is a new product. By expensi 
walking into an office with a new § and it 


product in your hand, you auto F many « 
matically score. If it’s new, he hasn't §  |eads v 
got it. And if it’s something he can § one, I 
use, he should buy it. Then one B 4s an; 
sale leads to another. to mal 

“This sales technique works well In | 
for us,” the Boston stationer con- facture 
tinues, “because we are in constant his th 
touch with manufacturers and we § weekh 


equip the salesmen with new pfo- 
ducts the minute we hear of them. 
We keep up to date by attending 
new product showings by manufac 
turers. Inside 

“By attending as many of these aint 
manufacturer conferences as p0% 
sible, we discover enough good sell- 
ers to keep us continually in new) 
products. An example of a successful 
campaign we carricd on, as @ 1 
sult of attending a seminar, was OU 
sales of carbon paper pads wit 
built-in onion skin dividers. Because 
we were one of the first stationem 
in town to stock these pads and Be 
cause our salesmen pushed them 
their sales talks, our sales of 
item increased in a short time from 
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30 pads per week to more than a 
thousand, And we added many new 
xecounts who now buy related items 
as well.” 

Because he was at one time an 
outside salesman of stationery sup- 
plies, Mr. Shulkin is familiar with 
the problem of acquiring new busi- 
ficss. 

One of the biggest hurdles in 
getting new business,” he says, “is 
the fact that this business is such a 
diversified one and it is difficuit to 
know which items to stress for fear 
that a prospect may not use one or 
the other. No matter how well you 
think you know his business and 
office needs, this can happen. And 
you don't want to talk price because, 
if you do, the customer will try to 
lk you down. Using a new product 
in his approach solves this problem 
and gives the salesman the upper 
hand. 

“At a recent seminar,’ Mr. Shul- 
kin recalls, “my men saw a new 
product, which we have since pur- 
chased and are now in the process 
of using to acquire new accounts. 
This item is a linoleum desk top 
cover. It takes the place of more 
expensive and breakable glass ones 
and it actually looks better than 
many desk tops. We follow up all 
leads with new products such as this 
one. If we don’t get the prospect 
as an account, there’s a good chance 
to make a sale of this one item.” 

In addition to attending manu- 
facturer’s seminars, Mr, Shulkin and 
his three salesmen hold their own 
weekly meetings to discuss the sales 


Inside saleswoman who handles phone 
orders also informs callers of new 
products the company is stocking. 
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potential of new products and to 
determine how effective the prod- 
ucts are in creating new business. 
Through this weekly review, if an 
error has been made in judgment, a 
new product can be replaced with 
another before a loss is incurred. 

“Another very important topic 
under discussion in our weekly 
meetings,’ says Mr. Shulkin, “is the 
matter of complaints from new cus- 
tomers. Having acquired a new ac- 
count, it would be foolish to lose it 
because of an easily avoided mis- 
understanding over something like 
poor service or damaged merchan- 
dise. To avoid complaints of this 
sort, we check all merchandise be- 
fore it leaves the store. Furthermore, 
if products are neatly stocked and 
shipped in good condition, you can 
always get a fair price for them. 
Even though my salesmen are kept 
busy, they are on hand whenever 
possible to make delivery of a new 
order or follow it up with a phone 
call. New clients, particularly, ap- 
preciate this concern and courtesy. 
It aids us in gaining their respect.” 

Mr. Shulkin makes one more im- 
portant point about the weekly 
meetings. 

“Our inside saleswoman sits in on 
these meetings because it’s her job 
to keep the other salesmen up to 
date on new product releases she has 
received in the mail and to inform 
us of price changes on items we al- 
ready stock. When she receives 
notice of a new product, which she 
thinks has sales value, she informs 
the rest of us. After we all agree on 
its potential, we put in an order for 
it and immediately have brochures 
printed to promote the item. 
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This is the Abbott- 
Allen store front, 
in a low traffic 
location. 


Us) ee 

we 

~+ 
Sales like this, in the store, are rare 
at Abbott-Allen. About 95 percent of 


the business is done through outside 
salesmen. 


“In her capacity as inside sales- 
woman, she handles all incoming 
phone orders also,’ Mr. Shulkin 
explains, “and she is as capable as 
any man at drumming up business. 
She always asks the caller if one of 
our salesmen has visited him recent- 
ly. If not, she makes mention of the 
new products we are stocking. If the 
client expresses interest, she sends 
him a brochure and makes an ap- 
pointment for an outside salesman 
to see him.” 

The results of this efficient co- 
ordination of new product sales have 
been highly satisfactory for Abbott- 
Allen Stationery Co. — many new ac- 
counts, four times as much business as 
before and a greater awareness among 
the salesmen of their important role 
in finding new customers. 
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n 1954, when John F. Hunt decided 

to move his office supply store for 
the fourth time, there was plenty of 
space available in downtown Tacoma, 
Wash. Of Tacoma’s three major 
business streets, two already showed 
signs of the move to the suburbs. 
Empty stores and office space were 
scattered along Commerce and Broad- 
way Avenues. Even Pacific Avenue 
had some vacancies. 

As in other cities, business in 
Tacoma had begun to move out of 
downtown. Parking was part of the 
problem — even today parking facili- 
ties are inadequate for the town of 
155,000. But beyond that, the popula- 
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The stairway behind Mr. Hunt leads to the office furniture display area on the balcony. It's 
a floor-and-a-half operation in the heart of the business district. 


Here’s a dealer who's perfectly happy with his down- 
town location, even though other business is moving 
to the suburbs. Tacoma’s John Hunt believes “you 
have to be in the midst of ‘em to sell ‘em” 


tion was moving to the edges of town 
and business went with it. Mr. Hunt 
could have made the move with them. 
He decided to stay in the heart of the 
city and build the cleanest, most 
modern office supply store in it. 

“A shopping center or a suburb just 
wasn't satisfactory from our point of 
view,’ Mr. Hunt said. “Oh, you can 
go out to them and sell greeting cards 
and some school supplies, but there's 
not much business in that. The big 
business in our city is still downtown 
and that’s where an office supply house 
should be. 

“Out on the edge,” he went on, 
“all you do is increase your delivery 


cost. The little stationery those arey 
need can be handled by a drug store 
a department store. They don’t hay 
trained personnel as we do, but the 
don’t need it, either.’’ ; 

Mr. Hunt had been an outside sale. 
man of office furniture and supplies 
for 18 years when he decided to 
into business for himself in 1940, He 
took some good accounts with him 
His first location was a third floor lof 
in the downtown district. 

“I didn’t want to go into this to 
heavily at first. I opened in a small 
way and concentrated on outside sales’ 
Mr. Hunt recalls. 

The business in 1940 was a part. 
nership with his son, Jack, who was 
only 17 years old at the time. It took 
three years to establish the business to 
where it could afford a street floor 
location, 

“We moved to a small 15 by 4 
foot location in 1943," Mr. Hunt 
said. “To get storage space, we aut 
a hole in the ceiling and used the 
next floor.” 


| He’ll Stay Downtown 


The business stayed in its tight 
quarters until 1950 when the Hunts 
moved next door and increased their 
floor space 200 percent. By this time 
Jack and his brother, Dick, were back 
from the service and both were again 
active in the store. 

“We still weren’t satisfied with 
our location,’ Mr. Hunt said, “We 
wanted to be down on Pacific avenue 
where the big office buildings and 
the banks are. So in 1954 we began to 
look around. There was plenty of 
space, but it was either in the wrong 
place or there were problems with the 
lease. 

“We finally found a place i 
August, but couldn’t take occupaney 
until October. I sat down, though, 
and drew up my store plans and tum 
ed them over to the people who would 
do the remodeling. Then I went off 
to the National Stationery and Office 
Equipment Assn. show in Chicago.” 

What John Hunt saw at NSOEA 
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that year made his eyes pop. The 
ysociation had a model store on the 
mezanine of the convention hotel and 
the model store was almost exactly 
like the plans Mr. Hunt had drawn up 
for his own store. 

“I understand it took them three 
years to design that model store,” he 
gid, “It was so much like mine that 
the only thing I did was add three peg- 
board display areas to my store.” 

Hunt's Office Supply is a floor-and- 
vhalf operation, no basement. Storage 
space is rented in another location. 
The second, or half floor, is on a 
balcony in the rear of the building. 
Here Mr. Hunt has the store’s offices 
and his office furniture. The street 
floor is devoted to office supplies, 
with the front right section given to 
greeting cards. 

“We have the cards way up in 
front where they can be seen plainly 
from the street,” he said. ‘You'll 
notice that our card section isn’t very 
big — only about 15 feet long. Now, 
we've been encouraged by the card 
people to expand it because we do such 
a terrific business. 

“But I think we do that business 
because it is a small section of the 
store. We have a reputation for having 


The only wood office furniture display in the store is at the front of the balcony and brightly 
lighted so that it can be seen from the street at night. 
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the cleanest, freshest cards in down- 
town Tacoma.” 

As in most stationery stores, the card 
section is a self-service one. A clerk is 
always on duty at the front check-out 
counter, but she doesn’t work in the 
card area unless a customer asks for 
service. 

Mr. Hunt explains that he wants 
the card section to be a self-support- 





This 15-foot greeting 
card display near 


the front entrance 
shows how main 
floor departments are 
identified and how 
the wood valances 
direct light toward 
the shelves. 


ing one, that it’s not in the store as 
a come-on. He believes that it makes 
more money as a self-service, indepen- 
dent section, than it would make if it 
were used in the back of the store to 
attract traffic. 

“I know I could have put the 
checkout stand in the back of the 
store and attracted traffic that way, 
too,” Mr. Hunt explained. “In fact, 
when I drew up the floor plans, the 
location of the cash register was the 
only thing I wasn’t sure of. That was 
settled at NSOEA when a cash register 
salesman told of experiences hardware 
dealers had with their machines at 
the back. It seems that there’s some 
psychological advantage to having it 
in front — a person who puts a small 
item in his pocket feels peculiar about 
walking past the check-out stand. I 
think having it in front definitely cuts 
down on pilferage.” 

Nowhere in the store are islands 
more than head high. In addition to 
giving the store a clear, open, airy 
appearance, this allows for complete 
visibility throughout the store for any 
of the clerks. 

On the side walls shelf dividers are 





not used. Instead the shelves run un- 
obstructed down the entire length of 
the store. “Notice how clean that 
looks,”” Mr. Hunt said. ‘“‘And it makes 
it much easier to position goods on 
the shelves. 

“Another thing about the side 
shelves is the lighting,” he went on. 
“I could have used opaque glass 
valances above the shelves, but I used 
solid wood instead. With these solid 
valances, all the light is directed 
down.” 

Entrance to the store is made be- 
tween two window areas. One of 
these is only 5 feet wide and is used 
to display such small items as pens, 
cards, gift goods. The other window 
is 10 feet wide and is used to display 
office furniture. This is the only area 
on the ground floor where office 
furniture is shown. Directly behind it 
is what Mr. Hunt calls a ‘free area.” 

“I use this free area for seasonal 
promotions,” he explained. ‘Notice 
there are no shelves along the wall 
here. It means that I'm not using 
about 10 feet of wall that I could put 
shelves on. But it also means that I've 
got extra floor space for a back-to- 
school display or a Christmas unit. 
I think it serves a valuable purpose 
even though it isn’t used as shelf area 
year ‘round. And it’s right inside 
the door where it can really attract 
attention — and be seen from outside.” 

About a year ago, Mr. Hunt re- 
modeled his office furniture display 
area. Up to then it had been an open 
floor with furniture displayed in the 
usual rows. Mr. Hunt felt he needed 
something to set off individual office 
settings and that color would do it. 

He went to a local architect and con- 
sulted on colors that would set off 
steel furniture (he handles very little 
wood furniture). They picked a com- 
bination of off-shade greens, greys, 
reds and yellows. Setting eight-foot- 
high panels at angles, Mr. Hunt 
created five component-part display 
areas for his furniture. Today, though 
the furniture area is still heavily load- 
ed, each piece is set off in its own area. 
This gives a feeling of expanse where 
none really exists. His most striking 
display — a wood office group — is 
at the front of the balcony and well 
lighted so that it can be seen from the 
street at night. 

The store’s territory is Pierce County, 
of which Tacoma is the main city. Mr. 
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Hunt's salesmen are his partners, sons ness is what makes them such 2004 
Jack and Dick, both of whom are salesmen. 


university graduates with business ad- “In fact, I think the only way tp 
ministration degrees. get good salesmen today is to vive then 

“I think our business is unique,” a financial interest in the business’ 
the father says, “because of having The store keeps a tickler file on afi 
two sons in it who wanted to come in its prospects. The file shows the poten. 
of their own accord. And I think tial expected from each one, and hoy 
having them own a share of the busi- much attention the account warrants 





Skyscraper 


sate 
* % & 
f wee 


ss 
ae 
te BE 
P x 
a 4 
" 


This is a rooftop view 
of the prime trade ares 
for Demaree Stationery 


Co. — the Kansas City 
business and financial 
district. 





A Kansas City firm which has been centrally 
located in the downtown area for 64 years finds 
advantages aplenty in the “high rent district’ 


[pemuee Stationery Co. in Kansas City, Mo., is another firm that 
likes it downtown. 

Demaree’s pays more rent per square foot than any other stationer in 
that mid-America city of half a million The store does up to 70 percent 
of its business in a downtown area of several square blocks. Because of 
its location among the skyscrapers, the store also has more cash business 
and more walk-in trade than most commercial stationers. 

The 64-year-old firm has been operated by Mrs. Charles S. (Ophelia) 
Demaree since 1943, when Mr. Demaree died. It may not be as big as 
some stores, but in Kansas City it has the same kind of reputation as the 
quality department stores like Emery-Bird-Thayer. The store has always 
been centrally located and has been at its present Walnut Street location 
for 30 years. 

“Our convenient downtown location helps keep down delivery costs 
and eliminates a lot of travel expense by salesmen,’ Mrs. Demaree points 
out. “We have three outside salesmen and do a great deal of selling by 
phone. 
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In order to keep up with changes in 
he industry, Mr. Hunt belongs to 
NSOEA. Either he or one of his sons 
ittends every annual convention. They 
yually all go to the regional meetings. 

“If I had to put my finger on any- 
thing that's led to success in this 
hysiness,”’ Mr. Hunt said recently, “I 
ouess I'd name location first. We're 





right in the heart of the business center 
and our customers can run over here 
quickly, When we were in those other 
locations, they used to ask, “Who's 
Hunt?’ But as soon as we moved, it 
seemed they couldn’t get in here fast 
enough.” 

One great advantage Mr. Hunt has 
is that he’s located across from a bank's 


parking lots, one of the few off-street 
parking areas in downtown Tacoma. 

It took a long time to get the 
right location and establish the busi- 
ness Mr. Hunt has. He says he'd con- 
sider moving again if the business 
warrants it. To the suburbs? “No sir,” 
he says, “I'll stay right here next to 
where the big business is. 











Business Is Good Business 


“We have two full time delivery 
men on foot with mail sacks, and they 
probably do more traveling up and 
down on elevators than they do in the 
streets, We also use parcel post and 
the local Merchants Delivery Service.” 

The Demaree location will be 
all the more attractive after redevelop- 
ment work is completed in an area 
between the Loop and the Missouri 
River. What had been a rundown sec- 
tion of the city will be filled with 
big new office buildings. Demaree’s 
is closer to the redeveloped area than 
any other large stationer. 

The store front is an attractive and 
deceptively small 30-foot glassed area. 
The street floor is the same width and 
110 feet deep, but there also are upper 
and lower mezzanines and two full 
basement floors, one with a print shop. 

Legal blanks are the Demaree 
specialty, sold and used in a three- 
state area. This service has proved so 
valuable to customers that when the 
store was demolished in the collapse 
of an adjoining bank building 10 years 
ago, the Kansas City Real Estate Board 
provided temporary space in its 
director's room so that Demaree’s 
could maintain distribution. 

The present store, which rose from 
the ruins that year, won an American 
Institute of Architects award as the 
best commercial interior of the year. 

While Demaree Stationery Co. 
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is in the heart of the Kansas City busi- 
ness and financial district, its presi- 
dent, Mrs. Demaree, is in the heart 
of Kansas City civic activities — a 
fact which helps explain the store’s 
good reputation among customers and 
competitors alike. A year ago she <on- 
ducted a Latin American trip for 30 
business and professional women ex- 
ecutives of the area. Now she is plan- 
ning a similar trip to the Orient. 

The store has 25 employees and 
Mrs. Demaree is especially proud of 
several veterans among them. Edgar A. 
Roberts, treasurer, has been with the 
company 40 years. Miss Helen May- 
nard, whose mother was a close friend 
of Mrs. Demaree’s mother and who 
remembers wheeling Mrs. Demaree 
in her baby carriage, has been in 
charge of social stationery and greet- 
ing cards for 35 years. Amos Ward 
has been custodian and porter for 
30 years. 

The skyscraper business seems to 
include very few marginal accounts. As 
further evidence that business is good 
downtown and the customers are re- 
sponsible people, Mrs. Demaree cited 
her experience with a bad debt reserve. 

“We had been setting aside 4 
of 1 percent of accounts receivable 
each year until our auditors suggested 
it be discontinued five years ago. The 
reserve is still not used up today, 
five years later.” 





Mrs. C. S. Demaree, president of the firm, 
has her desk on the upper mezzanine, over- 
looking the street floor. 






















Long, narrow street floor opens onto busy 
Walnut street. Window displays have proved 
an effective advertising medium in this high 
traffic downtown area. 





SONY/e're not leaving anything to 
chance,” says Henry Niven, 
advertising manager for Charles G. 
Stott & Co., Washington, D. C. 
“Basically, the whole purpose of 
our advertising is to keep the Stott 
name in front of the Washington 
stationery buyer at all times so that 
he'll think of ws when he needs 
something. That way, as business 
grows, so will we.” 

Stott is a company on the move. 
According to its management, the 
stationery business is an almost end- 
less process of opening new depart- 
ments and expanding old ones. In 
this process, advertising, both well 
planned and continuous, is a vital 
factor that makes expansion easier. 

The company already is one of the 
largest commercial stationery firms 
in its area. It has five stores, three 
in Washington and one each in 
nearby Silver Springs, Md., and 
Alexandria, Va. It also has a large 
outside sales force and a large in- 
side phone order department. 

Handling the advertising for this 
organization is part of Mr. Niven’s 
job. 

“A firm in our position and with 
our plans must advertise,” he says. 
“The stationer who sells supplies 
and equipment to an established 
clientele has unlimited possibilities 
for growth, provided he keeps his 
name before the public in an intelli- 
gent and consistent manner.” 

Part of Mr. Niven’s job is to see 
that the firm’s advertising is placed 
to best advantage in the various 
media available. In the two basic 
media that it uses, newspapers and 


direct mail, the firm tries to take 
what it considers a broad approach 
to stationery selling. 

“By a broad approach,” Mr. Niven 
explains, ‘“we mean this. In our of- 
fice furniture ads, for instance, we 
emphasize not only that we have 
desks for sale, but that we are selling 
office efficiency, office planning 
and office decorating. Our ads 
point out the professional services 
that we can render a prospect.” 

The firm generally runs a 3 by 8 
inch newspaper ad once a week in 
two Washington papers. This ad 
sells the company and its services, 
not just the product. It does not 
emphasize brand name merchandise 
(although brand names are used 
prominently when the firm thinks 
they will mean something to the 
reader), but it concentrates on 
the office planning and decorating 
or some other service the firm can 
perform. 

These ads are run weekly rather 
than daily, Mr. Niven says, to keep 
within a limited budget provided 
for newspaper advertising. The firm 
feels that a certain amount of space 
is needed to catch and hold atten- 
tion, and would prefer to run the 
larger ads weekly rather than use 
smaller space daily. The ads appear 
on the financial pages, unless they 
carry a specialized appeal that fits 
better in another section. 

Mr. Niven explains the situation 
that makes a broad approach to ad- 
vertising necessary for stationers. 

“Our firm, like many other 
basically commercial stationery 
dealers, is not selling one line or 


PLANNED 
ADVERTISING 


is Growth Insurance 


A Washington, D. C., stationery firm with five stores has its 
own advertising manager. His job: to keep the firm’s name 


before the public in an intelligent and consistent manner 
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CHAS. G. STOTT & co. 


Furniture Shour ome’ 
1310 New York Ave. N.W., Washington, B. € 
$408 Georgia Ave., Kiiver Spring, Md. 










Ads like these, which appear in the 
Washington papers, are an important 
part of the advertising program at 
Charles G. Stott & Co. Taking a broad 
approach to supply and furniture sales, 
the firm concentrates its advertising 
net on products, but on store services— 
in this case office design. 
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one type of product to one type decided that you cannot get good tise specific products, but an idea 





of customer. We are selling sever- coverage of the area, from our point or a service. It is the evening paper, 
al thousand different products to of view, without being in both a he says, that is best suited to the 
scores of different types of custo- morning and an evening paper. “broad approach.” 
mers. We sell for home use, and And, since the readership of each is The firm always advertises in Sun- 
for business use. We sell to com- different, it is necessary to vary the day or Monday editions. It also 
mercial firms, and also to profes- advertising approach. We can’t always advertises from time to time in 
sional men. We sell some products use the same ad in both papers.” other local publications, such as 
to one group, other products to Mr. Niven reasons the morning pa- board of trade bulletins, association 
another group and many products per is often read more quickly than publications and school publications. 
toevery group. A graphic example the evening paper and this calls for The second broad category of ad- 
of the diversity of our business an impulse approach. “You can’t be _ vertising used by Charles G. Stott 
| is the fact that we have 15 dif- subtle with a man when he’s in a & Co. is direct mail. 
ferent listings in the classified tele- hurry,” he explains, “so in the “Our direct mail approach is 
| phone directory. morning paper we run impulse ads entirely different from our news- 
In establishing a definite program = with short copy and hard sell. If | paper approach,” Mr. Niven says. 
of newspaper advertising, Mr. Niven we are going to run an ad on a’ “In direct mail advertising, we can 
points out, considerable research was _— specific product, we run it in the be more discriminating and slant 
catried out to discover the nature of | morning paper.” our message to a particular group. 
the readership of various Washing- In the evening papers, Mr. Niven We know exactly to whom a mail- 
ton papers. continues, the firm decided to use img piece is going and we can be 
“We wanted to select just one a more leisurely approach. In these more specific in our copy. We can 


paper,” Mr. Niven says, “but we ads the firm does not often adver- (Continued on page 119) 
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If you’re going to do business from a street store, you might 
as well do it right, says Dr. Cross. By applying these sales 
promotion tips, a stationer can offer the public a brighter lure 


By Gordon F. Cross. Ph. D. 


Consulting Editor 


Du the summer I visited a 
large number of stationery and 
office equipment stores in several 
cities. If I had to choose one word 
which best describes most of them, I 
would be forced to use the word 
“dull.” Many of the stores I observed 
were neat and clean. At least half 
were well arranged and had modern 
display fixtures. Most of them of- 
fered high quality merchandise. But 
in almost every instance the stationery 
store seemed to be the dullest store 
on the street. 

What do I mean by “dull”? Per- 
haps a better word would be “life- 
less.” Other kinds of stores seemed 
to shout out the message: ‘Things 
are happening in here. Don’t miss the 
excitement. Come on in and join the 
fun.” In contrast, the stationery stores 
seemed to be saying: “This is a nice 
quiet little place. If you happen to 
want to buy something someday, why 
not come in? Who knows, we might 
have it.” ‘ 

There is nothing bad or harmful 
about a store that gives the latter im- 
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pression, but it is just not in the spirit 
of modern retailing. Today's custom- 
ers constantly visit local department 
stores which create excitement with 
new merchandise offerings almost 
hourly. They shop their favorite 
supermarkets where the shopping cart 
traffic is heavy and the cash registers 
are ringing merrily. They may even 
visit a nearby discount house and chat 
with their neighbors while they wait 
in line to buy something which you 
also offer for sale. 

One of the most powerful forces 
which draws them to those stores is 
the fact that something is happening 
there. The lure of the active market- 
place draws the customers in today 
just as it has been drawing them in 
for centuries. 

Will they come to your store? Why 
should they come? What is happen- 
ing that will make them want to 
come there? 

If you are one who believes they 
will have to come to you eventually 
to get what they want, then you are 
certainly out of touch with the facts 





CVC IL 
THE DULLEST STORE 





——— 
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about American productive and dis. 
tributive capacity. If you believe 
someone will pass a law which will 
in some magic way protect you from 
vigorous competition, then you are 
laboring under a terrible illusion. We 
are entering a period of the most in- 
tense kind of competition retailers 
have ever experienced. Not much 
business will be done by “the dullest 
store on the street.” 

What is behind this dullness? Why 
are the other stores more lively? Is 
it because of the kind of merchandise 
we carry? Not likely. A new copying 
machine or fountain pen is certainly 
just as exciting as a new can of beans 
or a new pizza pie. 

Or is it because our customers are 
different? Impossible. Human nature 
doesn’t change. People don’t assume 
different characters when they visit 
different kinds of stores. 

It may be that the lack of sparkle 
stems from the way our industry is 
organized: We are mostly indepen- 
dent merchants and do not have 
large chain organization structures be- 
hind us. The chain organizations hire 
sales promotion specialists who ate 
experts in creating a favorable sales 
climate in their stores, They force the 
individual store managers to carty out 
planned sales promotion programs. 

The department stores usually make 
use of the services of large resident 
buying offices. In recent years these 
offices have been nearly as active in 
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ON THE STREET 


siles promotion as they have been 
in making buying contracts. The 
supermarket was born in a spirit of 
ballyhoo and retains much of this 
original spirit. Great merchants, such 
as Sears, Woolworth and Wanamaker, 
all were experts at creating customer 
excitement. 

The greatest weakness of an in- 
dependent industry like ours may well 
be that we do not have the guiding 
spirit of really great sales promoters 
behind us. If this is our major weak- 
ness, then we must be sure to fill the 
gap and work doubly hard to do the 
promotion job ourselves. To do this 
we must be sure that we satisfy two 
requirements, First, we must want to 
promote sales. And second, we must 
know what sales promotion is al! 
about. Most of us want to promote 
sales. The remainder of this article 
is devoted to a discussion of what 
sales promotion is and a brief intro- 
duction to some of the forms which 
it takes. 

Good sales promotion uses all the 
forces, properties and agencies avail- 
able to a store, for the purpose of 
selling the greatest possible amount 
of merchandise. It includes every 
force which can be brought to bear 
upon the sale of goods. Sales pro- 
motion has been called the “stage 
manager’ of the retail world. Just as 
in a play, the success of a store de- 
pends largely upon the “stage man- 
agers” ability to put it across. 
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One expert in sales promotion 
activities for small stores classifies the 
promotional devices which are avail- 
able to the merchant in two categories: 
(1) External Devices, and (2) In- 
ternal Devices. We will discuss them 
in that order. 


Newspaper Advertising. News- 
paper advertising is the most fre- 
quently used form of external sales 
promotion for retailers. It is not 
difficult to do and requires a rel- 


atively small! amount of the mer- 
chant’s time. For these reasons, 
many merchants tend to rely on 


newspaper advertising too heavily. 
Advertising itself can be dull, and 
it is very wasteful unless it is co- 
ordinated with other kinds of pro- 
motional activity. The easy way out 
is not always the most productive. 


Mat Services. Manufacturers are 
very helpful in providing mats 
which are intended to improve the 
results of our advertising. Most of 
the mats suit this purpose admirably, 
but they will not fill the gap left 
by inattention to details of in-store 
promotion and follow-up. 


Local Club Programs. The last few 
years have brought increasing pro- 
motion activity among service clubs 


and women’s organizations. The 
women, especially, do much work 
for their favorite charitable and 
community projects. Often their 
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energies can be used to help a 
merchant sell merchandise either in 
the form of prizes or as actual sales 
to consumers to help the organiz- 
ation earn money. There is a tre- 
mendous amount of good will to be 
gained by working with any sort of 
club. 

Radio and Television. For retail- 

ers, these devices have proved to be 
better suited to tie-in promotions 
than for uses as advertising media. 
The smart merchant is always on the 
alert for ways in which he can gain 
publicity from local events which 
are covered by the broadcasters. 
Publicity gained in this way is much 
more valuable than that which is de- 
rived from stereotyped advertising 
messages. 
Carnivals, Tent Sales. A 
atmosphere never 
hurts anyone. This kind of thing 
can be overdone, of course, but 
more and more live merchants are 
turning to the use of these activities. 
Fairs and carnivals are often spon- 
sored by local organizations and the 
tie-in opportunity is frequently 
present. 


Fairs, 
little carnival 


Direct Mail and Catalogs. Our 
stores seem to be doing a better 
than average job in these areas. 
Direct mail is a prime device for 
the small retailer of any sort. It is 
less expensive than some other forms 
of advertising, and it is usually more 
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productive. But a word of caution 
is required here. Don’t overdo 
direct mail. Use it only for pro- 
moting the best of your merchan- 
dise. Too much use will dull its 
effect, so avoid the indiscriminate 
or thoughtless use of your best ex- 
ternal promotional device. 

Internal sales promotion devices, 
which follow, may be even more 
important in making a dull store 
come alive. 


Window Displays. Have you look- 
ed at your windows from a cus- 
tomer’s viewpoint lately? Would 
they make you want to come in and 
buy? Do they represent the truc 
personality of your store? Remem- 
ber that they are a major force in 
shaping customer opinion concern- 
ing your store. Do you want your 
customer to think that your store is 
what the window says it is? 


Posters and Signs. Posters and 
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AN IDEA for Letter Writing Week 


A letter writing project in the sophomore English class at 
Lisbon (Iowa) High School was described as exciting and in- 


teresting for students and 


ing the Crusades. 


best letters. 


he POLI VLP AP OLD OLD LP OLP VL P OLD LP LP OLD LP OM LP OLD OLD AG 


: 


42 





for the sale of correspondence papers by local stationery stores. 

Each student chose a letter writing partner. Then each 
couple decided upon an imaginary situation to form the basis 
of their letters. Two girls, for example, imagined they were 
living in the Twenties and writing about their high school 
lives in that era. Two others imagined they were living dur- 


Letters were first prepared on ordinary theme paper, 
handed in for suggested corrections, and then copied on ap- 
propriate stationery for posting on bulletin boards. Judges 
from the senior English class awarded blue ribbons for the 


The teacher, Mrs. Harlan Briggs, reported there were en- 
thusiastic groups around the bulletin boards every day to see 
who had won, to read the letters and to admire the stationery. 
“The purposeful teaching was to one class,” she said, “but 
actually all of the school’s students learned much.” 

It's a project that any stationer might sponsor in coopera- 
tion with local schools during National Letter Writing Week, 
Oct. 5 to 11, even to the point of supplying some of the 
materials as a community relations gesture, 





signs are important, but these can 
easily be overdone. Too many stores 
are overloaded with manufacturers’ 
posters, both in the windows and in- 
side the store. Such overloading 
may have a cheapening effect which 
more than offsets the promotional 
value of the signs. It pays to be 
selective in choosing signs and to 
know which merchandise is respon- 
sive to the use of printed material. 


Contests and Premiums. These are 
naturals for our industry. Contests 
for students introduce future custo- 
mers to your store. Contests in typ- 
ing or the use of other machines call 
attention to those devices. Essay 
writing and handwriting contests in 
connection with local schools de- 
velop much good will. Premiums 
may be used to reward large buyers 
or continuing customers. 


Spectaculars. This is a touchy sub- 
ject among conservative merchants. 


the same time a_ stimulant 


LOVLP LI LOLOL VLE LEAP OLPOL PPO VL PAP OLD LP MP OLD LP LP OLD LP VAP OAD 


™ 


They are inclined to turn all colog 
of the rainbow when they 
kangaroos jumping around parking 
lots or children riding elephants hy 
courtesy of a local merchant, Suc 
things may have no place in the 
stationery business. But if I hag 
one of those dull stores, I woul 
do something to liven it up even jf 
I had to hire a chimpanzee to dp 
handsprings in the front windoy, 
Spectaculars lend themselves well to 
cooperative promotion by groups of 
merchants in a locality. 


Demonstrations and Exhibits, Mer. 
chandise which is used actively sells 
best when it is shown in action. The 
“don’t touch” approach has no place 
in modern retailing. The customer 
is the best demonstrator if you can 
get him started at it. He can often 
sell more for you than your own 
salesmen can. Action sometimes gets 
sensational results. A couple of 
years ago a New York store placed 
a new kind of typewriter on the 
sidewalk where passersby could try 
it. The results were so unusual that 
the story made several pages of copy 
for Life magazine. 


Give-aways. Sales promotion com- 
panies have developed many give- 
away ideas that are effective and 
inexpensive. The kids will take al- 
most anything that is offered them, 
and they will tell lots of people 
about it. Nearly everyone responds 
to something for nothing. Dont 
pass up any idea as ridiculous unm 
til you have given it full consider- 
ation. 


The list presented here is intend- 
ed to be used as a reminder that 
there are many approaches to the 
problem of sales promotion. Are 
your promotional activities reaching 
into all areas or are you relying too 
heavily on one or two kinds of pro 
motion ? 


Remember, no advertising cam- 
paign can develop its full potential 
unless it is followed up by good in 
ternal sales promotion activity. No 
personal selling effort can be fully 
successful unless it is co-ordinated 
with other promotional work. Don't 
let sales promotion be the weak 
link in your store. Don't have the 
dullest store on the street. 
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days of business sessions and enter- 
tainment will follow on September 30 
and October 1. This first change in 
the show’s format was made when it 
became impossible to find room to 
hold the growing exhibit and business 
meetings at the same time. 

A second change will find the ex- 
hibits departmentalized for the first 
time. Stationery and office supplies 
will be shown in one area, office ma- 
chines in another and office furniture 
and related items in a third area. This 
change is expected to facilitate view- 
ing and save time for convention 
visitors. 

About 55 percent of the firms with 
exhibits are in the stationery and of- 
fice supply category. Approximately 
37 percent of the participating firms 
will show furniture and related items, 
while 8 percent will display office 
machines. 

Close to 15,000 persons are ex- 
pected to see NSOEA’s “showcase of 
the industry,” which each year sets a 
new record as the world’s largest 
showing of stationery and office 
equipment. Advance registrations have 
been flowing into NSOEA head- 
quarters since July, when more than 
95 percent of the exhibit space had 
already been taken, Registration fee 
is $22 for men, $18 for ladies and 


$35 for non-members of the associa- 
tion, 

Most of the entertainment, inspira- 
tion and education that has been 
spread over five days in past years 
will be packed into the final two days 


of the 1958 event. There will be 
ladies events both Sunday and 
Monday, and a _ non-denomination 
service Sunday morning. The re- 


mainder of the speakers, reports, 
awards, business sessions and parties 
are scheduled for Tuesday and 
Wednesday, September 30 and Oct 1. 

A list of exhibitors, news of their 
products, a schedule of events and 
other pre-convention highlights ap- 
pear on the following pages. Daily 
happenings during the convention will 
be reported in detail in MODERN Sta- 
TIONER CONVENTION DAILY, a pic- 
ture-filled tabloid newspaper which 
will be published in four issues during 
the show for the third straight year as 
a service to the industry. MODERN 
STATIONER CONVENTION DAILY will 
contain additional product news, an 
exhibitor list showing persons in 
attendance at each booth, diagrams of 
exhibit floors and reports on the meet- 
ings and speeches. 

Playing key roles in the business 
program will be William R. Diehl, 
Jr., NSOEA president; Dr. Ralph 


DeArmond Cies, NSOEA  teseard 
consultant; Charles M. Mortensen, the 
association's new general Manager 
and the three divisional vice pres. 
dents. 

Mr. Diehl, a lifelong stationer, wij 
report on his year as president, My 
Mortensen, with broad experience jg 
trade association work, will give his 
impressions of the industry after thre 
months as general manager 9f 
NSOEA. The title of Dr. Cies’ pte. 
sentation will be, “Where Do We G 
From Here?’ It will include results of 
the 1957 retail operating cost surve 
and also figures covering manufg. 
turers’ operations. 

Retail members will hear Frank M 
Cushman, transportation consultant, 
during a divisional meeting presided 
over by their vice president, John 
Brain. At the same time, the manufac. 
turers will be hearing their vice presi- 
dent, Edwin H. Mosler, discuss “The 
NSOEA Manufacturer as I See Him,” 
Field division members, at a session 
conducted by Herbert S. Morgan, vice 
president, will hear an oral communi- 
cations consultant tell them how to 
put sell in their voices. 


Each of the divisions will elec 
officers following a question-and- 


answer period. 
Luncheon speaker September 30 





continuing through October 1. 





An Invitation to All 


I would like to encourage everyone in the stationery industry to attend 
the NSOEA 1958 convention and exhibit in Chicago opening September 27 and 


For the first time the exhibit will be departmentalized to make it more 
convenient for the delegates to cover the specific departments which concern 
them. The world’s largest showcase of industry products will be open only 
three days. Business sessions on the following two days offer many outstanding 
speakers which neither dealers nor manufacturers can afford to miss. 


There will also be extra dividends such as top level entertainment and many 
prizes. The ladies program guarantees a good time with a gift for each lady, 
many prizes and other gala features. 


And don’t forget, whether you are a member of NSOEA or not, we will 
be very happy to see you in Chicago. 


Sincerely, 
Bill 





William R. Diehl, Jr. 
President, NSOEA 
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New General Manager Welcomes You 


This is a sincere and hearty note of 
welcome to all of you who will be 
attending the big 1958 NSOEA Con- 
vention and Exhibit. For many of 
you — and for me — 1958 will be 
the first time at this mammoth show- 
ase of our industry, and I hope you 
are looking forward to this spectacular 
event with the same anticipation I am 
experiencing. 

I have often wondered how authors 
and producers of Broadway plays feel 
before opening night. I think I know 
now because we are going to have an 
assembly of talent that will do credit 
to any Broadway stage. 

But Chicago will be more than a 
tremendous show — it will be an op- 
portunity for each of us to learn more 
about how to operate our businesses 
ata profit, about how we can motivate 
and train our salesmen and our other 
employees, about how we can expand 
the market for our industry. I’m cer- 
tain the action-packed program will 
offer solid, practical information, plus 
inspiration and drama. 

Most important of all, the Con- 
vention will give us an opportunity 
to make new friends, and to renew 
old friendships. With these friends, 
we can exchange ideas about our 


businesses and share the fun of the 
social events. 

Just a word about badges! While 
they may be a bother at times, they 
are extremely helpful ice-breakers and 
conversation starters. Badges this year 
will show the names, home towns, 
states and company affiliations. Will 
you wear yours, please — it will help 
all of us become acquainted more 
easily. 

Again speaking as one who will be 
attending the Convention for the first 
time, there are some features of the 
program that are musts for me, and 
I commend them to you. 

Naturally I’m anxious to see the 
exhibits, and I’m delighted that the 
program this year will permit three 
days of uninterrupted time to study 
the new products and to meet the ex- 
hibitors. 

Many of the speakers I know per- 
sonally. Red Motley, President of 
Parade Publications, is the best there 
is on sales and salesmanship. Dr. 
George Heaton is a pioneer and an 
inspired leader in building sound 
human and employee relations, and 
Bert Klass is a brilliant young psy- 
chologist who can tell us a lot about 
how to stimulate buying attitudes. 





Charles M. Mortensen 





Brand new and a first for any trade 
association is the Harbridge House 
Sales Management Program, based on 
actual case histories in our industry. 

New, too, will be the comprehen- 
sive NSOEA hospital, surgical and 
health insurance program. 

These new idea-packed programs, 
the array of challenging speakers and 
subjects, and the fun-filled entertain- 
ment all add up to a five-day package 
that is bound to have something of 
value for everyone. 

I'll be looking forward to seeing 
you in Chicago. 





will be Bennett Cerf, prominent pub- 
lisher, television panelist and humor 
writer. Mr. Cerf is president of Ran- 
dom House, an NSOEA member. 
Other headliners on the program 
are George Greening, economist for 
Lehman Brothers, New York; Dr. 
Bertrand Klass, a psychologist who is 
vice president and director of research 
services for Market Planning Corp., 
New York; Mike Wallace, contro- 
versial television interviewer; Dr. 
George D. Heaton, minister, educator 
and human relations authority; and 
Arthur H. (Red) Motley, president 
of Parade Publications, Inc., who is 
greatly in demand as a_ speaker 
throughout the country. 
. The newest of many large-scale pro- 
jects by NSOEA will be explained in 
detail by Paul R. Ignatius, vice presi- 
dent of Harbridge House, Boston, 
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Mass. The project, which has been 
in preparation for the past year, will 
include a series of five-day seminars 
on sales management, specifically 
tailored to the stationery trade. 

Dr. George K. Schweitzer, associ- 
ate professor of chemistry at the Uni- 
versity of Tennessee, will be making 
a repeat performance as guest speaker 
at the NSOEA Sunday morning 
service. 

On the lighter side, the program 
includes musical programs by Priscilla 
Holbrook, organist, and by Doris 
Stockton, first lady of the marimba. 
The annual Convention Party Sep- 
tember 30 will feature dancing to 
Norman Krone’s orchestra and new 
acts by top stars. The same orchestra 
will be heard at the closing dance. 

Ladies’ events will include a tea 
and reception, luncheon and_ style 


show and a matinee performance of 
the musical, ““My Fair Lady.” 

Valuable attendance prizes will be 
awarded at the various meetings and 
by many of the exhibitors. MODERN 
STATIONER CONVENTION DAILY will 
give away a mink stole to one of its 
readers, 

Annual awards will be presented 
during the closing banquet. These 
include a trophy for the district gover- 
nor with the greatest increase in mem- 
bership, a trophy for the Travelers 
Club with the best record of active 
cooperation, the Ivan Allen trophy for 
the industry's Dealer Salesman of the 
Year, the Clegg Advertising Trophy 
for the best dealer advertising pro- 
gram, the Garvin-Wolcott award of 
$100 for ‘the best idea for the im- 
provement of the industry” and a 
Store Modernization award of $100. 
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EXHIBIT 


Saturday, September 27 — 
12 Noon to 9 p.m. 


Sunday, September 28 — 
1 p.m. to 9 p.m. 


Monday, September 29 — 
9 a.m. to 6 p.m. 


ESPECIALLY 
FOR LADIES 


Sunday, September 28— 


3:00 p.m., Tea and reception, Gold 
Room, Congress Hotel. 


Monday, September 29— 


12:30 p.m., Luncheon and _ style 
show, Grand Ballroom, 
Sheraton Hotel. 


Wednesday, October 1— 


2:30 p.m., Matinee performance of 
“My Fair Lady,’ Shubert 
Theater. 











CONVENTION 
PROGRAM 


Sunday, September 28— 


10:00 a.m., Non-denominational service at Eighth Street theater, Dr, 
George K. Schweitzer will speak on “God, Man and The 
Age of Space.” 


Tuesday, September 30— 


9:15 a.m., Manufacturers’ divisional meeting in Upper Tower Ball- 
room. Edwin H. Mosler, vice president, will describe “The 
NSOEA Manufacturer as I See Him.” 


9:15 a.m., Retailers divisional meeting at Eighth Street Theater. 
John Brian, vice president, will preside and Frank M. 
Cushman, transportation consultant, will speak. 


9:15 a.m., Field division meeting, Lower Tower Ballroom. Herbert 
S. Morgan, vice president, will preside. Paul Mills, guest 
speaker, will tell “How to Put Sell in Your Voice.” 


12:15 p.m., Luncheon at Grand Ballroom. Bennett Cerf will speak 
on “Changing Styles in American Humor.” 


2:00 p.m., Grand Ballroom, report of William R. Diehl, Jr., NSOEA 
president, followed by ‘‘The Business Outlook” by George 
Greening and “Psychology Applied to Retailing” by 
Dr. Bertrand Klass. 


9:00 p.m., Annual Convention Party, dancing, Grand Ballroom. 


Wednesday, October 1— 


9:30 a.m., Mike Wallace interview in Grand Ballroom, followed 
by report of operating cost survey by Dr. Ralph De 
Armond Cies, NSOEA research consultant. 


12:15 p.m., Luncheon at Grand Ballroom. Guest speaker is Dr. 
George D. Heaton on “Improving Performance by Im- 
proving Human Relations.” 


2:00 p.m., Business session, Grand Ballroom. Paul R. Ignatius will 
explain ‘“The Harbridge House Project — Sales Manage- 
ment in NSOEA.” Charles M. Mortensen, NSOEA gen- 
eral manager, “NSOEA as I See It,” and Arthur H. (Red) 
Motley with a talk entitled “Use It or Lose It.” 


7:45 p.m., Grand Ballroom, Annual Banquet and Dance, presenta- 
tion of awards. 











MODERN STATIONER, OCTOBER, 1958 











WILLI 
Adkins 
C 





R 
Hed 



















Ball. 
The 


ater. 


bert 
‘uest 


wed 
De- 


will 
ge- 
en- 


ed) 

















MIKE RUNNELS 
Commercial Office Furn. Co 
District 3 


ALAN GOLDSTEIN H. CALDWELL HARPER 
Rochester Stationery Co. Harper Bros. 
District 2 District 4 





WILLIAM G. PAPE Your Hosts, SCOTT S. SUMMERVILLE 


Adkins Printing Co. Summerville’s, Inc. 
District 1 District 5 


the District Governors 


The regional governors elected this spring in 14 NSOEA 
_ districts will all be serving on the reception committee at 
—. Chicago, with the presidents of the Travelers Clubs. 
~ + Wives of governors are on the ladies hospitality committee © 


Not Pictured — CARL G. GRIMES, JR. Grimes-Stassforth Stat'y. 
District 14 





ROBERT N. HEDBERG EARL STORY 
Hedberg Office Equip. Co. a Inc. 


District 6 





HOWARD O. SCHAUB JACK W. COLEMAN 
Schaub Office Supply Co. Coleman Office Supply Co. 
District 7 District 8 





GENE CALKINS AL PICKAR 
New Mex. Sch’l. Supply Co. Acme Stat’y. & Print:ng Co. 
District 10 District 13 





ROBERT D. GIBB W. E. (BILL) MORRIS 


Associated Stationers, Inc. Morris Brothers 
District 11 District 12 
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Robert W. Heck John Fellowes 
Eaton Paper Corp. Bankers Box Co. 
Convention Chairman Convention Co-Chairman 


NSOEA 


Convention 


Committees 


Chairman — Robert W. Heck, Eaton Paper Corp. 

Co-chairman — John Fellowes, Bankers Box Co. 

Banquet — Chas. W. Gilbert, The Office Appliance Co., 
chairman; Earl E. Hanson, Tiffany Stand Co., co- 
chairman; Jess Musgrave, manufacturers’ representa- 
tive; Art Pfister, Smead Manufacturing Co., Scott 
Purvis, Jos, Dixon Crucible Co.; Herbert J. Walsh, 
manufacturers’ representative. 

Entertainment and Hospitality — Herbert J. Johnson, 
Ace Fastener Corp., chairman; Bud Amberg, Amberg 
File & Index Co., co-chairman; Frank A. Gastner, 
Codo Manufacturing Co.; Melvin Hodges, Jos. 
Dixon Crucible Co.; Wm. A. Rocco, Swingline, 
Inc.; Frank J. Rybicki, Rockwell Barnes Co. 

Exhibit Hall — Ralph T. Lowe, Minnesota Mining & 
Mfg. Co., chairman; Robert M. Cleary, manu- 
facturers’ representative, co-chairman; Clarence E. 
Balliett, manufacturers’ representative; Robert R. 
Bentson, Western Mfg. Co.; Ralph P. Blackburn, 
Globe-Wernicke Co.; Harold F. Blum, Esterbrook 
Pen Co.; Frank W. Boyce, Venus Pen & Pencil 
Corp.; James Caldbeck, Wilson-Jones Co.; Clarence 
A. Carlson, Hedges Mfg. Co.; Parle Cooley, Bates 
Mfg. Co.; I. R. Cornish, Yawman & Erbe Mfg. 
Co.; H. M. Donisthorpe, Ace Fastener Corp.; Owen 





W. Doss, Associated Stationers Supply Co., Ry 
sel K. Eversole, American Crayon Co., Louis # 
Farber, Jasper Seating Co.; Reed Ferguson, Ny 
tional Blank Book Co.; V. C. (Red) Fite, Burroughs 
Corp.; L. C. Goodhand, Oxford Filing Supply Cp, 
Sigurd R. Hammarborg, Dennison Mfg. Co.; Haty 
Hedberg, Hedges Mfg. Co.; George H. Herrmany 
Master Addresser Co.; Robert J. Herrmann, Seng. 
bursch Self-Closing Inkstand; Chester L. Kantor 
Wilson-Jones Co.; Frank Keating, Burroughs Corp. 
Lloyd Keenan, Index Sales Corp.; Richard Kramer 
Harry L, Short Co.; Thomas H. Mahoney, Jos 
Dixon Crucible Co.; W. A. McNichols, Amberg 
File & Index Co.; Gerald H. Olson, Codo Mfg 
Co.; R. Overend Eagle Pencil Co.; John 
Ramma, National Blank Book Co.; Rober 
L. Reynell, Oxford Filing Supply Co; L 
S. (Larry) Roark, manufacturers’ representative 
George F. Rocker, All-Steel Equipment; Leonard 0. 
Schneider, Globe-Wernicke Co.; Larry Struckmeyer, 
McLennon Pen Co.; Bernard Van Howe, Carter's 
Ink Co.; Harry P. Venet, Reyburn Mfg. Co.; Bill 
Watts, Quality Park Envelope Co.; Arnold E. Wolf, 
Tiffany Stand Co. 


Hotel — A. W. Murray, Geyer-McAllister Publications, 


chairman; Frank S. Cognato, C. Howard Hunt Pen 
Co., co-chairman. 


Ladies Entertainment — Ben Philbrick, Pelouze Mfg. 


Co., chairman; Kemp Huber, Weber-Costello Co, 
co-chairman; Leon Black, W. A. Sheaffer Pen Co. 
Jim Bradley, Higgins Ink Co.; Robert Frier, Pacific 
Stationer; John Hill, Eberhard Faber Pencil Co; 
Arthur Jansky, Carter's Ink Co.; Sam J. Orr, 
National Blank Book Co.; Ken Reister, Minnesota 
Mining & Mfg. Co.; F. E. Rising, Jr., manufac 
turers’ representative; Neil Short, Columbian Art 
Works; George Slater, manufacturers’ representa- 
tive. 


Ladies Hospitality — Mrs, William R. Diehl, Jr., chair- 


man; Mrs. Charles M. Mortensen, co-chairman; 
and the wives of governors, national officers, ex- 
ecutive committee members, and of the chairman 
and co-chairman of the ladies entertainment com- 
mittee. 


Prizes — Elmer G. Rahe, Globe-Wernicke Co., chait- 


man; Clarence W. Clemen, G. J. Aigner Co., co 
chairman; W. C. Aylward, Globe-Wernicke Co, 
Joe M. Davis, Joe M. Davis Co.; Larry E. Johnson, 
Corry-Jamestown Mfg. Corp.; Gordon M. Kickels, 
Smead Manufacturing Co.; Walter S. Lennartson, 
The Office Appliance Co.; Robert M. Matthews, 
Sturgis Posture Chair Co.; Ernest M. Stewart, Jr. 
manufacturers’ representative; Jim Wilson, manu 
facturers’ representative. 


Publicity — Mrs. Frances Clow, chairman; Rose Cush 


man, co-chairman. 


Reception — Walter R. Bryzek, Johnson Chair Co, 


chairman; W. N. Miller, Minnesota Mining & Mfg. 
Co., co-chairman; governors of the 14 NSOEA dis 
tricts; presidents of the Travelers clubs. 
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this model is in the new line of safes to 
be exhibited by York Safe and Lock. 





from Acco Products to Zephyr 
American, these are the firms 
which will be showing their mer- 
chandise to dealers at the NSOEA 
exhibit in Chicago September 27 
through 29. 
More than 50 of the 450 exhibitors 
are taking part in the Chicago show 
for the first time and all of them 


a 7 ee 
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“One to a desk’”’ is the theme of a campaign by C. Howard Runt Pen Co. promoting 
this Boston Champion Portable pencil sharpener. 


Your Exhibit Prevue 


This alphabetical guide is provided as a con- 
venience for convention-goers who may want 
to plan their exhibit activities in advance 


have something of interest for sta- 
tioners. The exhibit is bigger than 
ever, and still the world’s largest 
showing of office supplies and equip- 
ment. 

The pages that follow contain an 
alphabetical list of all exhibitors, their 
booth numbers and much advance in- 
formation about the products to be on 
display. Additional product news and 
an exhibitor list naming persons in 
attendance at each booth, will be pub- 
lished in the MODERN STATIONER 
CONVENTION DAILy at Chicago. 

Because of the departmentalized 
nature of this year’s exhibit, in three 
sections, many long-time exhibitors 
will be found in a new location. Some 
firms who market both supplies and 
machines or furniture will be showing 
in two separate areas, 


Designcraft Metal Mfg. Co. will show 
its Dimensional group, combining steel 
and wood components. 





+ 





a 


General Pencil Co. will show its line 
of indelible, colored thin lead pencils. 


Total exhibit time over the three- 
day period this year will be 26 hours. 
In order to make the most of this 
time, dealers and their department 
heads are advised to study this list in 
advance and, when in Chicago, watch 
for new developments in MODERN 
STATIONER CONVENTION DAILY. 

This is your key to the depart- 
mentalized exhibit — stationery and 
supplies are in spaces numbered 1 
to 195, Cl to C22, M13 to M29, 
M39 to M52, and M63 to M76. Of- 
fice machines will be found in Booths 
M1 to M12, M30 to M38, M53 to 


M62 and M77 to M89. Office furni- 
ture and related items are on the third, 
fifth and sixth floors in spaces num- 
bered above 300. 

Product classifications were deter- 
mined by the exhibit management. 
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Acco Products, Inc., 128, a division of 
Natser Corp., will exhibit the new XF 
series of punchless binders, the Suital 
binder and the 10S punch, which is the 
split handle punch. 


Ace Fastener Corp., 68. 

Acme Visible Records, Inc., 38-39. 
Acorn Products Co., 333W-334W. 
Adams Brothers Salesbook Co., M73. 


Addo-X. Inc., M4-M5-M6, will show an 
automatic multiplier, an automatic print- 
ing calculator and the ‘‘addo-x”’ front feed 
bookkeeping machine. 


Advertisers Publishing Co., M70. 


G. J. Aigner Co., C-22, maker of indexes 
for business, has an attractive blue and 
white counter display for a new line of 
plastic-reinforced loose leaf sheets. 


Airguide Instrument Co., 318W, wil! show 
four new “gift pack” selections of in- 
struments ranging in price from $10 to 
$24.75. The gift packs include various 
combinations of thermometers, compasses, 
barometers and marine speedometers. 





A modern desk lamp that swings in a 
complete circle will be shown by Faries 
Lamp Division of General Lamps Mfg. 
Corp. It’s called the Swing-a-way lamp. 


All Purpose Steel Products, 313. 


R. C. Allen Business Machines, M101- 
M102. 


Alliance Rubber Co., 137. 


Allied Carbon & Ribbon Mfg. Corp., 136, 
has developed a new synthetic fabric which 
combines the advantages of many fine 
typewriter ribbons in one. A new counter 
display dispenser has also been produced. 


All-Rite Pen, Inc., 163, has produced the 
Hidden Helix pen with a patented spiral 
mechanism sealed inside the cartridge. 


All-Steel Equipment, inc., 512A-513A, 
will feature its new 600 Chair Line and a 
new “L-Unit’” line along with representa- 
tive pieces of their other executive furni- 
ture, 
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Alma Desk Co., 504A-505A-507A. 


Alma Office Machine Corp., M55. 


Amberg File & Index Co., 138 will intro- 
duce several new brief cover numbers and 
a new canceled check case as well as dis- 
play its complete line of filing supplies, 
brief covers, scrapbooks and albums, box 
files and agate trays. 


American Binder Co. of Calif., M21. 


American Carbon Paper Mfg. Co., 194. 





Which Department? 
Clue — 


FURNITURE, RELATED ITEMS — 
Spaces numbered above 300. 


MACHINES — M1 to M12, M30 
to M38, M53 to M62 and M77 
to M89. 


STATIONERY, SUPPLIES — 1 to 
195, Cl to C22, M13 to M29, 
M39 to M52, M63 to M76. 


Here’s the 











American Crayon Co., 106. 
American Dictating Machine Co., M32. 


American Map Co., 25-26, will show 
its giant Colorprint maps, solar system 
charts and state maps punched for use 
in 3-ring binders. 


American Pad & Paper Co., 124. 


American Ribbon & Carbon Co., C9-C10, 
will introduce a new starter display rack 
for its line of Eagle Brand vacuum packed, 
self-serve typewriter ribbons. A standard 
display rack will also be shown. 


Anco Wood Specialties, inc., M-68. 


Anderson-Hickey Co., 632-637. 
Angelus Line, Inc., 628. 
Angler’s Co., 167. 


Applied Research Corp., M85, will show 
a new electrified counter display piece for 
dealers selling the PermaPrint check pro- 
tector. One check protector will be given 
away each day. A folder by the firm 
describes the tricks used by check artists. 


APSCO Products, Inc., 97. 


Arnot-Jamestown Div. of Aetna Steel, 
343-344-345, will introduce its new 
Decor series of modular steel office fur- 
niture components, addressed primarily to 
those dealers who work closely with deco- 
rators, interior designers and architects. 


Arrow Fastener Co., 52, has a new dis- 
play carton for its JT-21 tacker. The color- 
ful package has a die-cut top that folds 
back. 


Arrow Rubber Corp., M22. 





Art Metal Construction Co., 304.305. 
306. 


Art Specialty Co., 113, wil! show ty 
point of sale displays, two new fluorescen, 
desk lamps, two incandescent desk lamps 
and a new incandescent floor lamp, 


Art Steel Sales Corp., 376. 


Artistic Desk Pad & Novelty Co., 300w, 
will feature a new wood desk with plastic 
top and drawer fronts, highly styled, yet 
low priced for volume sales. 


Atlas Stencil Files Corp., 303, will «&. 
hibit a new two-way filing cabinet fo, 
22” or 18” hangers to file plates, nega. 
tives, artwork and blueprints. 


Aurora Steel Products, 633. 


Autopoint Co., 119, will feature an im. 
proved Magnetic Telephone Index and the 
49-cent Cargo-Pen, a stationer’s exclusive 
with a transparent barrel with triple ink 
capacity. Several special deals will be 
announced on desk accessories and mech- 
anical pencils. 


Avery Adhesive Label Corp., 81. 
BDC Contex Corp., M107-M108. 


Badger, Inc., 313W-314W, will feature 
two new stands in its Luxco line of type 
writer and business machine stands, steel 
chairs, stools and deluxe personal files. 
One of the new models is a low-cost 
typing stand and the other is an inex. 
pensive elevator-type stand that retails for 
under $20. 


Bankers Box Co., 15-16, will feature its 
new Tandem Storage Files and other record 
storage equipment. 





The 5-cent Custom Pencil by Linton 
Pencil Co. will be shown in a new 
three-color. counter display that holds 
six cellophane wrapped packages. 
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jonkers & Merchants, Inc., 162, will 
feature a complete new line of stamps and 
natking devices. The line is described in 
, new 52-page catalog. 

torkley, C. L. & Co, 45. 

pornes & Noble, Inc., 55. 

porricks Mfg. Co., 613-614. 

potes Mfg. Co., 88. 

Boumgarten, Fred, M24. 


Bousch & Lomb Optical Co., M65. 


Beckley-Cardy Co., 47, will feature light- 
weight aluminum chalkboards, corkboards 
and peg boards, and also tubular frame 
stacking chairs with attachments that make 
them readily adaptable as arm 
tablet arm chairs or chair desks. 


chairs, 





Two models of a new desk-top, port- 
able, 6-sheet collator will be shown by 
Thomas Collators, Inc. 


Bentson Mfg. Co., 539, will show steel 
desks, filing cabinets and companion units. 
New features have been announced for 
the firm’s Style-Line series. 


Bernard Franklin Co., 322W. 

Bernay Products Co., C1A. 

Berry, Henry, Associates, 377-378. 

Best, Richard, Pencil Co., 144. 
Bevco-Precision Mfg. Co., 308W-309W, 
will show a new Vibrator which can be 
attached to Bevco chairs. It can be con- 
trolled with a simple switch and is priced 
under $30. 

Binney & Smith, Inc., 126. 

Blackbourn Systems, Inc., C-17. 

Blair Aluminum Furniture Co., 602A, 
will show a group of modernly styled of- 


fice chairs and a line of loose cushion 
reception room seating. 
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Blaisdell Pencil Co., 130. 


Blue Star Leather Mfg. Corp., M45, will 
exhibit a complete line of desk accessories, 
part of which is available with self-ad- 
herent initials supplied gratis. 


Bohn Duplicator Corp., M109-M110, will 
be showing a 10-key “personal calculator” 
that sells at $125 and a new hand-operated 
mimeograph utilizing twin cylinders and 
paste ink. The mimeograph sells for $210. 


Boling Chair Co., 504A-505A-507A, plans 
to exhibit two series of high-styled uphol- 
stered executive chairs, as well as other 
items of contemporary and _ traditional 
styling. 


Borum & Pease Co., 135. 


Borroughs Manufacturing Co., 379, will 
display a new line of garment racks along 
with other metal office furniture. 


Bostitch, Inc., C11-C12. 


Braden Mfg. Co., 166, and its Cadillac 
Engravers Div. will show a broad new 
line of modern office signs that includes 
all types of bank fixture signs. 


Bradley, Milton, Co., 142, will feature its 
line of Crayrite crayons, other coloring 
materials, “Steps to Learning,” and several 
new game items. 


Brewer-Titchener Corp., 533, will intro- 
duce the BTC Chair, something new in 
folding chairs for auxiliary seating. There 
are three models, both compact and com- 
fortable, and each is available in juvenile 
size. 


Bro-Dart Industries, 185, will feature the 
Safety-Shear Paper Cutter with an adjust- 
able paper guide that is magnetic, elimina- 
ting the groove in the cutter table. 


Browne-Morse Co., 610-611. 


Brunswick-Balke-Collender Co., 524A. 


Brush, John D., & Co., 657A, will have 
a complete line of new “C” label safes 
on display as well as a new cabinet-safe. 
Bulman Corp., Inc., 323W-324W. 
Burroughs Div. of Burroughs Corp.. M12- 
M13, will demonstrate its top selling Nu- 
Kote typewriter carbon paper and show 
a new bargain-priced hand operated cash 
register. 

Business Efficiency Aids, 112. 

Cardinell Corp., 99. 

Cardway Corp., 327W. 

Carter’s Ink Co., 158-159. 


Central Can Co., Inc., 122. 





Models from its new 600 Chair Line will 
be shown by All-Steel Equipment, Inc. 


Changepoint, Inc., 61, will show its Dip 
lomat pen sets and the Tel-A-Date perpet- 
ual calendars. 


Chicago Desk Pad Co., 160. 
Chicago Lock Co., 319W. 
Clarin Mfg. Co., 637A. 
Clark, Keith, Inc., 177. 


Clauss Cutlery Co., M52, will show a new 
scissor and shear assortment designed 
specifically for stationers’ use. There will 
also be a new line of gift merchandise, in- 
cluding scissor sets and desk sets. 


Codo Mfg. Corp., 116. 


Cole Steel Equipment Co., 353, will have 
a display featuring representative metal 
desks and giving special attention to the 
Imperial line of filing cabinets and storage 
units, and to the Cole portable typewriter. 


Columbia Ribbon & Carbon Mfg. Co., 77, 
is introducing a number of copy producing 
items under the brand name of Plastisol, 
said to differ in many ways from conven- 
tional carbons. The new Execu-Tape rib- 
bon will also be featured. 


Columbia Steel Equipment Co., 649, 
will introduce a novel desk and drawing 
board combination designed to make more 
productive use of the time of high-priced 
design and engineering talent. Also to be 
featured will be the new Meridian line of 
steel executive desks, a new family of 
executive and secretarial chairs and steel 
shelving. 





This weather instrument Gift Pack by 
Airguide Instrument Co. retails for $15. 
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Columbian Art Works, Inc., 73, will 
feature a new desk calendar which com- 
bines appointment and memorandum space 
on each sheet and has separate sheets for 
Saturdays and Sundays. 


Consolidated Business Systems, Inc., 184. 
Convoy, Inc., 176. 


Cooke & Cobb Div. of Wilson Jones Co., 
90. 


Cook's Inc., 134, will show its line of 
sales presentation binders and photo al 
bums, featuring the new Ful-Vu line and 
the Expand-O Binder, which is described 
as a new concept in loose leaf binders. 


Corry-Jamestown Mfg. Corp., 520-521. 
Cram, George F., Co., 56. 

Cramer Posture Chair Co., 609A-611A. 
Cross, A. T. Pencil Co., 178. 


Crysto-Mat Co., 368, has a transparent 
plastic floor mat that permits carpet beauty 
to shine through. 


C-Thru Ruler Co., 59, through develop- 
ment of new manufacturing techniques, 
will be offering a new line of improved 
triangles at reduced prices. 


Cushman & Denison Mfg., 125-21, in its 
75th year, will have its full line of prod- 
ucts on exhibit, including felt-tipped 
markers and a new system of key control. 
The marker line has a new Brite-line 
model and a new aluminum Cado-marker. 


Va ab ab Hib 





Eye-catching and functionally redesigned 
packages have been produced for Ox- 
ford Filing Supply Co. by Ken White 
Associates. 


Dan-Dee Imports, Inc., M74. 
Davidson Corp., M34. 


Dazor Mfg. Corp., 366-67, will feature 
three new air-cooled incandescent lamps 
with fiber glass diffusers and a fluores- 
cent desk lamp which has been reduced in 
price. Floating-Arm and _ Flexible-Arm 
lamps will also be on display. 


Defiance Calendar Div. of Wilson Jones 
Co., 91. 
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DeJur-Amsco Corp., M91-M92-M93-M94, 
will show three new accessories to the 
Stenorette Dictating-Transcribing machine 
— a new microphone, auto inverter and 
tape magazine. 


Delta Products, Div. Air Accessories, Inc., 
330. 


Dennison Mfg. Co., 3-4, will feature new 
Party Sets and ‘“Pres-A-Ply’’ file folder 
labels; seal assortments; and _pressure- 
sensitive ring binder reinforcements. 





This Flask Unit in soft cowhide is one of 
the fine leather gift items to be ex- 
hibited by Charles Doppelt & Co. 


Designcraft Metal Manufacturing Corp., 
331-332-333, is bringing a new architect- 
ural look to interior office design and 
decor with desk components that provide 
a creative source for the integration of 
steel and wood formica. 


Dick, A. B. Co., M36-M37-M38, will dis- 
play new hand operated and electric 


mimeographs and fluid duplicators. 


Diebold, Inc., M88, will introduce a new 
modular concept of open shelf filing 
through an exclusive “Add-A-Shelf” fea- 
ture and will show its rotary files with 
dial finding. 

Ditto, Inc., M57. 

Dixon, Joseph, Crucible Co., 89. 

Dome Publishing Co., 28. 

Domore Chair Co., 604-605-607. 
Doppelt, Charles, & Co., 143, will exhibit 
many new leather goods items in soft Mel- 
low Touch Top Grain Cowhide, many of 
them attractive gift items. 

Doringer Company, 141. 

Doro Mfg. Co., 658A. 


Dorset Steel Equipment Co., 387. 





Oorson Corp., 165. 
Douglas Furniture Corp., 633A. 
Downey, C. L., Co., 13-14. 


Durable Metal Products, 363- 
will have suspension filing cabinets 
display at its exhibit. 


Duro Decal Co., Inc., 175. 


Eagle Pencil Co., 86, will show its com. 
plete line of writing, drawing, and colored 
pencils, erasers, drafting leads and holden. 
and other writing materials. 


Eaton Paper Corp., 5-6, will show, for th 
first time, the completely redesigned pack. 
aging of its Berkshire Typewriter Pape 
line and Eaton’s Corrasable Bond. The 
new packaging was designed after months 
of study of dealer and consumer needs and 
motivations. 


Eisen Brothers, Inc., 521A, will show a 
new line of modular office furniture which 
combines wood and steel. 


Ellingsworth Mfg. Co., 186, will havea 
new unit combining a complete Duo-Tang 
cover with a bright, clear, all acetate front, 
termed ideal for reports and presentations 
where full vision of colorful fly sheets 
is desired. The firm will show its entire 
line of covers with built in fasteners. 


Emeco Corp., 325W-326W. 
Ennis Tag & Salesbook Co., 195. 


Equipto Div., 
310W. 


Avrora Equipment Co. 


Esterbrook Pen Co., 1-2. 


Eureka Specialty Printing Co., 30-31, 
will show a complete line of foil items, 
gummed labels, cutouts, decorative seals, 
roll labels, shipping tags, enclosure tags 
and cards. 


Ever Ready Calendar Mfg. Co., 102 
Everlast Products, iInc., 534A. 
Eversharp Pen Co., 156-157. 

Ezyindex Products Corp., C16, will show 


the results of a repackaging program for 
its line of indexes and indexing supplies. 





Approach view shows slim, linear look 
of the new Spacemaster series by Jasper 
Office Furniture Co. 
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Proved in latest impartial 


tests... the world’s finest penfor 


copy machine reproduction! 


An amazing new ink introduced by the 
Frankel Company brings a pen designed 
especially for use in copy machine reproduc- 
tion. So now, YOU can fill the till with plus 
profits and sales when you stock the best. . 
the Klean Write Photo Print Ball Pens! 


Klean Write Photo Print Ball Pens have 
been given the highest rating of any ball 
pen in an impartial test, according to their 
ability to give sharp, clear reproduction 
when used with any copy reproduction ma- 


chine! No refills necessary. 


Now sell your customers the pen that will 
copy EVERY LINE EVERY TIME sharp and 
clear! Thermo-Fax, Ozalid, Bruning and 
Verifax and ALL copy machines reproduce 
perfect copies when the KLEAN WRITE 
PHOTO PRINT BALL PEN WRITES THE 


ORIGINAL! 


4 Klean Write Photo Print Colors 
Blue—Red— Green—Black 
2 Precision-Made Ball Points 
Medium and Fine—59c each 


See you at the NSOEA Con- 


vention in Chicago. Look for 
us in Booth 42... 


and see why 


Frankel products mean quality. 


FRANKEL 


MANUFACTURING COMPANY 


Established in 1906—Manufacturers of world famous 


Klean Write Stencils and Nylon Ribbons. 


285 Rio Grande Blvd. « Denver 23, Colorado 


ke till 
with this 


BIG PROFIT item... 






yy” 


Abean Ulrite 


», PHOTO PRINT 


BALL PENS 















poo TE ee 


To: FRANKEL 


MANUFACTURING CO. 
285 Rio Grande Bivd. e Denver 28, Colorado 


Please send me a trial order of a gross of Klean Write Photo 
Print Ball Pens at your jobber’s price. If | am not 100% satisfied, 
| can return the order and receive full credit. 


Name 





Address 














- - - for more details circle 138 en last page 





LSE ee icnmticnsstient 








EXHIBIT PREVUE ccccccce 


Faber, Eberhard, Pencil Co., 95. 


Faber-Castell, A. W., Pencil Co., 82. 
Facit, Inc., M56. 

Faultless Caster Corp., 127. 

Filex Steel Products, Inc., 315W-316W. 
Fisher Pen Co., 48. 

Force, Wm. A., & Co., 35, will show its 
Electromatic Datamarker machine, for high 


speed indenting or embossing on metal 
or plastic plates. 





One of the new products to be promoted 
by Autopoint Co. is the new Cargo Of- 
fice Pen with triple ink capacity. 


Frankel Carbon & Ribbon Co., 42, is 
showing its Klean Write stencils, ribbons. 
inks, carbons and ball pens. The firm 
makes stencils to fit mimeograph machines 
made in any part of the world. 


Franklin Metal Products Co., C15. 


Fritz-Cross Co., 343W-344W, will feature 
a new line of “Efficienseating.” 


Frontier Mfg. Co., 340W-341W. 


General Lamps Mfg. Corp., 69, and its 
Faries Lamp Div. will feature a new 
“Swing-A-Way” desk lamp in its display. 
The lamp, which swings in a complete 
circle, retails for $14.95. 


General Loose Leaf Bindery Co., 171. 
General Pencil Co., 133, will be showing 
new Semi-Hex ball pens in regular and 
super fine point and also a Semi-Hex 
pencil with lanolized lead and the rubber- 
tipped Color-Tex line. 

General-Gilbert Corp., M96. 

Gestetner Duplicator Corp., M95. 
Geyer-McAllister Publications, M29. 
Gibson Art Co., 40, will show its new 
Panoramic greeting card display fixtures 


in a choice of four wood grain finishes. 


Gift Craft Leather Co., 516. 
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Glad-Mar Products, M47. 


Globe-Wernicke Co., 18-19-300, will 
show its filing equipment and office ac- 
cessories in one area and its metal office 
furniture in another. Techniplan modular 
furniture, the Sec-Tray, a new aluminum 
swivel chair and a Fiberlite wastebasket 
are among the many products to be fea- 
tured, 


Goes Lithographing Co., 105. 
Gomanco, Inc., 311W-312W. 


Goodrich, B. F., Industrial Products Co., 
4°. 


GR Products, Inc., 334-335. 
Graff, George B., Co., 129. 
Gregson Mfg. Co., 537A. 


Guide System & Supply Co., 53, will ex- 
hibit its ““Gussco” folder with flush fasten- 
er and will also show its “Transfile’ and 
“Guide-O” lines. The firm is celebrating 
its 40th anniversary in the industry. 


Gunlocke, W. H., Chair Co., 501-502. 
Haeger Desk Co., 551A. 


F. E. Hale Mfg., Co., 548A, division of 
Hale Industries, Inc., is introducing its 
“Sheer Look” line of bookcases in three 
heights with wooden or brass legs. 


Hall’s Safe Co., 312. 

Halverson Products Co., M7-M8. 
Hamilton Mfg. Corp., 629A-631A. 
Hammond, C. $., & Co., C6. 


Hanes Chair & Furniture Co., 641A. 


Hano, Philip, Co., 65. 


Milo Harding Co., M77, will show the 
Temp-Geha Paste Ink Stencil Duplicator, 
emphasizing its postage-saver features 
which include a collator-interleaver which 
permits running from airmail weights to 
postcards. 


Harrison Home Products Corp., M35, 
will show the German-made Addiator, des- 
cribed as the world’s smallest precision 
adding machine. In addition to the pocket 
model, there will be deluxe briefcase and 
desk models. 


Harrison Steel Desk & File Co., 553A. 


Harter Corp., 605A-607A, will feature an 
executive posture chair with an _ electro- 
massage unit that permits the occupant to 
relax with a gentle massage while seated 
in his own office. 


Haskell, Inc., 361-346-347-348. 





Hedges Manufacturing Co., 58, plans , 
display an agate card tray made for wh 
ulating or IBM cards, as requested |, 
many dealers because of the increased y 
of punch cards. 


Hermes Division, Paillard, Inc., M9, 


Herring-Hall-Marvin Safe Co., 309.31. 
311. 


Heyer Corp., 36-37-M10-M11, in its 554, 
year, will show a new line of all-purpoy 
art supplies, including a new Su 

for master copy preparation and letter 
guides. The firm has a complete line gf 
machines and supplies for all major dupli 
cating processes. 


Higgins Ink Co., 54, will feature a speci) 
offer on a display-dispenser stand. 





Hillside Metal Products, Inc., 349.359. 
351. 


Hodgman Rubber Co., 74, will show it 
complete line of rubber band resale pac. 
ages for the stationery trade, some in self. 
service racks and dispenser boxes. 





A new, improved line of triangles will 
be among the products offered by ¢- 
Thru Ruler Co. 


Homs, Douglas, Co., C14. 
H-O-N- Co., The, 20-659A-664A. 


Hoosier Desk Co., 557, will display two 
completely functional modern series of of- 
fice furniture, one an expensive and elab- 
orate series and the other a lower priced 
modular line. 





Which Department? Here's the 
Clue — 
FURNITURE, RELATED ITEMS — 


Spaces numbered above 300. 


MACHINES — M1 to M12, M30 
to M38, M53 to M62 and M77 
to M89. 


STATIONERY, SUPPLIES — 1 to 
195, Cl to C22, M13 to M29, 
M39 to M52, M63 to M76. 
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= , NORD PHOTOCOPY 
—_— / LEADS THE FIELD IN 


HIGH PROFIT FRANCHISES! 
NORD’S comprehensive dealer training 


program ... dealer level sales promotion 
plans, plus Nord’s active national advertising 
assure that you too can build a 

high volume of copy machine sales with all of 
the repeat build up of supplies that follows. 






















Nord’s new photocopy machines are built to 
be sold through dealers, not specialized 
experts. You — your secretary, 

your salesmen all can use, demonstrate 

and sell the Nord. 


Nord Photocopy machines copy every thing the 
eye can see without any limitations. Nord 
Photocopy is so versatile that it allows you to 
demonstrate every application — copy 

— audio-visual, books, diazo, ete. 




















* Ask us about the Nord-a-matic—the accessory 
unit that corrects ‘‘color and ink blindness” in 
heat (Thermal) process machines. With Nord-a- 
matic they can copy every ink, every color. 


* Ask us about Nord revers-o-matic — a process 
for making quick, low cost film negatives on 
Nord Photocopy machines for use with offset 
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eb For Nord’s Complete Dealer 
priced sale Franchise Plan Use This Coupon 

> , NORD 1 
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to MANUFACTURING i | 
% CORP. 

MINEOLA, L. L., N. Y. j 
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Howe Folding Furniture, Inc., 636, will 
introduce samples of its custom-built line 
of folding tables, including a 12-foot fold 
ing conference table with a walnut Formica 
top. 

























TYPEWRITER 
RIBBONS 


TTER IMPRES 
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A new typewriter ribbon dispenser will 
be shown by Allied Carbon and Ribbon 
Mfg. Co. 


C. Howard Hunt Pen Co., 17, will offer 
new Boston Pencil Sharpener merchan- 
dising themes and information on Speedball 
pens and other products. 


Huntington Furniture Corp., 639A-650A. 


Ideal School Supply Co., 661A, will show 
its lecture platform equipment, sectional 


trophy cases, library furniture and peg- 
board display screens. Featured will be 
office tables with Fiber-resin tops, im- 


pervious to stains. 


Ideal Systems Co., 50, offers a new look 
in its loose-leaf line with improved gold 
stamping in contemporary design on new 
leather-grained bindings. Record books 
have been redesigned, too, with modern 
color covers, for instance, and white plas- 
tic binding. 


Illinois Lock Co., 345W. 


Imperial Clock Co., 317W. 


Imperial Desk Co, 513, will introduce a 
new line of high grade office chairs, show 
ing for the first time. 


Inca Metal Products Corp., 533A. 


Indiana Chair Co., 655. has rounded out 
its line of wood chairs with introduction 
of a group of Swedish styled chairs in a 
popular price bracket. 


Indiana Desk Co., 655, will show its new 
DuoTone Styled Contemporary desk series 
featuring two-tone wood finishes, plastic 
laminate tops, satin silver hardware (alum- 
inum) and natural cane. 
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Inter-Continental mMg98- 


M99. 


Trading Corp., 


Interstate Metal Products Co., 504. 
Invincible Metal Furniture Co., 657-659. 
Irval Associates, 337-W. 

J. & J. Tool & Machine Co., 536A. 


Jasper Chair Co., 505-507, will feature 
its new Award group of wood chairs with 
seat upholstery including 1 inch of foam 
rubber placed over Flexibase webbing 


Jasper Desk Co., £46. 


Jasper Office Furniture Co., 515A, will 
feature a new Spacemaster series of wood 
desks for the general office. The desks 
have a slim, linear look created for the 
contemporary office and ideal for any 


office. 


Jasper Seating Co., 530A, will show its 
Craftsman wood chairs for the office. 
school and library and upholstered office 
chairs 


Jasper Table Co., Inc., 526A. 


Jayem Sales Corp., 328W-329W, will 
exhibit a new line of eight-drawer cabinets 
and a line of new rotary files 


Johnson Chair Co., 512. 


David Kahn, Inc., 110, has set displays 
for the holiday season, individually packed 
gift pens and many new blister packed 
items from the Wearever line of pens and 
pencils. 


Kamket Corp., 132. 
Kay-Dee Co., 27. 


Kee Lox Mfg. Co., 187. 

Ketcham & McDougall, Inc., 169, will 
show a variety of new desk and phone 
accessories. 


Kingsley Stamping Machine Co., 179, 
will be offering dealers a copy of its new 
booklet entitled, “The Kingsley Guide for 
Christmas Card Imprinting.” 





Howe Folding Furniture, Inc., one of 50 
some firms exhibiting at NSOEA for the 
first time, will show plastic-top folding 
tables and other folding furniture. 


Klick Leather Goods Corp., C7. 





Koh-I-Noor Pencil Co., 10. 








Kores Manufacturing Corp., 181, yij 
feature self-service ribbon dispensers fy 
single and twin-spool ribbons and High 
Polymer Back carbon paper. 


























Krayer Mfg. Co., 33. 






Labelon Tape Co., C9-C10, plans to dep. 
onstrate new applications of its “Write 
On-It” tapes and display some additions jp 
its printed pressure-sensitive tape line, 


LaSalle Products Co., 612. 





Lathem Time Recorder Co., M100, wil 
show a completely redesigned time recon 
er model and its line of time stamps 
numbering machine and night watchman 
clocks. 









F. H. Lawson Co., 164, will show im. 
proved and modernized metal waste baskets Cu: 
and Smokurns for the office supply trade Ser 
Re 
ext 
less 
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— 
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Cc 
AS 
¥ 
sf 
‘in = P 
A 12-inch globe with ‘‘Gyro-Matic” 
mounting by Replogle Globes, Inc., re- 
tails for $9.95. The washable 10-color ( 
map shows 6,410 place names. 
Leathercraft, Inc., M41, will have on dis 
play samples of their line of attache cases, 
brief bags, zipper cases, zipper ring bind- 
ers and catalog cases. Two new lines 
will be introduced. One is Luxoft, an 
exclusive soft leather for prestige merch- 
andise, and the other is Sturdex, a new | 
quality entry in the plastic field. | 
Letterex Corp., 182. 
Linton Pencil Co., 134A, will introduce 
a variety of new packages and deals for 
its line of pencils, ball pens and erasers e 
Dealers will be offered ‘free goods” if re 
troductory offers. rg 
: * 
Lit-Ning Products Co., 561A, will dis- 
play its “long profit” line of build-up 
desk trays, card files, check racks, copy 
holders and other steel office accessories. 
A. P. Little, Inc., 189, will be showing 
the I. T. Morris spray type and platen 
cleaner, among other products, with a new 
point-of-sale card for on top of the can. Script 
Script 
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GIFT BAR 


GIFTS FOR EVERVONE 
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Customers are free of problems of size, color, fit or gender! 
y trade Scripto’s Gift Bar offers a gift for everyone—at a price for everyone 


Retailers are free of problems of extra counter space, : eee 
extra stock, and seasonal carryovers! Scripto’s Gift Bar takes ames wren FOO 
less space than two easel displays, offers a complete gift line : 
from $1.00 to $3.95 all gift boxed. 


GIFT BAR 


gives you 45.5% Profit—includes $6 FREE GOODS. 
Compact, colorful—all pens gift boxed HALL rem a p00 init CA 
ASSORTMENT A761 includes ; igen ¢rencn say S2S 

12 Super Dollar Ball Pens 

8 Satellite Ball Pens $1.95 retail 

4 Gold Satellite Pens $2.95 retail 

4 Matched Twin Sets $2.00 retail 

3 Ink Cartridge Fountain Pen and Pencil Sets $3.95 retail 








ee cade oi ine0 th kW bie nus vio vedas ele $59.25 

Dae ito cece ia WessCeb eanGuabenemivana 35.55 

es $23.70 
eo] Plus FREE GOODS (6 Super Dollar Ball Pens) ........... 6.00 
Matic” YOUR PROFIT $29.70 


— © Profit packed displays of SCRIPTO Best Sellers — All in Gift Boxes 
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Is for 
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@ Super-Dollar with Golden @ Ink Cartridge Pen and @ Famous Satellite and Golden @ Matched Twins Super Dollar 
Gift Box Assorted two tone Matching Pencil Six sets, Satellite T315— Golden Satellite Pen and the Lead Pencil R575X 

colors T206X—12 pens assorted colors—R595 Retail $17.70. Six pens on a —6 sets—Retail $12.00 

dis. Retail $12.00 Retail $23.70 display. 
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ries. 
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the best in selling at any price. 


Scripto, Inc., Atlanta, Ga.—Scripto of Canada, Ltd., Toronto, Canada— 
Scripto Products available in Canada at slightly higher price 


: the best in writing at any price — 





- = = for more details circle 169 on last page 








EXHIBIT PREVUE eccccece 







Majestic Stationery Co., Penn State iIn- 
dustries, M16-M17. 















Map Corp. of America, 34A. 
Maple Leaf Mfg. Co., 168. 
Marble, B. L., Chair Co., 517A-528A. 


Markwell Manufacturing Co., 107, will 
be showing an all new line of Obro and 
Pacemaker machines in color. Also to be 
featured are a new line of dealer sales 
aids and a longer leg staple which in- 
creases the capacity of the Obro stapler. 


Marnay Sales & Mfg. Co., 337W-338W, 
339W, the sales division of Rockaway 
Metal Products, will show a new 15” 
Partitioner which attaches to the side and 
front of a desk to create a private, little 
office. A variety of Partitioner panels will 
be shown and also the portable ‘‘Solar- 
port” baseboard heating units. 











Marsh Co., Felt-Point Pen Div., 114, has 
a new Color Kit of squeeze bottle felt- 
point markers. List price of the five-color 
kit is $3.79. 









Mason, L. E., Co., 321-322. 


Master Addresser Co., M53-M54, will 
focus its exhibit on a new Model 99 
Master Addresser which moistens and 
moves the envelopes into printing position 
automatically with each pull of the handle. 
Masters are now available with four ad- 
dress slips to a sheet, with carbon at- 
tached. 































Master Mfg. Co., M43, will display its 
Master Made Casters and will have a gift 
for visiting buyers. 

Master Products 


Mfg. Co., 337-338. 


Master-Craft Corp., C4-C5. 


May, J. L., Co., 120. 


A new Superscope by Heyer Corp. is 
designed to make the preparation of re- 
production masters more easy. 
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McDonald Products Corp., 22-23, will 
show its new 1900 Line of desk acces- 


sories, Naugahyde Line of desk acces- 
sories, waste baskets, wall and floor 
smokers. 


Joshua Meier Co., 62, has two new sell- 
ing tools, an eight-page VPD Sheet-Pro- 
tector Selector Guide and an attractive 
VPD Sheet-Protector Selector Sampler 
containing samples of 18 protective pro- 
ducts. 


Meilink Steel Safe Co., 359. 
Melind, Louis, Co., 123. 
Merriam, G. & C., Co., 94. 
Metal Specialties Mfg. Co., 147. 
Metalcraft Products Co., 304W. 
Metalstand Co., 336. 
Metropolitan Cutlery Co., 24. 


Miami Systems Corp., 79. 





Which Department? Here's the 
Clue — 
FURNITURE, RELATED ITEMS — 


Spaces numbered above 300. 


MACHINES — M1 to M12, M30 
to M38, M53 to M62 and M77 
to M89. 


STATIONERY, SUPPLIES — 1 to 
195, Cl to C22, M13 to M29, 
M39 to M52, M63 to M76. 











Micropoint, Inc., M69. 

Midwest Rotary Maniforms Co., M48. 
Midwestern Mfg. Corp., 561. 

Mills Co., 328-329. 

Milwaukee Chair Co., 652A. 

Milwaukee Stamping Co., 647A-650A. 
Minnesota Mining & Mfg. Co., 104. 
Modern Office Procedures, 560A. 
Modern Steelcraft, iInc., 301W-302W. 
Mohawk Tablet Co., 174. 


Monarch Furniture Co., 532A, will be 
showing new wood side chairs and ex- 
ecutive swivel chairs with foam filled 
seat and back. 


Moore Business Forms, Rediform Div., 
140. 


Moore Push-Pin Co., 8. 


Bert M. Morris Co., 117, will show a 
new Morris Phone Rest in_ telephone 
colors, the Morristar Ball Pen Desk Set, 
the Morrisharp Electric Pencil Sharpener 
and other desk top items. Colorful hand 
puppets will be given away at the Morris 
booth. 







A new Wearever Pen and pencil se 
merchandiser and a variety of holiday 
displays will be on display at the David 
Kahn exhibit. ; 


Mosler Safe Co., 500A. 


Murphy Manufacturing Co., 655A, has 
added new type cardholders and handles 
on its insulated file cabinets. A new unit 
to be shown is a one-drawer cabinet 
mounted on rubber casters. 


Murphy-Miller, Inc., 373-374-375. 
Murray Engraving Co., 131. 
Mutual Products Co., 84. 


Myrtle Desk Co., 502A-504A-505A- 
507A, will feature its new Coronado e- 
ecutive group and display a complete line 
of high key accessory items. 


Mystik Adhesive Products, Inc., Ml4- 
M15, will show a new dump-type counter 
display featuring its waterproof Mystik 
Clear Plastic Tape. The new tape will 
waterproof and seal, making it ideal for 
a variety of uses. 


National Blank Book Co., A, will display 
its new data processing binders, decorated 
covers, 20/20 Buff stenographer’s note- 
book and plastic post binders. 


National Carbon Coated Paper Co., C13. 


National Cash Register Co., M80-M81, 
will introduce a new “Economy Line” of 
adding machines. 


National Fiberstok Envelope Co., 115, 
will feature a self selection Brief Cover 
display unit containing an assortment of 
its three most popular brief covers. A 
“loot bag” for convention-goers will be 
distributed as in past years. 


Neiman Steel Equipment Co., 303W. 


Nobema Products Corp., 46. 


Noesting Pin Ticket Co., 70. 
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Fashioned for the career gal ' 


a { 


Pin-On Pencil 


#260 | 


For the woman who must keep a pencil 
handy! Pins on. . . glides out on 17-inch 
chain to write . . . winds back smoothly, 
automatically for safekeeping. Six | 
attractive colors with chromium trim. 
Retail, $1.95 











a Meel Riter § ¢760 smarest, ms 
convenient ball-point pen on the gift counter! Pins on, pulls out 
to write, point snaps in automatically as chain winds back. 
Takes standard refill. Six popular colors, chromium trim. 

Retail, $2.00 


ss Patrician Pencil sso 
A beautifully designed, wonderfully useful gift! Deluxe, fashion- 
styled pencil, in gold. electroplate or rhodium with hand- 
engraved design on reel. Pulls out to write . . . winds back 
automatically. Retail, $2.95 


): Miagmetic Pencil ¢sso 
A novel and practical accessory . . . just right for every woman! 
Ball-capped mechanical pencil held to pin-on bow by self- 
centering lifetime magnet. Pencil in six colors, chromium trim. 

Retail, $1.50 








ii) Gift 


the fastest-gro 
juality gift produ 
styled and price 
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s Ihkey Heeper = éiss-256 
Separates keys from handbag jumble! Keys pull out on 14- 
inch chain... wind back automatically for safekeeping. 
#155, Pin-on model, in gold electroplate or chromium, 

Retail, $1.00 

B #255, Clip-on model, in gold electroplate or rhodium, with 

hand-engraved design, Retail, $1.50 


c IKey NWoter #356 A novel purse 
accessory that’s sure to catch the fancy of any woman! Key 
ring with safety catch . . . mechanical pencil . . . joined by 
sturdy chain. In gold electroplate. Retail, $1.00 























Memo pad 








Rememo :27. 
Hangs on kitchen wall . . . lies flat on table or desk. Chainreel 
pencil pulls out to write, winds back automatically. Takes 
standard adding machine tape refills. Seven attractive colors, 
all with chromium trim. Retail, $2.95 
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Every 
convenience — 


right at the phone 





PhRome Wale  4ozs sii tie essentials 
on hand... pad, pencil and alphabetized card index for names and phone 
numbers. Compact unit clips to side of phone . . . in brass or chromium with 
black lacquered base. Ball-top dialer pencil held in place magnetically. 
Standard 4”x 6” memo pad refills. 





Retail, $2.95 
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iy For quick phone 
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Magnetic 
Phone Pad 


#776 


For any rectangular base phone. Exclusive dial-riter mechani- 
cal pencil makes dialing easy, does away with broken finger- 
nails . . . held in place magnetically, right where it’s needed. 
Pad has brass or chromium finished top, black lacquered base. 

Retail, $1.95 








Phone Pad cz: : big 


dollar's worth of value . . . a practical gift that’s sure to be 
appreciated. Clips to any rectangular base phone . . . always 
on hand for messages. Holds big supply of standard 4” X 6” 
memo sheets. Retail, $1.00 
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Family 
‘message 


center" 


Magnetic Memo 37. | 


Smartest solution to an old problem . . . a home bulletin board that 
holds memos, reminders magnetically . . . with a big roll of standard 
adding machine tape for shopping lists, etc. And the pencil is chained 
in place—can’t be carried away. Enamel finish in red, white, tur- 
quoise, yellow. Three smartly-styled lifetime magnets included. 


Retail, $2.95 
Magnetic Meme #375C, brushed copper finish. Retail, $3.95 
Magnetic Memo #375N, brushed nickel finish. Retail, $3.95 








Holds yards 






of memo paper 


Roll Memo 


A big, convenient memo pad for reminders, shopping lists, etc. Hangs 


#476 


| on wall, lies flat on table or desk . . . pencil chained to base, always 


handy. Takes standard adding machine tape refill. All metal base in 
brushed nickel or copper finish, felt underpad, wall mounting screw 
included. Retail, $1.95 
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EXHIB! 


Nord Mfg 
anew mod 
[mperial, a 
a which mak 
and every 
ing machi 
Norfield 
M27. 


Norma P« 
Northern 
Pesk Mates ¢s20 Me wucrott | 
STAMP KEEPER #320 Holds postage stamps by strip or roll 
: —keeps them clean, dry, handy. Attractively styled in two-tone 
Newest in eyewear accessorie polished brass with black lacquer base, felt underpad. The Offi 

Retail, $1.00 
TAPE KEEPER #420 Twin companion to Stamp Keeper... P 
dispenses 4%” or %” cellophane tape, up to 400’ roll, doubles Office © 
as paperweight. Comes complete with tape. Retail, $1.50 Office Ec 


DESK MATES #520 Stamp Keeper and Tape Keeper boxed 
as set .. . a delightful and practical gift. Retail, $2.50 








Nu-Craft 


Office A 


Office P 
Office § 


~ ~ three-folc 
BD fyi eae ; i ed slide 
di 7 ; 


: installati 
’ ) s a fice fur 
. NE W / . office la 

| Glass Keeper :.00 Distinctive des 
G Styled in the high-fashion manner . . . new “‘sliding clutch’ on appointment 
Neoprene loop adjusts to fit all frames . . . holds securely at 
any point along temple. Easy to attach, is unaffected by hair 
oils or perspiration acids. Choice of extra-long cords in black, 


brown or tinsel . . . gold or rhodium trim. Each packaged in 
re-usable lucite box. Retail, $1.00 

















Glass Keeper +500 anodized aluminum chains. Retail, $2.00 


ae ° “ 
| Glass Keeper cep styie) #601 Rem °m #620 

Fastens with jeweler-styled spring clips of rhodium or gold Stamp Rheeper * 
electropolate . . . rubber-faced to grip securely. Cords or ‘ : ; > ee St 
ribbons. Retail, $1.50 Handy ball point pen . . . matching pair of two-tone polished A | 
aor ete brass stamp dispensers hold choice of any two denominations, é§ = 
#701, chains. Retail, $2.00 5 sear ne iy ‘ ‘ : ; : ite 
#801, pearls. Retail, $3.00 ~ on : two's” and “three’s” . . . Air Mail and Special Delivery, etc. : lit 
: ‘ LSA Black lacquer base, felt underpad. Retail, $2.95 a 4 
S 1 
#720 Pen, combined with Stamp Keeper and Tape Keeper. me “s 
Retail, $3.50 w 
, a’ 
ti 
r 
B 
B 

iY La 4 
‘5 at 3 a) D U Om All Pat Products are gift-boxed .. . packaged for self-display . . . for greater sales 
Division of KETCHAM & McDOUGALL, INC., Roseland, New Jersey 

MO} 


PRINTED IN U.S.A. 


EXHIBIT PREVUE ecccccee 


Nord Mfg. Corp., M78-M79, will show 
,new model photocopy machine, the Nord 
imperial, and a Nordamatic accessory unit 
which makes it possible to copy every ink 
and every color with a heat process copy- 
ing machine. 


Norfield Methods & Procedures, Inc., 
M27. 


Norma Pencil Corp., 118. 
Northern 
Nucraft Furniture Co., 600A. 


States Envelope Co., 75. 


Nu-Craft Products 339-340-341. 
The Office, M3. 
Office Appliances, C20-C21. 


Co., 


Office Covers Co., M25. 
Office Equipment Mfg. Co., 192. 
Office Products, Inc., 190. 


Office Suites, Inc., 613A, will have a 
three-fold program for dealers — a color- 
ed slide kit for $35 showing varied office 
installations, an illustrated booklet on of- 
fice furniture sales presentation, and an 
office layout planning kit. 


Ohio Chair Co., 601-602. 


Old Town Corp., 121, will feature its 
new Cobalt Blue Process masters and its 


Model 210 hand-operated fluid duplica- 
tor is one of four new low-priced ma- 


chines to be shown by A. B. Dick Co. 


newly designed 1959 spirit duplicators in 
both hand and electric models. 


Olivetti Sales Corp., M61, will be offer- 
ing dealers a new marketing plan cover- 
ing its portable line. The new plan is 
labeled the “Big 3 Full Profit Line.” 
Orna-Metal, Inc., 320W-321W. 

Oxford Filing Supply Co., 11-12, has 
completed its new packaging program 
with eye-catching and extremely readable 
results. The new packages combine con- 
sumer appeal with simplified inventory 
and stock control for distributors. 


Paper-Mate Co., 161. 


Parker Pen Co., 145-146, will be show- 
ing prize winning desk sets and a new 
Parker T-ball Jotter with a side window 
for a series of four rotating slogans or ad 
messages. 


Parker Steel Products, iInc., 371-372, 
will be showing steel cabinets, wardrobes, 
bookcases and files. 


Peerless Steel 


Equipment Co., 522. 
Pelouze Mfg. Co., M39. 


Perfect Rubber Seat Cushion Co., 180. 





MAGNIFIER \ 


DISPLAYS 


Profits! 


Fat 


Stores just like yours have found 
magnifiers great impulse purchase 
items. When properly displayed, they 
literally sell themselves. These mew 
displays located in your store will 
“capture” store traffic . . . customers 
will look and buy. Surveys show 
average turnover of magnifiers is 4 
times a year .. . this equals 267% 
margin! Write today for full details, 
Bausch & Lomb Optical Co., 52434 
Bausch St., Rochester 2, N. Y. 
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According to a U. S. Government survey, 3 out of 4 
magnifiers sold in this country are Bausch & Lomb. 
Are you getting your share of this plus profit? 


- - - for more details circle 110 on last page 
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EXHIBIT PREVUE ecccccce 


Permacel-LePage's, Inc., 76, has a new 
Christmas floor stand pre-packed with 
48 assorted antique-auto-design dispens- 
ers for cellophane tape. The ceramic dis- 
penser, with an 800” roll of tape, retails 
for $1.59. The company also has an- 
nounced new printable cloth tapes. 


Photo Materials Co., 183. 










Pickett & Eckel, Inc., 191, has a new 
three-point dealer support program for its 
slide rules and engineering supplies. It 
includes “jewel box” packaging, a peg- 
board salesman, and an “Engineering Sup- 
plies Headquarters” sign. 


Plan Hold Corp., 325, will announce a 
new vertical file for single large sheets 
such as blueprints, drawings, plans and 
maps. Each sheet hangs flat and free 
from wrinkles. Plan Hold also has a 
special envelope for filing negatives, 
stencils and plates. 


Plastic Binding Corp., M60. 


Polar Mfg. Co., 509A, will feature a new 
series of executive accessories in top grain 
cowhide in an unlimited number of two- 
tone color combinations. 


Port Huron Sulphite & Paper Co., M50. 





Higgins dispensing stand. 


Coast to coast, dealers are ringing up extra profits on 
the entire Higgins line as a result of the sales-boosting 


It’s always on the job as the eye-and-buy center of your 
art material department. Pushes the whole line and turns 
single-purchase thinking into multiple buying. 


Write today for Higgins Dispensing Stand Offer. 


Port-A-Wall Office Partitions, 306W- 
307W. 


Posting Equipment Corp., 612A. 


Precision-Posturect Chair Corp., 650A- 
647A. 























On display will be the numerous varia- 
tions of stencils turned out by the 
Frankel Manufacturing Co. of Denver to 
fit mimeograph machines made in any 
part of the world. 





Presto-Postmaster Corp., M-20. 
Print-O-Matic Co., M58-M59. 
Protectall Safe Co., 314-315. 
Quality Park Envelope Co., 9. 
Quartet Mfg. Co., M67. 


ERY ni RE I A IO BT: 


Rand McNally & Co., 155-154. 
Random House, Inc., 64. 

Redi-Record Products Co., Ml 
will be showing a new Peg Board Be 
Pad combination to save dealer space in 
displaying desk top accessories = 












%, 
Red-Rope Stationery Industries, in, 
193. } 


Regal & Wade Mfg., Inc., 332W. 
Regency Thermographers, C18-C19, © 


Reliance Pencil Corp., 71, will be intro. 
ducing a new 32-page stationer’s 
listing and describing every item im is 
line. 


Remington Rand Dealer Sales, M30-Mji, 
Replogle Globes, Inc., 112, will show 
new models for the space age, including 
lighted globes, the popular “Gyro-Matic’ 
in various models, and a motorized Sate 
lite globe. 








va 
AOTOU od 
RICAN pnt ! 


~ 


- = = for more details circle 144 on last page 


HIGGINS DISPENSING STAND 


Assortment consists of 222 units. 


List price $127.38. Dispensing stand free. 


HIGGINS Ink co. INC. 


271 Ninth St., Brooklyn 15, N, Y; 
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Mee completely automatic multiplication 


Gee att conventional adding machine cost 


n it’s “addo-x" model 2341 E automatic multiplier 


8 with——fast completely automatic multiplication 
8 priced low low no more than a conventional adding machine 


® you profit profit profit——_by selling this truly unique machine 


for details phone, wire or write”addo-x inc", 300 Park Avenue, New York 22, NY, PL 5-5420 


- - = for more details circle 104 on last page 





EXHIBIT PREVUE ecccccee 


Republic Steel Corp., Berger Div., 509. 
Rest-A-Phone Co., M28. 

Rexbilt Leather Goods,  iInc., 
Rex-O-Graph, M87. 


Rex-Rotary Distributing Corp., 
M87. 


Reyburn Manufacturing Co., 93, will 
feature several new tags in its display 


J. K. Rishel Furniture Co., 617A, will 
feature groups of their new Space Age 
and Centennial series. The executive 
modular furniture is in walnut. 


Riteform Chair Co., 301-302. 


A stylish cabinet-safe will add interest 
to the John D. Brush Co. exhibit. 


Rite-Line Corp., C-1, will introduce 
several new promotional materials for its 
Rite-Line copyholder. 

Robert John Co., 519A-520A. 

Roberts Numbering Machine Co., M42. 
Robinson Reminders, Inc., 57, will center 
around a new floor display cabinet with 
neon lighting and natural wood finish. 
Rockaway Metal Products Corp., 305W. 
Rockwell-Barnes Co., 139, will show its 
complete line of quality office papers and 
paper products. 

Rogers, W. T., Co., 172. 


Rogersnap Business Forms, inc., M44. 
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Rovico, Inc., M89, will have on display 
what it calls “the world’s largest photo- 
copier,” a model with a 191” throat. 


Rowles, E. W. A., Co., 103. 


Royal 
545A. 


Metal Mfg. Co., 542A-544A- 


Royal Register Co., 188. 


Rubbermaid, Inc., C2A, will feature Floor 
Kushions, plastic wastebaskets and fatigue 
mats. The Floor Kushions are continuous 
roll, vinyl covered rubber floor mats. 


Sainberg & Co., 98, will be showing 
two new series of executive desk sets, in- 
cluding trays, calendar pads, library sets, 
pens, ash trays, memo pads, bookends, 
cigaret boxes, lighters and desk pads. 


Sanford Ink Co., 78, will show a new 
laundry marking pen kit with an indelible 
ball point and a personal stamp and pad 
set. 


Schu Furniture Corp., 651. 


Schwab Safe Co., 561, will display a new 
fireproof Blue Print Plan File, a new 
fireproof ledger file, two new safes and 
a new file cabinet. 


Scripto, Inc., 152-153. 
Seal-O-Matic Corp., M49. 
Security Steel Equipment Corp., 556. 
Sengbusch Self-Closing Inkstand Co., 85. 
W. A. Sheaffer Co., 109. 

Shelbyville Desk Co, 647. 


Shepherd Casters, Inc., 656A, will intro- 
duce a new Shepherd Caster model equip- 
ped with a foot brake, for use on type- 
writer, adding and calculating stands, 
file cabinets and bookkeeping equipment. 


Sight Light — M. G. Wheeler Co., 539A. 


Sikes Co., 614A-615A. 


New automatic machine by Master Ad- 
dresser Co. moistens envelope and 
moves it into position for printing with 
each pull of the handle. 


Close-up view shows the new 
packed Eagle Brand, self-serve 
writer ribbon which will be s 
both starter and standard display 
by American Ribbon & Carbon Co. 


Site-Filing Co., C2. 


Smead Manufacturing Co., 96, will ip 
troduce new self adhesive folder labels in 
rolls, new hanging folders with metal 
tabs, a new line of tabulating machine 
guides and will offer information om 
new line of folders and filing i 


for the automation field. 
Smith, Charles Co., Inc., M23. 


Smith Metal Arts Co., 534, will offer 
innovations in patterns and special items 
in the field of desk and office accessonies. 
A special series of newly designed letter 
trays will be shown in a wide range of 
materials. 


Smith-Corona, iInc., M103-M104, will 
again feature its electric portable type 
writer. 

Smokador Manufacturing Co., 604A, 
will feature its Spin-Master Smokes, 
open smokers, ash receivers, urns, lamps 
and costumers. 

Smo-King Products, Inc., 336W. 
Southworth Co., 72. 

Speed-O-Print Corp., 108-M62. 
Speedry Products, Inc., 44. 

Spencer Rubber Products Co., 60. 
Stacor Equipment Co., 316-317, has # 
new single unit work station which com 
bines a drafting surface for one man with 
desk and files for the man in front o 


him. 


Standard Diary Div., Wilson Jones Co 
92. 
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writing instrument 
at the greatest 
/ dollar-for-dollar ; 
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The NEW iW Writes in 3 colors... 


* signs in ink! 


pen and d Spenc Ca 


$5.95 nk refill 49c¢ 


TORY OFFER! Extra ink refill FREE 


NORMA NATIONAL ADVERTISING NOW 
REACHES 27,529,000 CIRCULATION 


in @ Fortune @ New Yorker 
@ N.Y. Times Magazine Section 


@ Sunday magazine sections in 
leading markets, coast to coast 


presentatives @ Leading professional-technical magazines in over 
20 fields of specialized work 


@ Army Times, Navy Times, Air Force Times 


Display NORMA NOW for EXTRA SALES! 


NORMA PENCIL CORP., Norma Bidg., 137 W. 14th St., New York 11 


See us in Booth 118 NSOEA Chicago - - - for more details circle 196 on last page 








EXHIBIT PREVUE eeccecce 


Stationers’ Guild of America, 80. 
Steel-Parts Mfg. Corp., 319-320. 


Stempel Mfg. Co., 326-327, has in- 
stalled a rotary printing press for apply- 
ing the colors and designs to the hard- 
board stock for Stempco Colo Clipboards, 
assuring exclusive design and economical 
production. 


Dazor Mfg. Corp. will display a new 
series including this desk model lamp 
with a fiber glass difuser. 


Stock Forms Co., Div. of Moore Busi- 
ness Forms, M51, will show its newest 
dealer aid, the Rediform Display Rack, 
and a new product called Rediform Speedi- 
copy Sets, loose second sheets with one- 
time carbon attached. 


Streater Industries, Inc., 369-370, will 
exhibit representative models from its line 
of modular store fixtures, including wall 
cases and gondolas with special inserts 
and binning. 


Stuart Hall Co., M71. 


Sturgis Posture Chair Co., 556A-557A, 
will exhibit two new all purpose fiber 
glass chairs at the show. The chairs have 
one-piece molded upper units that never 
need refinishing. 





Which Department? Here's the 
Clue — 
FURNITURE, RELATED ITEMS — 


Spaces numbered above 300. 


MACHINES — M1 to M12, M30 
to M38, M53 to M62 and M77 
to M89. 


STATIONERY, SUPPLIES — 1 to 
195, Cl to C22, M13 to M29, 
M39 to M52, M63 to M76. 











Stylex Seating Corp., 335W. 
Superior Tabbies Co., M64. 

Supreme Steel Equipment Corp., 661. 
Svend Jensen of Denmark, Inc., M72. 
Swingline, Inc., 67. 

Taubman, Samuel, & Co., C3. 


Taylor Chair Co., 550A, will introduce 
new sculptured chairs in walnut for 
board rooms and executive offices, with 
a choice of glove soft leather or textured 
fabrics. 


Thomas Collators, Inc., M105-M106, will 
show two models of a new low-cost, 
desk top collator, in electric powered 
and mechanical, hand-operated styles. 
Thomas Furniture Co., 549. 
Tiffany Stand Co., M82-M83, will fea- 
ture its Tiffany Jr. model and other new 
products. 


“Tops” Business Forms, M76, will show 
new stock forms added to the ‘“Tops’’ line, 
including a line of collection forms. A 
booklet for salesmen entitled “Who 
Needs What” will be given out. 


Transkrit Corp., M46, will show its hot 
wax spot carbon products which enable 
the user to obtain up to 17 copies with- 
out interleaved carbon sheets. 


Triner Scale & Mfg. Co., 51. 


Underwood Corp., C8-M84, will feature 
its new line of 1959 Golden-Touch port- 
ables. Underwood supplies will be shown 
in a separate booth. 








The new Imperial filing cabinet, with 
recessed base and rounded contours, 
will be on display at the Cole Steel 
Equipment Co. exhibit. 


United Cutlery & Hardware Products 
Co., 170, will show a collection of light- 
weight, pocket calculators. 


Utility Wholesale Stationers, 618-619- 
620, will offer its 1959 Dealer Imprint 
Office Supply and Equipment Catalog, the 












Alpina typewriter, and the Curta 
lator. 








Vv. & E. Manufacturing Co., 191. 











Vail Mfg. Co, 83. 





Valco Co., 330W-331W. 











Vanpe, Inc., 342. 






Venus Pen & Pencil Corp., 149-155 
will show the new Venus “365” 
matic Ball Pen-cil that feels like a peng) 
and writes like a pen. It's guaranteed 
write at least 365 days or the Company 
gives a free refill. 





































A new “free form” double-pen desk se 
which won prizes in design competition 
is part of the Parker Pen Co. display of 
new desk sets. 








S. E. & M. Vernon, Inc., M40, will pro- 
mote a new popularly priced metal label 
holder binder. 






Vertiflex Co., M75. 
Victor Adding Machine Co., M90. 


Victor Safe & Equipment Dealer Sales 
Div., Remington Rand, 151-500, has a 
award winning counter display in color to 
promote its sectional Visible Record equip- 
ment. 





Visi-Shelf File, Inc, 639. 
Vogel-Peterson Co., 547. 
Wabash Filing Supplies, Inc., 307-308 
Wallace Pencil Co., 29. 

Ward, John J., Inc., 43. 


Waterman Pen Co., 63, will show 
major new products, its Jewel Point 
phire Ball Pen and its new BP100 
Pen. 


Watson Mfg. Co., 553. 


Wear-Ever Aluminum, Inc., 342W, will 
display its complete line of smokers at- 
cessories, including cocktail smokers, wall 
urns, water urns, sand urns, hourglass 
type sand urns and pullman smokers. 


Weber Costello Co., 100, will show 4 
complete line of new world globes, both 
floor models and table models, and also 
the new Alphacolor Watercrayons for 
stick or brush application. 


Weber, F., Co., 148. 
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LOAD EASIER 


No more rigid steel posts. Flexible Nylon bends 
for convenience and speed. 


READ EASIER 


Sheets lie flat. No hidden entries 
...no wasted margins. 





HOLD MORE 


Up to 3000 sheets 
... without protruding posts. 


Advertisements like this are telling your customers with tab departments 
about these wonderful GrayLine Nylon Post Binders every month. 
Let them hear the complete story from you. 


WILSON J NES (ij 


- - - for more details circle 186 on last page A6 a 
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Webster, F. S., Co., 7. 

Weis Mfg. Co. 87. 

Welham Metal Products Co., 323-324. 
Welis Chair Corp., 352, will show its 
new 300 series, with 4-inch foam rubber 


back, and will distribute its new 24-page 
four-color catalog. 





Executive swivel posture chair with 
foam filled seat and back is one of the 
models to be shown by Monarch Furni- 
ture Co. 


Westclox, Div. of General Time Corp., 
M66. 


Western Manufacturing Co., 360, will 
display for the first time companion units 
to the Wesco line of metal office furni- 
ture. All of the component parts which 
make up a desk will be displayed in an- 
other part of the exhibit. 


Westin-Nielsen Corp., 621-622, will ex- 
hibit executive office chairs, reception 
lounge furniture, plus a sleek, new con- 
ception of trim-line armchairs suitable for 
conference and reception use. 





Open stock executive desk set by Sain- 
berg & Co. is available in standard or 
special colors, either of top grain cow- 
hide or Naugahyde. 
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Win A Mink From 
MODERN STATIONER 


Some lucky lady will be awarded a luxurious mink stole, worth $800, at 
the NSOEA Convention-Exhibit because her husband tended to business 
and started each day with a careful reading of MODERN STATIONER CON. 
VENTION DAILY. Entry blanks for the mink stole drawing will appear in 
each issue of the colorful tabloid newspaper published especially for 
NSOEA members and other dealers at the show. Each issue will also 
contain story and picture coverage of the convention, a wealth of product 
news, stimulating columns and a complete exhibitor list showing persons 
in attendance at each booth. Read MODERN STATIONER CONVENTION 


DAILY at the show for complete details. 











Wilhold Products Co., Div. of Acorn Zephyr American Corp., 101-537, will 
display a new line of Rolodex rotay 
Adhesive Co., M26. files and two new models of the Autoder 


automatic telephone index. 
Wilson Jones Co., 41. 
Wolber Duplicator & Supply Co., M1-M2, 
will exhibit its Silver Streak Copy-Rite, 
the new Copy-Rite Pathfinder Stencil 


Duplicator, two new cabinets and supplies 
for both spirit and stencil processes. 


Wood Office Furniture Institute, 523. 


World Publishing Co., 173. 





Yawman & Erbe Mfg. Co., 600, has in- 
troduced new Card Record Desks in two 
sizes with easy drawer accessibility and 
handy working surface. 


The PermaPrint check protector, which 
retails for $29.50, will be shown by 
Applied Research Corp. 





Which Department? 
Clue — 


FURNITURE, RELATED ITEMS — 
Spaces numbered above 300. 


MACHINES — M1 to M12, M30 
to M38, M53 to M62 and M77 
to M89. 


STATIONERY, SUPPLIES — 1 to 
195, Cl te C22, M13 to M29, 
M39 to M52, M63 to M76. 


Here’s the 




















a gl ae d gondole 
York Safe & Lock Co., 560, will exhibit fixtures’ designed far stotloners, wil 


a complete new line of safes and also a be shown by Streater Store Fixtures, 
new ledger tray safe. Inc. 
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GIVE CRAYOLA‘64 
WITH THE BUILT-IN 
SHARPENER... 


PRAYONS G4,COLORS 








aa 







only $ 1 .00 


® % 
THE CRAYOLA MAKERS BINNEY & SMITH ) 
380 Madison Ave., New York 17, N.Y. 








Last year a new box appeared on retail 
counters ...AND COMPLETELY SOLD OUT! 


This year we’ve made enough—we hope—to meet the demand 


2 | 
This “year this box is getting the biggest, heaviest consumer 


promotion ever put behind such a product. 


It’s the most profitable box of crayons ever produced for you 


This year you can’t stock too many. 
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Dean of Wholesaling 
in America to Speak 
At WSA Chicago Meet 

Dr. Theodore Beckman of Ohio State 
University, known as the dean of whole- 
sling in America, will be featured 
speaker at a luncheon meeting of the 
Wholesale Stationers’ Assn. in Chicago 
September 26. 

The Office Supplies and Equipment 
Wholesalers Group of WSA has en- 
gaged the Gold Coast Room of the 
Drake Hotel for the noon session on the 
day before the NSOEA exhibit opens. 

A panel of leading wholesalers will 
join Dr. Beckman in reporting on im- 
portant phases of stationery wholesaling. 
The panel will include M. H. Chute, 
Bainbridge, Kimpton & Haupt; R. R. 
Moser, Carpenter Paper Co. and Federal 
Stationery Co.; W. F. Boothby, Central 
Ohio Paper Co.; J. R. Chipman, Brown 
Bros. Ltd.; R. H. Garretson, Stationers 
Corp.; P. A. Rhodes, S. P. Richards Pa- 
per Co.; and H. J. Siegle, Associated 
Stationers Supply Co. 

Industry problems are also being dis- 
cussed this fall at regional round tables 
of WSA. A Western States Round Table 
was held September 13 at the Mark 
Hopkins Hotel in San Francisco. The 
Eastern States meeting will be Satur- 
day, October 18, at Pocono Manor, Pa. 

Each meeting includes separate round 
tables for the office supplies group and 
for the school, art and sundries supplies 
group. Up for discussion are problems 
of better merchandising, problems of 
manufacturer-wholesaler relations, prob- 
lems of retailer-wholesaler relations and 
problems of more profitable marketing. 


NOMDA Inaugurates 
Group Life Insurance 

Group life insurance has been made 
available to members of the National 
Office Machine Dealers Assn. (NOM- 
DA). A plan went into effect August 
1 with several hundred dealers and 
their employees covered. 

Through the combined enrollment of 
dealer members everywhere, companies 
with as few as two or more full time 
employees are eligible to enroll in the 
gtoup life insurance plan. 

“There is no substitute for 
surance,” commented Charles Meyers, 
NOMDA president. “It is the cheapest 
protection anyone can buy and we urge 
every NOMDAN to enroll.” 

The Minnesota Mutual Life Insurance 
Co. is the carrier of the plan. 


this in- 


MODERN STATIONER, OCTOBER, 1958 


OOOO OK 


+ 


1 en in in hn hn hn ea an ha i an a I PO Nase eee aa an 
DOCCCOC COCO PPO I DIE DPREDLORIIIILOIELO COS O OOOO COOLS COe 


% 


ae. 


ll i le i i 


PRESSTIME NEWS 


WILLIAM H. GLENN, president of Ivan Allen Co., Atlanta, Ga., has an- 
nounced the firm’s consolidated gross sales from July, 1957, through June, 1958, 
totaled $6,690,930 compared to $6,348,944 for the previous fiscal year. Both 
operating and net profits had substantial increases and total dividends were up 10 
percent. 

The firm's profit-sharing plan for employees, begun in 1950, received an 
all-time high contribution of $77,153. Three new stores opened during the year 
were a general line branch at Columbus, Ga., and Thermo-Fax Division offices in 
Atlanta and Macon. Ivan Allen diversified its activities during the year with the 
building and leasing of an office building in Atlanta. 


The building has been 
leased to F. W. Woolworth Co. for its district offices. 


One of four living founders of Lionism who were honored recently at the 
41st Lions International Convention in Chicago was GEORGE J. AIGNER, president 
of the G. J. Aigner Co., which next year marks its 50th anniversary as a leading 
manufacturer of indexes. Mr. Aigner, a pioneer in the development of index 
systems, shared a float in the Lions’ parade with the three other living founders 
of the service club, 


* * ‘* 


Miss NANCy Lou JOHNSON, 10-year-old winner of the American juvenile 
girls’ singles title at the Roller Skating Championships in Cleveland recently, is 
the daughter of OMAR JOHNSON, manager of Groom’s Park Square stationery 
store in Boston. 


* * * * 


A comprehensive conference and exposition covering all phases of scientific 
office management have been scheduled for Oct. 6-8 in Denver by the National 
Office Management Assn. This conclave, the second such regional affair ever 
scheduled by the 39-year-old organization, is expected to attract more than 300 
members from NOMA’S nearly 60 chapters west of the Mississippi. The two-day 
technical conference is to be Oct. 6 and 7 at the Cosmopolitan Hotel. The three- 
day exposition, with more than 100 participating firms, will continue through Oct 
8 at Denver's Municipal Auditorium. 


* * * 4 


“Organizational and Management Development’ was the title of the main 
address at the fall meeting of the Business Forms Institute, which got underway 
Sept. 15 at The Greenbrier, White Sulphur Springs, W. Va., Giving the talk was 
Dr. SCHUYLER DEAN HOSLETT, vice president of The Reuben H. Donnelley Corp. 


* * * * 


First prizes of $100 in a Sheaffer Pen Co. display contest went to Thacher- 
Hall, Topeka, Kan.; Arcadia Stationers, Arcadia, Calif.; and Corrigans, Inc., 
Jewelers, Houston, Texas. Other winners in the Lady Sheaffer display contest 
were the Carolina Office Equipment Co., Rocky Mount, N. C.; The Campus Shop 
and Book Store, Gainesville, Fla.; and the Belk Berry Co., Wilmington, N. C. 
There were 91 winners in all. 


* * * * 
Diebold, Inc., maker of bank vault equipment, has announced acquisition of 
all the capital stock and manufacturing facilities of Merring-Hall-Marvin, Ltd., 


of Canada. Plans for the construction of a modern and well equipped manu- 
facturing plant in the Toronto area are underway. 
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E. R. Kochheiser, Former 
NSOEA President, Dies 


Funeral services were held in August 
for Earl R. Kochheiser, treasurer and 
general manager of the Charles Ritter 
Co., Mansfield, Ohio, and a former presi- 
dent of the National Stationery and Of- 
fice Equipment Assn. He collapsed in 
his office at the age of 60. 

Mr. Kochheiser was a lifelong resi- 
dent of Mansfield who had spent 40 
years with the Ritter Co. A newspaper 


editorial on his passing said he “gave 


much to his native city in his too short 
life.” He served as president of NSOEA 
in 1950. 


Writing Paper Featured 
In Teen-ager Magazine 

The “stationery wardrobe” as a sell- 
ing theme is presented in a four-color 
editorial spread featuring writing paper 
“wardrobes” by three manufacturers in 
the September issue of Seventeen maga- 
zine. 

The article, “Pick a Paper Wardrobe 
for Your Letters,” was projected as a 
promotional springboard to 166 selected 













































LET TEREX 


love the profit. 


Write for details to: 


More and more of the best managed 
offices in the country are finding 
the advantages of using LETTEREX 


for carbon copies of correspondence. 


Are you losing paper sales to direct sellers? 
Are carbon paper direct sales nibbling at your profits? 
offers you the opportunity to re- 


capture both of these markets and 
multiply your sales many times! 


A high quality onion skin lightly tipped to an intense and clean 
carbon sheet — it just SNAPS apart. Typists love it — and you'll 


SEE THESE NEW ITEMS IN BOOTH 35 
at the NSOEA Convention and Exhibit Sept. 27- October 1 


PRINTED LETTEREX — now available at the same price as 
regular LETTEREX — just add plate charge 


LETTEREX WITH “COPY” PRINTED IN RED — now a stock 
item, vertical or diagonal printing 


CAMEO COCKLE WITH LEGAL RULING — now a stock 
item at the same price as regular LETTEREX Cameo legal 


Our several locations guarantee IMMEDIATE SERVICE! 


L KT T i R |; \ Washington 24, D. C. 


“The Pioneer of Disposable Carbons for Business Letters” 
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stationery retailers from coast to coay 

Teen-agers are advised that Stationery 
should reflect their personalities as muh 
as their clothes do. The magazine shoy, 
the following stationery ‘wardrobes’ 
blue and white papers by Eaton for th 
bright and breezy girl; Montag's flor) 
papers for the sweetly feminine gir. 
and Crane’s pink papers with white 9, 
geranium trim for the young sophisti 
cate. 

Girls are also told how to “acces. 
sorize” their letters with colored ink 


and typewriter ribbons, special seals 
and pens. 

The magazine will supply retailers 
with a counter card blow-up of jt 


stationery spread on request. The sam 
issue promotes portable typewriters 
an important aid to schoolwork. 


Associated Acquires 
Cincinnati Company 


O. Gressens, president of Associated 
Stationers Supply Co., Chicago, and Mil- 
ton Pickle, president of Will Winnes 
Co., Cincinnati, recently announced that 
Associated has acquired the Will Winnes 
Co. 

Associated is a commercial stationery 
wholesaler which services dealers 
throughout the Middle West. The Will 
Winnes Co. is also a wholesale stationer 
with distribution principally in Cincin- 
nati and the surrounding territory. Will 
Winnes operates a warehouse in Cincin- 
nati which will continue to be operated 
strictly as a wholesale operation by As- 
sociated. 

This acquisition, according to the 
Chicago firm, will permit it to provide 
improved services for its retail dealers 
in an area economically accessible from 
Cincinnati. 


Gift Shows Report 
Good Buyer Traffic 


Good buyer traffic, excellent values 
and a vast array of fall merchandise 
highlighted recent gift shows around the 
country. Two of the biggest exhibits 
were the Chicago Gift Show, August 
3-14, and the New York Gift Show, 
August 24-29. 

Heavy Sunday traffic at Helen Brett's 
New Orleans Gift, Jewelry and Station- 
ery Show this summer led many ex 
hibitors to believe that the hand-to- 
mouth buying trend of earlier months 
had left many retailers with their in 
ventory “cupboards” bare. 

All-time attendance figures went out 
the window during the “Cotton States’ 
show at Memphis. At the Miami show, 
floor space had to be doubled and still 
a score of exhibitor applicants were 
unable to get space. 

An “open house party” and moot 
light cruise on a river steamer was 
scheduled as part of Helen Brett's Mit 
neapolis show. At the same time, Aug: 
ust 24-27, members of the Upper Mid- 
west Allied Gift Assn. (UMAGA) were 
exhibiting at two hotels in Minneapolis. 
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Last months of the year! It should be your best 


to ya . . 
ple season for ACCO Products sales! New filing supplies 


dealers —in quantity—and TRANSFER TIME coming up! 


le from 





Time to Refresh Your Memory, go over your stock 
and the ACCO Catalog, note all the items that con- 





tribute to better end-of-the-year business. 


ACCOBIND FOLDERS—Hord, smooth, genuine pressboard for 
values utmost service. Equipped wih Acco Slideway—invaluable at 
+handise transfer time because it makes possible withdrawal of bound 


ond the There just is no substitute for Acco at Transfer Time papers from the folder and its continued use simply by inserting 


a new Acco Fastener and Index Sheet. 5 colors in many styles 
exhibits ond sizes. 
August 


Show, double-quick order—slip out the old, slip in the 


—users of Accobind Folders get the job finished in 


Brett's new—and what could be more economical or dur- 
Station- : 
ny able for permanent storage filing than Accopress 
1and-to- 
months 
eir in- 


Binders (2-piece covers) ? 


nt out See Your Catalog 
States” 


— ACCOPRESS BINDERS—Mos! versatile and inexpensive loose 
leaf binding for everyday filing or permanent storage. Made 
| were A Cc Cc @] p a ©) D U Cc T 5% of ple pressboard. Side or end fastening in all styles and 
sizes. Choice of 5 colors. Capacities up to 6"’. 
moon- A Division of NATSER Corporation 


; hae Ogdensburg, New York 
, Aug: In Canada: Acco Canadian Co., Ltd., Toronto 
r Mid- 


were _ ACCO FASTENERS—The foundation of the ACCO System, in- 
apolis. vented by Acco and made in more than 50 styles and sizes with 
7 centers from 234'' to 81/2‘‘ and capacities from 1° to 6°' 
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5 Affiliated Retail Firms 
Form One Corporation 
Negotiations which began early in 1958 
have brought about the merger of five 
retail stationery and office equipment 
companies with the Cotterel Co., Harris- 
burg, Pa. Sev. W. Laskowski is presi- 
dent and general manager of the sur- 
viving company. 
The five companies, although affiliates 
of the Cotterel Co., had been separate 
corporations. Since completion of the 


merger, they are subsidiaries and will 
retain their identity as Cotterels-West, 
West Shore Plaza, Lemoyne; York Office 
Supply Co., York; Cotterel-Reams, Lan- 
caster; Cotterel-Sunbury, Sunbury; and 
Cotterel-Lewistown, Lewistown. 

Company spokesmen said the merger 
was accomplished primarily to simplify 
accounting procedures and also to es- 
tablish one common corporate stock at 
a low par figure which would enable 
more of the 97 employees to purchase 
a stock interest in the corporation. 

Other Cotterel affiliates are Whole- 
sale Stationers, Inc., and the Ad-Service 








do this and save 


Specify shipments UNCRATED via North 
American, Uncrated Service padded vans. 


Factory door to your own or customer's 


door. It’s quicker, safer, less costly. 





NAME 


‘ 


j ¢ CRATE MATERIAL & LABOR 


¢ EXCESS SHIPPING WEIGHT 
* TRANSFER & STORAGE 
* DAMAGE CLAIM WORK 





North American Van Lines, Inc. 
WORLD HEADQUARTERS e 


——S— See ee ee ee ee ee ee ee ee ee ee 2eeeoem, 


Mail Coupon for Facts and Case Histories About Uncrated Shipping 


LAND, SEA, AIR 
FORT WAYNE, INDIANA 





ADDRESS 





CITY 
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Co., with offices in Harrisburg. A mem. 
ber of the new board said NEZOtiations 
were in progress to merge with a com. 
pany in Lebanon, Pa., in order to give 
the Cotterel interests a base of operg. 
tions in Lebanon county. 


Joe M. Davis Heads 
Lit-Ning Products Co. 

Joe M. Davis, West Coast manufacturers 
representative, is the newly elected presiden 
of Lit-Ning Products Co., national many. 
facturers of steel office accessories. He will 
share administrative duties with Roscoe 
McKenry, new executive vice president 


and general manager, and with Henry L 
Palmer. 

The Joe M. Davis Co. has represented 
Lit-Ning since the company began tep 





Davis McKenry 


years ago and has been closely associated 
with the company’s growth from a small 
western firm producing two items to a 
leader in its field with nation-wide dis. 
tribution of a long line of more than 50 
stock items flowing from two plants at 
Fresno, Calif., and Fremont, Ohio. 

Mr. Davis will continue his business 
as manufacturers’ representative for other 
lines and will remain in Culver City, 
Calif., location of Lit-Ning’s national 
sales office and headquarters of the Joe 
M. Davis Co., manufacturers’ representa- 
tives. 

In his dual role as president of both 
companies, Mr. Davis expressed optimism 
about the future. “In slightly less than 
a decade, Lit-Ning has, in its own success 
story, proved the vast potentials of the 
office supply and equipment industry,” he 
said. 


Public to See Office 
Show in Cincinnati 

The public, as well as business, in- 
dustrial and professional people, will 
have a chance to see the most modern 
developments in “more comfortable and 
more efficient office living” during the 
three-day Cincinnati Office and Business 
Equipment Show this fall. 

The show will be held October 28, 29 
and 30 in the North Hall of Cincinnati's 
Music Hall. Exhibit hours will be noon 
to 10 p.m. Admission will be free. 

John L. Howison, associated with Kel- 
sall-Voorheis, Inc., Cincinnati office 
equipment firm, is president of the spon- 
soring group, a non-profit committee 


including representatives of the office 
furniture and_ business 
dustry and collateral 
Manpower, Inc. 
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2° WEBSTERS WEBSTER 






































MERRIAM 


MOVES FAST! 


pays you more dollars of profit for every 
dollar invested in inventory 





















To get a clear picture of where your profits come 
from, you multiply profit per item by the annual rate 
of turnover. 


And the answer you get is that Webster’s New Col- 
legiate Dictionary, a Merriam-Webster, is one of the 
most profitable items in your store. There’s nothing 
like it for turnover, nothing like it for dollars of profit! 
Fast turnover like this doesn’t just happen. The su- 
perior quality in Merriam-Webster is recognized by 
teachers, parents, students, and businessmen the 
world over. Webster’s New Collegiate is the only desk- 
size dictionary ever advertised regularly and contin- 
uously to the millions of readers of Life . . . as well 
as in Time, The New Yorker, Atlantic, Harper’s, 
Saturday Review and other leading publications. 


Dealers in all parts of the country have found that 








they make more money from dictionaries when they 
concentrate on Merriam-Webster. And with today’s 
great emphasis on education, the profit potential from 
this year-round best seller is greater than ever! Why 
not build a mass display in your store now? 


G. & C. Merriam Company, Springfield 2, Mass. 


Gentlemen: Please send me copies of Webster's New Col- 
legiate (No. 9, indexed) and bill me @ $6.00 less trade discount. 


([] Check here if you would also like a copy of the Merriam- 
Webster catalogue and discount schedule. 


Store Name . ecistniatigeaudanaieaea 





Your Name 
Address 
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Store Opened in Hope 
Of Seaway 50 Years Old 


A stationery store which was opened 
in anticipation of the St. Lawrence sea- 
way has reached its 50th birthday at 
Massena, N. Y. 

The A. J. Westcott store was opened 
in August of 1908 when Massena was 
expecting early completion of the St. 
Lawrence seaway and a consequent in- 
crease in business. 

Arthur Westcott, the founder, died 
in 1954 without seeing the seaway, but 
he did know that his prime reason for 
starting the business was soon to be- 
come a reality. The store is now man- 
aged by his son, Arthur, Jr. 


J. K. Gill Department 
Manager Dies at 45 

John A. McCumsey, for 12 years man- 
ager of the J. K. Gill Co. art and en- 
gineering departments at Portland, Ore., 
died recently after a short illness at the 
age of 45. 

A company announcement said Mr. 
McCumsey was instrumental in the rapid 
. growth since World War II, of Gill's 
art and engineering departments into 
the largest of their kind in the West. 





Money-Making Merchandisers 


Display these eye-catching Kleencut merchandisers and 
watch ‘em make extra sales for you. Smartly designed, 
brightly colored, they offer guaranteed Kleencut merchan- 
dise at low prices everyone can afford. Cash in on proven 
Kleencut Shopper Stoppers. Order from your distributor 
or write to The Acme Shear Company. 


No. 1011 


The World’s Fastest Selling Shear Merchandiser! One dozen All-Purpose 
household shears mounted on attractive red, yellow, and black card for 
counter or wall. 2 pairs 6”; 6 pairs 7”; 4 pairs 8”. Gleaming nickel plated 
blades with black enameled handles. 








Retail ee 
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Free Letter Writing 
Promotions Offered 

As the 21st National Letter Writing 
Week, October 5 to 11, approaches, its 
sponsors repeat their offer of free posters 
and other promotion aids for dealers. 

Available are posters, newspaper ad- 
vertising mats, copies of proclamations, 
postal meter plates, and a publicity kit 
from Letter Writing Week, 130 East 
59 St., New York, 22. 

The sponsors, 31 writing paper manu- 
facturers, are again conducting a win- 
dow display contest with cash prizes. 


Hallmark Offers Help 
On Direct Mail Plan 


Even the list of names is supplied in 
a direct mail “package” tailored especi- 
ally for smaller stores by Hallmark 
Cards. 

Under the new Christmas season pro- 
gram, being carried out in collaboration 
with R. L. Polk & Co., directory pub- 
lishers, the store need only specify the 
area and the number of prospects the 
campaign is to cover, and choose from 
among four mailing plans available. The 
rest is done by Hallmark and Polk, 


with the store receiving a copy of the 
mailing list for future use without addi- 
tional cost. Prices range from $87.50 to 
$100 per thousand names. Each plan in- 













ACME DEP COMPANY © RADCEPORT 1. CONN. 
— “ 


NO. 2902 


NO. 2901 
THE ACME SHEAR CO. Bridgeport 1, Conn. 
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cludes a personalized letter on an im. 
printed letterhead with the sender, 
facsimile signature, and one or mon 
illustrated inserts. One plan includes 
follow-up mailing. ‘ 


Eaton Paper Adds 
To Sales Staff 


L. G. Morris, Eaton Paper Corp, sax 
manager, reports that sales service will 
intensified in certain territories throug! 
staff shifts and the addition of personne 

Mike Cieslak has been transferred frop 
the Midwest to Texas. Replacing him jp 
northern Illinois and eastern Iowa is a ney 
Eaton representative, Don E. Birkelanj 
Alec Simpson, New Orleans, is anothe, 
newcomer to the Eaton selling force wh 
will cover Arkansas, Louisiana, Mississipp; 
and Alabama. 


Oklahoma Stationer Dies 

Robert P. Scott, prominent salesma 
and partner in Southwestern Stationen 
and Bank Supply, Lawton, Okla., died 
July 25 after a sudden heart attack. He 
would have been 53 in August. Mr. Scott 
had been a resident of Lawton sing 
1931, six years before he became ; 
partner of Ted Warkentin in South 
western Stationery and Bank Supply. The 
company now has offices in Lawton 
Ponca City and Oklahoma City, Okla 
and in Amarillo, Tex. 


No. 2902 


Retail Bou 


A colorful red, blue, 
white, and black card 
with 6 gleaming letter 
openers already mounted 
and ready to sell. Fully 
nickel plated forged steel 
in popular stiletto style, 
light-weight, easy-to-use, 
— every one inspected 
and approved. 


No. 2901 


Retail Bo » 


Same forged steel letter 
opener as above, individ- 
ually carded on descrip- 
tive pre-priced card for 
fast self-service. 





World's Largest 
Manufacturer 
of Scissors & Shears 
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Acco Products 

craft 
Ace Fastener Corp. 
Acme Lite Prod. Co. 
Advanco Products 


Alliance Rubber 

All-matic Prod. 

All-Rite Pen, Inc. 

Amberg File & Index 

— Pad & Paper 

ican Writing Pa 

Angler's : ot g per 
rrow Case & Letter 

Arrow Fastener Co. 

Art Steel Co. 

Artistic Desk Pad 

Apsco Products 


Bainbridge, Kimpton & 
Haupt, Inc 
Baltimore Sciesbeok 
Julius Bandes & Co. 
v- + og 
in Exp. Env. 
Bates Mfg. Co. 


i — 2 2 w 


Carters Ink Co. 
Challenger Steel 
Cole Steel Equipment 


°. 

Comfort Cushion 
Cook’s Inc. 
Crownola L. L. 
Crysto-Mat Co. 
Cushman & Denison 


Dennison Mfg. Co. 

Joseph Dixon Co. 

Dome Publishing 

Somat Steel Equipment 
°. 


Eagle Pencil Co. 
Eastern Numbering 
Eaton Paper Corp. 
Elam Sta. Co. 
Empire Pencil Co. 
Ever Ready Calendar 
Ezyindex Prod. 
Eberhard Faber Pencil Co. 


Ferber Pen 
Fibre-Form.-Arvey 
Fine Steel 


THERE  :.. 


Mr. Dealer — Mr. Buyer 
The Second Annual 


EASTERN 
COMMERCIAL 
STATIONERY 
SHOW 


October 25th-28th 


NEW YORK TRADE SHOW BUILDING 
EXHIBIT HOURS 


Soturday, Oct. 25th, 1958—12 Noon to 7:00 p.m. 
Sunday, Oct. 26th, 1958—12 Noon to 7:00 p.m. 


Monday, Oct. 27th, 1958—12 Noon to 10:00 p.m. 
Tuesday, Oct. 28th, 1958—12 Noon to 8:00 p.m. 


Jointly Sponsored by 


The Stationers Association of New York, Inc. and the Metropolitan Travelers Club, Inc. 
THE FOLLOWING EXHIBITORS ARE WAITING TO GREET YOU 


Fisher Pen Co. 
M. K. Furman Co. 


Golden, Ed 
Gold Seal Cushion 
Guide System 


Hammond Map Co. 
Handi-Blott Co. 
Harrison Home Products 
Geo. Heineman, Inc. 
Higgins Ink Co. 
Hodgman Rubber Co. 
H-O-N, Inc. 

Hormel Corp. 

C. Howard Hunt 

L. Hyman & Son 

Ideal School Supply 
Industrial Lamp 
Interstate Metal Products 


Co. 
Irval Assoc. 


Jayem Mfg. Co. 
Jay & Ess Mfg. Co. 


Kamket Corp. 


Kohinoor Pencil Co. 
Krayer Mfg. Co. 


Chas. Leonard Co. 
Herman M. Levey, Inc. 
Lifton-Keppler Assoc. 
Lindy Pen Co. 

Lith, Michael, Inc. 
Luxo Lamp Corp. 


Majestic Staple Co. 
Majestic Sta. Co. 
Marsh Stencil Mach. 
Master Woodcraft 
J. L. May Co. 
Joshua Meier Co. 
Metalcraft Products 
Metal Spec. Mfg. 

P. J. Mieth 
Micropoint, Inc. 
Minnesota Min. & Mfg. 
Modern Steelcraft 
Monarch Plastics 
Mutual Prod. Co. 


Nat’! Blank Book 
Nat’! Leather Mfg. 


New England Stationery 


°. 

Nobema Prod. Co. 
Noesting Pin Ticket 
Norma Pencil Corp. 
Nu-Craft Products 


Olivetti Corp. 
Oxford Filing Supply 


Parker Pen Co. 

Penn State Indus. 
Perfect Rubber Cush. 
Pomerantz, Sidney 


Redi-Record Payroll 

og muses Products 
Red Rope Sta. Ind. 
Regal & Wade 

Regency Thermographers 


Reliance Pen & Pencil Co. 


Remington Rand 
Weldon Roberts Rubber 
Romeo Equip. Co. 


Sainberg & Co. 
Sanford Ink Co. 
Saxon Paper Corp. 


Seal-O-Matic 
Shallcross Co. 
Smokador Mfg. Co., Inc 
S. S. Stafford, Inc. 
Stationers L. L. 

Stein Bros. Mfg. Co. 
Forms Co. 
Stone-Newman Assoc. 
Storch-Tepper Assoc. 
Stylex Seating Co. 

Swingline, Inc. 


Taubman Pen Co. 
Tavella Sales Co. 
Technical Tape 


United Cutlery 
Univ. Pad & Tablet 


S. E. & M. Vernon 
Victor Safe 


Warshaw Mfg. Co 
Waterman Pen Co. 
Weckesser Co. 
Wilson Jones Co. 


Zephyr American 


Eastern Commercial Stationery Show Company, 44 West 63rd Street, New York 23, New York 


NEWS EE POR et ie ea world’s literate population, estimated re- Bulman Names Specialist 
cently at a billion souls. For Southeast Area 
Parker Stylists th sg hte or gg -* — aoa Harry E. Bush has been appoinsallll 
. ne MmE-producing pen, called INArograpn, Bulman Corporation's stationery and , 
Design Pens of Future and others were displayed for the first store merchandising specialist for the salt 
A pen powered by solar energy that lays time by Parker at the Wisconsin State Fair of Meth onl Geuth Conlin 
down a burned impression on paper and in August. Research was the theme of a Virginia, Northern Florida oail 
a writing instrument that creates its own “Wisconsin-at-Work’’ exhibit. Janesville, Tene His office is at 5501 Clos 
writing fluid by absorbing nitrogen from Wis., is Parker headquarters. Road cite 2. Charlotte, N. C : 
the atmosphere are among the “dream” The Nitrograph “fantasy” pen would M: nme Mesa 
creations that come from the drawing combine nitrogen from the air in con- ; 
boards when Parker Pen Co. stylists let trolled amounts with a solid capsule of 
their imaginations wheel freely. fuel to produce enough liquid writing 
If science catches up with them, these fluid to last the average student through 
could be products of the future for the four years of high school and college. 


Bush’s entire career has centey 
around developing and improving selfj 
techniques. For the past 18 years he & 
been in engineering and merchandisi 
all types of retail stores. In specializi 
stationery and gift stores, his results 
been remarkable, according to Irving € 
Folger, Bulman executive vice pres 
In over 700 installations, his stores 
had sales increases of 31 to 250 p 
during the first 12 months and as 
as 1,800 percent in seven years. 

Mr. Bush's installation for 
Brothers, Inc., Greenville, S. C., earned 
NSOEA award for the best moderniz, on 
program of the year. ia 

Bulman earlier announced formation @ 
the Bulman Corp. of California, 
Leonard St. John as pre:ident. Mr, 
John had been vice president for marketin 
and sales of the parent company in Grap 
Rapids, Mich. 


Eberhard Faber Appoints 
New Sales Promoter 
Harry E. Fischer has been appoi 

sales promotion and advertising 
of the  Eberha 
Faber Pencil @ 
and has taken ¢ 
those duties at th 
company’s head 
quarters in Will 
Barre, Pa. = 

He succeeds F 


Wabash System Selling SRR = =: 


director of prodtl 








os 
x 


aes 








development, a 


pays big profits because it leads Fischer department. 


Fischer, a native New Yorker, has for th 


to repeat orders that Lrow past nine years been adverts and ‘ 


promotion manager for a watch comp 


With Wabash System Selling your profits don’t end with the first Sheaffer Pen Announces 
order. Repeat orders come in regularly, as a client’s records increase, Annual Window Contest 


: . . : Dealers are offered a total of 
But even more important is that with Wabash System Selling you prizes in the 1958 Christmas wind 


have a tool that makes your selling job much easier. You can show display contest of the W. A. Sheaffer 
how you can solve organizational problems, how to increase efficiency Pen Co. There will be three cash pAae 


. ; of $100 and 50 Bulova watches. 
of the executive, and how a company can make more profit with a To be eligible, dealers must wel 


Wabash Indexing System. Wabash is expanding its dealer organiza- new Sheaffer display as a focal f 
tion in certain areas. Write immediately for full details. for their window designs for one 
between Nov. 15 and Dec. 24 and sem 
in pictures. The contest will be jue 
We have a sales method that works for you! = and winners will be notified im 
uary. Ff 
The full color display has automatit 
ly turning pages that feature the 
complete costs. complete line of gifts. It will be 
ped with each order for one State 
Snorkel ensemble at list price. Ent 
one ‘ e will be issued a $7 credit against 
Wabash Filing Supplies, inc. list price of the Statesman ensemble4 


385 South Wabash Street * Wabash, Indiana  “cived with the display. 


With Wabash System Selling, you can conduct a thorough 
indexing analysis as well as submit a proposal that includes 
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200 South Peoria St., Chicago 7, Illinois 
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~The 


LOOSE-LEAF COVER 
MARKET'S MOST 


POPULAR SELLER. -- 


re Original COVER WITH TA ny 


BUILT-IN FASTENERS 
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A FINE MESSAGE Deserves a FINE Cover... DUO-TANG 




























































































There’s a wide variety of materials 
and colors to choose from in this 
fine line of covers. Just let the cus- 
tomer name the problem. A cover 
for an elaborate presentation. A 
catalog cover. A manual cover. A 
utility cover. DUO-TANG’S the 
line with the answer. 

You will be proud to feature this 
“imitated but never duplicated” 
line. It’s a rewarding experience 
in more ways than one. If you are 
not acquainted with this galaxy of 
fine covers, it is an oversight we 
can remedy. Write us at once for 
full information. 





ELLINGSWORTH MFG. CO. 


200 South Peoria St., Chicago 7, Illinois 
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industry Representative 


Appointed to UN Group 


Robert Schantz Oelman, president and 

director of the National Cash Register 
Co., has been ap- 
pointed finance 
chairman of the of- 
fice equipment in- 
dustry for the 
United States Com- 
mittee for the 
United Nations. 
Mr. Oelman also is 
a director of the 
Office Equipment 
Manufacturers In- 
stitute. 

The committe to which he has been 
named, now in its tenth year, is a pri- 
vately supported citizens organization 
whose chairman is appointed annually 
by the President of the United States. 
Its aim is to disseminate facts about the 
United Nations. 


Oelman 


Business Forms History 
Told in Moore Book 

A company history published recently 
by Moore Business Forms describes the 
development of modern business systems 


and controls in the past 75 years, from 
the early days of tedious hand-copying 
of business records to today’s high-speed 
automated data processing. 

Stationers and office equipment dealers 
throughout the United States distribute 
Moore standard forms and have worked 
with Moore representatives to meet the 
specialized systems needs of their cus- 
tomers. 

“One writing can serve two or more 
purposes through the use of carbon pa- 
per.” This is the basic principle upon 
which Moore developed many new 
methods in its growth from a small 
sales book company into the 
largest manufacturer of 
forms. 


world’s 
multiple copy 


New Representatives 

Kimball Manufacturing Corp., producers 
of fiber-glass waste baskets and sand urns, 
has appointed Cal Long and Associates, 
6891 Michael Drive, Cincinnati 43, Ohio, 
as representatives for the states of Ohio, 
Indiana, Michigan and Kentucky. Fred D. 
Pitt, Route 4, Independence, Mo., is rep- 
resenting them in Kansas and Missouri; 
and W. M. Bachmann Associates, Clear 
Lake, Iowa, will cover the states of Min- 
nesota, Iowa, Nebraska, North and South 
Dakota, Colorado, Wyoming and Wiscon- 
sin. 





Automatic Dispenser 


of order. 
Big Capacity 


Holds 300 interlocking, unbreakable plastic poker 
chips — white, red, blue and even yellow! Also two 


decks of quality playing cards. 
Attractive 


and gold ostrich finish. 
Compact 
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Automatically counts and dispenses 5 or 10 
chips! Just pull a key—that’s all. No 
springs or intricate mechanisms to get out 


Sturdily built case with elegant white 


Easy to use — easy to carry — easy to 
store. Size: 10%” x 8” x 3%”. 


1738 West Arcade Place ® 





RARE TT FOR KEEPS...AND 816 Tiles Ge 





Salesmen for Marsh Stencil Machine Co. 
have a new bag of tricks in the form of a 
case that serves as a walking billboard. A 
display card on the side of the case pro- 
motes three stenciling methods — brush, 
roller and spray. 






The Victory Line includes America’s most complete. 
selection of quality plastic game accessories. 
Send for detailed information today. 


VICTORY MANUFACTURING CORPORATION 


Chicago 72, Illinois 
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NEWS 


2 Join Forms Institute 

Wilson Jones Co., with its home of- 
fice in Chicago, and Lichty Printing 
& Business Forms, Phoenix, Ariz., have 
been added to the roster of the Business 
Forms Institute, bringing its total mem- 
bership to 32 companies, all producers of 
business forms. 


California Traveler's 
Promotion Announced 


Walter A. Waldvogel, Arcadia, Calif., 
has been appointed division manager of 
the Los Angeles 
Division of Na- 
tional Blank Book 
Co., with the title 
of Western Sales 
Promotion Manager. 

In addition to 
expanding the Los 
Angeles Division, 
he will take part 
in sales promotion 
projects in other 
Western divisions. 

Mr. Waldvogel has been with the com- 
pany 25 years and is a past president of 
the Golden State Travelers Club. During 
his term he inaugurated the “ 
the Year” 


Waldvogel 


Salesman of 
contest which is being adopted 








by other Travelers Clubs throughout the 
Country. 

Three men have been added to National’s 
sales force. David Burgoyne has joined the 
San Francisco Division, Roy J. Mason is 
undergoing field training in the Los 
Angeles area and Bert Nelson of Boston 
has taken over the Upper New York State 
sales area. 


Takes on Wesco Line 


Western Manufacturing Co. has an- 
nounced the addition of Wm. Johnson & 
Associates as sales representative for the 
Wesco line of steel office furniture in 
Illinois and Wisconsin. Johnson offices 
are at 5852 North Oriole Street, Chicago 
Si, Gl. 


Buffalo Firms Merge 

Operations of Millington Lockwood, 
Inc., and Eagle Office Equipment Co., 
Inc., in Buffalo, N. Y., have been 
merged under the corporate name Mil- 
lington Lockwood, Inc., which is being 
continued from the Eagle building at 
265 Main Street. 

Hugh D. Warton, Jr., president of the 
74-year-old Millington Lockwood firm, 
was elected to head the merged com- 
panies. Edward H. Geisendorf, president 
of Eagle since 1940, is retiring as an 
active officer but will continue as a 
director. 


Royal Metal Names 
New Sales Manager 
Walter J. Daily has been gq 

national sales manager of Royal May 
Manufacturing & 
His move to 
coincides with , 
reorganization 7 ¢ 
the 66-year-old fy. 
miture gq ; 
marketing struct 
which began yi 
the movement’ j 
New York of t 
executive and 

Daily eral sales office: 

early this year, M 

Daily will be in charge of all field Selling 

activities for Royal and will supervise th 

newly organized regional sales organin. 

tion. 


To Manage Pen Sales 

Quartus P. Graves will be responsi 
for sales of the new Eversharp Pen Co, jp 
the entire domestic sales market. He hy 
been in the writing instrument busines 
for nearly a quarter-century as salesman 
regional manager and sales manager, Cw. 
rent project for Graves is the business of 
expanding the sales force in anticipation 
of the early release of the firm's first new 
product since it became a subsidiary of 
The Parker Pen Co. last winter. 





let a pretty face stimulate sales for youl 


from the Flower Wedding Dime... 
o> most ne ld faces of the year! 


Regency src 
y Re oe 

joined letters in exclusive new scripts! 
® sharper, more legible letters! 


ee 


rROEE 


Ograving an 


AM, and Mus Schoard GS. d 


VENETIAN 


Ms and Mas. Henne th ZB Wente ~ 


FLORENTINE 


Cnr and Hus. Wikam HK a ng 


FLEMISH 


3 a) 
VN. ond Mes. Kor 4 Odward ae 


RIVIERA 


AXtMon 


Tr. and Urs. Arthur R. Broderick 
FLORIDIAN 
Mr. and Mrs. George R. Werylord 
ROMAN STYLUS . 


Mr ond Mes. Somuel McKinley Ford 


BASQUE 


Me. and Mrs. Chomas Ban Nichols 


LONDON TEXT 


s for you with all these extra advantages 


®@ new effects with superimposed and angled letters! 


@ superior craftsmanship at an amazingly low price 


Flower W edding Line Catalog features a complete 
election of all the most asked-for are Postpaid shipment within two days of order! Fu// 50% 


ddress you? req uest on your business letterhead to: 


REGENCY THERMOGRAPHERS 


m OISCO \ 
28 West 23rd Street 
New York 10, N. Y 
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hat a difference 
- Bulan makes: 


Howard & Stofft Tucson, Arizona Affer~w 


sidiary of 





IN CUSTOMER SATISFACTION 


“Customers prefer our new Bulman moderniza- 
tion . . . like the beauty and efficiency of our 
(| Way) on 0 open displays. Shopping now is so much more 
pleasant and convenient, too.’ Stofft said. 
Seana 


Sales now increase an average of IN OPERATING EFFICIENCY 


32.7% nationally in Bulman Engineered “Even though our store was quite modern, we real- 
and Equipped stores. ized we were not getting the full potential from it — 
could not handle peak hour traffic. What a dif- 
ference now. Customers are able to find what 
they want, get to the cashiers and leave with a 


~~, r : 
THE Bulman CORPORATION —== 1m Of time and effort 
Grand Rapids 2, Michigan IN SALES AND PROFITS 


Offices i incipal citi 
7 ae Co “Just a look at the photos shows how much more 
Subsidiary: Bulman of Canada 


28 Taber Road, Toronto, Ontario merchandise we can effectively display now. Dur- 

ing the so-called recession our overall volume is 

The Greatest Name in Self-Selection already up 10% and, we are handling it with 
two less floor people,”’ Stofft stated. 
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Rubbermaid Appoints 
Midwest Representatives 


Neil Short & Associates has just been 
named to represent Rubbermaid, Inc., in 
the stationer and office supply field. The 
new representatives, headquartered in 
Chicago, will handle the Rubbermaid line 
in an eight-state territory which includes 
Wisconsin, Missouri, Iowa, Minnesota, 
Nebraska, North and South Dakota. 

“Advances in office styling, and the 
growing use of items like our plastic 
wastebaskets, have created the need for 
specialized Rubbermaid representation in 
these additional fields,” said John D. Gans, 
manager of the Rubbermaid commercial 
sales division. 


Photocopy Line Added 


L. G. Primrose & Co., Hamden, Conn., 
has been appointed to represent the com- 
plete line of Peerless Dri-Stat office 
photocopy equipment and materials in 
the New Haven area. Heading the 
dealership are Larry and George Seltzer. 
Their firm also handles a broad line of 
materials for duplicating, printing and 
offset lithography as well as office sup- 
plies and office furniture. Mid-West Of- 
fice Supply Co. has taken on the Peerless 
line in Salt Lake City, Utah. 





Esterbrook Adds Pair 
To Coast Sales Staff 

Esterbrook Pen Co. has announced two 
additions to its sales staff. 

Harry Posner will headquarter in San 
Francisco and his territory includes 
northern California and Nevada as well 
as his headquarters city. William H. 
Hooper, with headquarters in Seattle, will 


ha 


Posner Hooper 


cover a large part of the Northwest, in- 
cluding Washington and Oregon and parts 
of Idaho, Montana and California. He will 
also be responsible for sales in our 49th 
state, Alaska. 

Both of the new men are World War 
II veterans and experienced in sales work. 


Sales Manager Named 
Appointment of J. L. Jackson, a veteran 

of 32 years in the business machines field, 

as retail sales manager has been announced 


by Clary Corp., San Gabriel, Calif. 


New Ennis Rep. 


The Ennis Tag and Salesbook 
named George S. Nelson district rep 
tative for New York, New Jersey and 
England. Mr. Nelson, who has been g 
in the business forms field for many 
will assist Ennis dealers in this terg 


Price Discrimination Denied 
Moore Business Forms, Inc., the® 
tion’s largest producer of business 
has denied Federal Trade Commi 
charges of discriminating in price am 
its customers. rd 
Every sale cited in the FTC j 
plaint, the company maintains, 
(1) was made in good faith to g 
competitor's equally low price, (2) 
only due allowances for lower 
facturing, selling or delivery costs om 
transactions, or (3) did not 
goods of like grade and quality. 
Moore declared its challenged 
differentials are legally justified © 
asked that the complaint be dismi 


Showroom Rep Named 

Peter Pepper Products, Inc., Palos Ver 
Estates, Calif., manufacturers of conte 
porary decorative accessories, has appoint 
ed Allison Furniture Co. as their decorator 
showroom representative for the mein 
politan New York area. 











HERE THEY ARE.... THE NEW 


GIFT IDEAS OF THE YEAR! 


By SMITHCRAFTED 
































NEW BETTY BETZ LETTER-WELL — 
PENCIL WELL SET 


Here is the answer to 
something “new” 
ful"! 


— something 


“just what the gift buyer wants” 
— something 
These are only three of the new handsome Smithcrafted 
gift selections for 1958-'59 that are ringing up greater sales and 


“attractive” 


NEW CORRESPONDENCE PORTFOLIO 
AND BALL POINT PEN 


NEW GUEST BOOK AND BALL POINT PEN 


quick profits for wise gift buyers throughout the country. Once 
again Smithcrafted takes the lead in presenting a new, richer, 
more leatherlike textured material than ever before, plus Pop 
ular prices for unmatched customer acceptance. 


WRITE FOR YOUR FREE SMITHCRAFTED CATALOG TODAY! 








THE S. K. SMITH C 


— 


2857 N. Western Ave., Chicago 18, Ill. 


Showrooms: 225 Sth Ave., N. Y. 


122 Mdse. Mart, Dalles 
1S9TA Mdse. Mart, Chicago 





—— 
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Only the 
Ferber 
TRIMATIC 
fives you 
all these 
features: 









st E 


















WHAT? 
ANOTHER 


eeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 











NO... 


NEW Fionton TRIMATIC® 


Retractable Pen 


the greatest 29¢ pen ever! 


with all the style and dependability of leading $2.00 brands 











Give your customers twice as much pen as any only 


other brand at 29¢—Give yourself twice the profit potential! Ingenious 29 ¢ 


new FOOLPROOF Rotating Push-Button Mechanism... never before 
available at any price...makes the TRIMATIC the most dependable pen 
in the low price field. retail 

















Only the * Push only one: * 20 striking color Attractive 
Ferber button to write combinations. clear 
|| See. + Patented triangular transparent 
gives you ° Unprecedented finger-fit cap shows 
all these quality at 29¢! shape for ease 2 ingenious | Wh 
features: * Permanent, of writing. mechanism. | TieE 
stent ay ink ¢ Ingenious rotating | S 
ee push-button Disbay Card * | 3 
* Standard size refills. mechanism. | ia 


“Suggested retail price These compact, colorful Ferber TRIMATIC displays doa terrific self-selling job on retail counters. 
ORDER TODAY! = Product of Ferber Corp. Englewood, N. J. 


“Ferber products are nationally advertised in LIFE, LOOK and SATURDAY EVENING POST." 
- = = for more details circle 137 on last page 
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Hanover Pen Company 
Appoints Representatives 
Representatives to handle the new line 
of “Silhouette” ball point pencils have 
been announced by Hanover Pen Co. They 


are Granville Davis Co., Chicago; Lew 
Petterson, Boston; Albert J. Buechl, 
Buffalo; Charles Crayhon, St. Louis; H. 


Lambert, Miami Beach; and Stanley Saks, 
Philadelphia. Still to be appointed are 
representatives for the Southern, South- 
western and Western territories. 


Joins Binder Firm 

Samuel S. Reese has taken charge of 
sales and production for Rapid Binder Co., 
Burlingame, Calif. The firm makes loose 
leaf products in a line that consists of 
all conventional binders, many types of 
catalog binders, ring binders and bindings 
including heat sealed vinyls. 


Controllers in the News 

At least five men from the office 
equipment industry have been elected 
to office in local groups of the Con- 
trollers Institute of America, a 4,800- 
member non-profit organization of fi- 
nance officers from all lines of business. 


They include P. G. Larter, National 
Cash Register Co. of Canada, Ltd.; G. 
Earl Best, Parker Pen Co.; Malte J. 


Carlson, Dictograph Products, Inc.; Ed- 
ward V. McDonough, Pitney-Bowes, Inc.; 
and Mercer V. White, Jr., Smith-Corona, 
Inc. 


Factory Reps Named 

Burt-Marshall Associates of Kansas City, 
Mo., and E, M. Stewart, Jr., Dallas, have 
been selected to represent the stock form 
division of Rogersnap Business Forms in 
eight Midwest and Southern states 


Bank Goes Electronic 

As a first step in applying electronics 
to banking, the Provident Tradesmens Bank 
and Trust Co., Philadelphia, has signed 
a contract with Burroughs Corp. for 22 
of the latest electronic dual-printer bank 
bookkeeping machines. It will take at least 


six months to complete the installation, 
designed to provide greater speed and 
accuracy for depositors. The machines, 


known as “Sensitronics,” read and write 
information which has been encoded on 
magnetic ink stripes printed on the back 
of each ledger form. 


Clary Dealers Named 

Appointment of nine new franchise 
dealers to handle the Clary line of 
cash registers and adding machines has 
been announced. They are John Kreuzer, 


—E fede) 


forever! 
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Canby, Minn.; Business Equipment 4 
Supply Co., Columbus, Miss.; Tom Bex. 
ley, Huntsville, Ala.; Sanchez Office 
Equipment, Laredo, Texas; H. C. Sigh 
Cash Register Co., Loudon, N. Hs Jy 
Baldwin Press, Marshall, Minn: Pom. 
pano Business Machines, Pompano Bead 
Fla.; Webb's Office Machine Co., Roay. 
oke, Va.; and Liberty Register 
Springfield, Mass. 


Franchise Policy Set 


American Geloso Electronics, Inc., make 
of the Geloso “Steno-Tape” Recorder, ys 
inaugurated a new sales program ing. 
porating marketing quotas for all North 
American representatives and exclusive 
franchises for distributors. The represen. 
tative and distributor exceeding their 195g 
quotas by the greatest margin will he 
awarded expense-paid vacations in Italy 
for themselves and their wives. . 


Factory Distributorship 
Established in Boston 

A factory distributorship for the eas. 
ern part of Massachusetts has been estab. 
lished in Boston at 176 Federal Street by 
Seal-O-Matic Dispenser Corp. and its af. 
filiate, Flash Manufacturing Co. 

The new distributor, called Seal-O-Matic 
of Boston, will distribute through the 
state of Massachusetts. Manager of the 
operation is Norman White. 


REVOLUTIONARY NEW FREE-FLOWING 


PASTE -TYPE 


DUPLICATING INK 


FOR SINGLE CYLINDER MACHINES 








PRINT-O- 
724 W. WASHINGTON BLVD. ¢ CHICAGO 6, ILL. 


SEE THE SENSATIONAL NEW PRINT-O-MATIC MACHINES AT BOOTHS NO. M58-59 NSOEA CONVENTION 
- = = for more details circle 164 on last pag? 





Gone forever is the mess inevitably caus- 
ed by liquid inks! Wonderful-Gueranteed- 
PRINT-O- 
PASTE STENCIL DUPLICATING INK 
flows freely from the tube and through the 
pad, yet it gelates on contact with the 
cylinder. Positively will not drip, smudge, 
separate or offset! Prints clean, sharp press- 
like copy. Ideal for all open or closed 


No-Drip IMPRESS “Print Dry” 


brush type single-cylinder duplicators. 


STOCK UP TODAY! 


TIC CO., INC. 
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NOW youte 2 SALESMAN -TURNED- SHOWMAN... 
the ote 4p Intltons of customers tor 


_SHEAFFERS ‘LITTLE WOMEN” 


“THURSDAY OCTOBER 16> CBS-TV 


PEER R ORR ESEEH EEE HEHSEE SEES SHES SESEEEEEETEEESEEEEEEEEEEEEESSEEEEESESEROEEOOE COPS OOEEE HEHEHE HEHEHE ESE EOE OEE 


THIS IS SHOWMANSHIP! 


Msparkling, hour-long television spectacular—presented live from New York « A song-and-dance version 
ofan American literary classic with original score and lyrics by Richard Adler of ‘‘Pajama Game” and 
"Damn Yankees” fame « A cast of such talented, well known performers as Risé Stevens, Margaret O’Brien, 
deannie Carson, Bill Hayes, Florence Henderson and Zina Bethune « A production staff of hundreds, 
publicists by the dozens, generous coverage by the press, the show’s hit songs aired by disc jockeys 


THIS 1S SALESMANSHIP! 


A full, continuous calendar of promotion behind both the TV show and the Sheaffer line « Ads in LIFE, 
WOK, SATURDAY EVENING POST, NEW YORKER, VOGUE, NATIONAL GEOGRAPHIC, MADEMOI- 
SELLE, SEVENTEEN, BOY’S LIFE, AMERICAN GIRL, SCHOLASTIC and a host of others « Convincing 
commercial treatment of Snorkel pens and desk sets, the Lady Sheaffer Collection, Skripsert pens and 
Skripriter ballpoints—designed to pre-sell Sheaffer to more than 50,000,000 viewers of ‘““Little Women’”’ 


In just a few days, you’ll receive a complete plan book which outlines how Visit the Sheaffer booth at the 
YOU can take full advantage of this unprecedented opportunity. When you re- NSOEA Convention—Booth #109 
telve the plan book, be sure to return the post card for your free merchandising kit. 


Cisse, W.A. SHEAFFER PEN CO., FORT MADISON, IOWA 


Promote Sheaffer’s ‘Little Women” in every possible way. Showmanship Sells! 








- - - for more details circle 172 on last page 





BE 


Swingline’s Tab Division 
Purchased by Ezyindex 

Ezyindex Products Corp. announced in 
July the purchase of the Speedo Index 
Tab line from Swingline, Inc. The Speedo 
brand is to be continued as _ heretofore 
except that it will be manufactured and 
marketed by Ezyindex. 

The Swingline decision to sell its tab- 
bing operation was termed a result of 
the company’s planned expansion and con- 
centration in the staple machine field. 


Soulby Joins Venus 

Ralph T. Soulby has joined the executive 
sales staff of Venus Pen & Pencil Corp. 
as Eastern Regional Manager. He brings 
with him more than 17 years of writing 
instrument sales background, as well as 
sales in the stationery field. Mr. Soulby 
is an active member of the Toastmaster 
Club of the New York Sales Executives 
Club, as well as a field member of NSOEA, 
the Wholesale Stationers’ Assn. and the 
Southern and Penn-Mar-Va_ Travelers 
Clubs. 


Easy Payments Offered 
Underwood Corp. has introduced a new 

Easy Payment Plan that enables customers 

to purchase typewriters, adding machines 


and accounting machines on a time payment 
basis. Under the new plan, customers can 
pay as little as $5 down and take up to 
24 months to pay the balance. Streamlined 
procedures will eliminate red tape and 
permit speedy credit clearance. The plan is 
described as a valuable new sales tool 
for Underwood dealers. 


Dome Sales Increase 

Nicholas Picchione, president of Dome 
Publishing Co., announced that Dome sales 
for the first five months this year were 
the highest in the history of the com- 
pany. He predicted the same accelerated 
pace in the sale of record books and 
payroll books would continue throughout 
the year. Mr. Picchione, a certified public 
accountant, also announced the first price 
increase since 1947 on two Dome prod- 
ucts. 


Father’s Day Promoted 


“Integrity Starts in the Home” will 
be the theme of 1959 promotion by 
Father's Day Council, Inc. 50 East 
42nd St.. New York, 17, N.Y. Father's 
Day next year falls on June 21 and the 
official opening day for displays and 
advertising will be May 28. The council 
offers posters and other helpful material 
to those planning Father’s Day promo- 
tions. 


Portable Campaign Set 
Underwood Corp. has scheduled why 
it calls the most dynamic dealer 
gram in the company’s history to jp. 
troduce its new 1959 line of Golde. 
Touch portable typewriters. Leading of 
the campaign is a national schola 
contest for teenagers with special bony: 
es for dealers whose customers are cop. 
test winners. Three teenagers will each 
win a $5,000 scholarship. The deales 
who sign their entry blanks will] get 
vacations for two in Bermuda. 


Warehouse in Dallas 


Consolidated Stamp Manufacturing (» 
has opened a sales office and warehous 
at 2210 Irving Boulevard, Dallas 7, Tex 
Complete stocks of marking devices ani 
manufacturing supplies will be maintained 
to service Texas and the nearby states of 
Arkansas, Alabama, Louisiana, Mississipp; 
and Oklahoma. 


Distributor Appointed 

Irval Associates has appointed The Floor. 
craft Co., 393 Broadway, New York, s 
distributor in the metropolitan area for 
Gumption linoleum cleanser. The Floor. 
craft Co., will stock and service stationery 
and office equipment dealers. Bernard 
Weinstein has been named Irval sales rep 
to cover southern New Jersey, Pennsylvania 
and Maryland. 





DOME 


Personal 


TAX RECORD 


Specially designed 
for Salesmen, 
Officials, 
Employees ond 
Homeowners. 



















DOME pono CO., 












will ZOOM 


more popular than ever! 


DOME feo. aan PAYROLL BOOK 


for Smaller Firms 
Having 1-25 Employees 


® Contains Weekly Summary with 
Cut-Leaf Sheets 


i 
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Reasons 
why 
your 


DOME Sales 


4 


® Exclusive Calendar 
of Tax Forms 

® Exclusive Dome 

Instant FICA Tox 

Calculator 


INC. The Dome Building 357-361 Canal St., Providence 3, Rhode Island 
3563 j asmine 


Avenue, Los Angeles 34 


Simplified Weekly 
BOOKKEEPING RECORD 


DOME Short-Cut PAYROLL BOOK 
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DOME 


Why stock a variety 
of slow moving book- 
keeping records ... 
This one book is all 
og need. No Refills 

. Same big profit 


on oxsh sale. 


—" 


for Firms Having 
1-50 Employees 


® No Weekly Summary 


© No Name—No Word 
; = —No Figure is 







Duplicated 


© You Write it Only 
Once 
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The FINEST BLACK COPIES 


will come from your Customers’ Duplicators 
when they use CODO BLACK-0-GRAPH 


e Exceptionally Clean To Handle 

¢ Leaves No Stains on Hands or Machine 

e Easy to Erase and Make Corrections 

© Does Not Require Special Fluid or Copy Paper 


¢ Gives Sufficient Copies for Average Requirements 


SPIRIT 


DUPLICATING 




























Visit Our Booth +116 at 
the NSOEA Convention 





| REPRE | 
| CODO MANUFACTURING CORP. | 
| Dept. MS 
Leetsdale, Penna. 
Send us samples of Codo’s Black-O-Graph 
| Master Units | 
| ' 
) ia | 
= . NAME 
~O.~ MANUFACTURING CORP. |} 
Factory: Leetsdale, Pa. 4 ADDRESS 
| 
NEW YORK CHICAGO PITTSBURGH , r | 
79 Madison Ave. 564 W. Monroe St. 401 Wood St. — eens 
i 
oer eee ere eee aseneases oad 
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NEW PRODUCTS . . .. . (continued from page 28) Briefcase Promotion 


Leathercraft, Inc., is offerj 


special promotion on five new 
Automatic Addresser 26 case items made of hand: 
Better prints from paper address top-grain soft leather in @ 


slips, higher addressing speeds and Golden Cognac color. Included] 


simpler operation are offered in the rape ” envelopes 
new Model 99 Master Addresser by fo wa - a. an a 
the Master Addresser Co. The new our-pocket portfolio wit 


machine has an automatic drive eet: handles, a soft-side 
Past case and a brief bag. 

on the moistening roll which 

moistens and moves the envelope in- 

to printing position automatically Magnetic Ash Tray 

with each pull of the handle. Ap- A Magnetic Ash Tray Butler that 


_ proximately one hundred 3” by 5” attaches itself to any steel surface in 
address cards are placed in the machine at a time. As prints the car or office is offered by Elpo 


are made, the cards re-stack in the original order. Addressing Products, Inc. Made of polished steel 
is done by the spirit process from paper masters prepared in with leather trim, it is 134” in 
a typewriter. The model shown is $99.50. diemeter Genter offers choice of 


Lucky Horseshoe, Four Leaf Clover, 

St. Christopher or plain for initial 
imprinting. There are one dozen to 

A new porteble typewriter with a display box and the item retails for $1.19. 
big typewriter features has been in- . 

troduced by Remington Rand. It Tape Dispenser 
comes equipped with the standard 

eleven-inch carriage, can handle full- 

sized letterheads the long way and 

can type a standard 10.3-inch line. 

Called the Quiet-riter Eleven Portable, it has a 44-key, 88- 

character keyboard which is identical with the keyboard on 

standard office typwriters. It also has a modern tabulator that the cutting strap, aluminum water 
works from the keyboard. Four colors available are white sand, box and pure bristle brushes. It re 
mist green, french gray and desert sage. tails for $16.60. 


Portable Typewriter 27 


Seal-O-Matic Dispenser Corp. has 
introduced a new feather-touch feed, 
manual type tape dispenser that will 
handle any size tape from 1” to # 
wide. The machine features a sub 
way feed, patented tape guides on 





as INDIVIDUAL as 
your SIGNATURE... 


THE DIPLOMAT Changepoint’s new and distinctive pen 





set for individual use and office standardization. Available 


in chrome or gold alumalite ball pen or fountain pen. 


TELEPHONE argypoiel 


552 SOUTH 
TULSA 20, OXLANOMA 


IT'S NEW 


DIPLOMAT SEE US AT BOOTH NO. 61 
$3.95 
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A COMPLETE LINE OF FULL KEYBOARD 
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PLUS DIEHL Calculator Division 


Lee CONTROL SYSTEMS, INC. 


a 5 Beekman Street * New York 38.N.Y © REctor 2-0045 
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DUPLISTICKER, \ave!s for typewriter 


and mimeograph. Choice of 24 or 33 
addressing labels to each sheet, finest: 
gummed stock. 24-on sheets, 500 to a 
box, 33-on sheets, 25, 100 and 500 
sheet lots. 


DUPLISNAP,, carbon-interleaved labels. 
Made in sets of 2, 3, 4, 5 and 6 sheets, 
33 labels to each sheet, interleaved with 
smudge-resistant carbon. For use with 
typewriter. 


DUPLIQUIK, labels, special stock. for 
use with “Spirit” or “Liquid” process 
duplicating machines. Can also be used 
with typewriter. 33 labels on a sheet, 
packaged 100 and 500 sheets; 42 labels 
on a sheet, packaged 500 sheets. 





@ Reg. T.M.—U.S. & Canada 


EUREKA SPECIALTY 
PRINTING COMPANY 
Dept. SO - Scranton, Pa. 


EV RE RA 
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Drafting Compass 3) 
sis A new type of drafting aid calla 
* the ‘Speed Compass” is reportedly the 


first to operate on the principle of a 
disk that rotates on ball bearings, } 
is said to offer advantages over fh 
ordinary template or compass in speed 
and accuracy of drawing circles. The 
compass, a product of F. & H. Mam 
facturing Co., is flat, transparent and 


4 f 





 eareesaey 


can be used to draw 69 circles ranging in diameter from 1/i¢ 


to 2’ without adjusting the compass or punching a hole jp 
the drawing surface. It retails for $2.25 in two models, Om 
for drafting pencils and one for ordinary pencils. 


Cellophane Tape Deal 

A flower decaled tape dispenser 
is being offered dealers by Minne- 
sota Mining and Manufacturing Co. 
as an inducement to stock enough 
tape for the heavy holiday traffic. 
The premium goes with purchase of 
three dozen rolls of the 59-cent size 
(44-inch by 800-inch) Scotch brand 
transparent cellophane tape. The 
company estimates that about 30 percent of the outlets will he 
“out of stock” on this economy size roll during the Christmas 
season. 


33 


Thomas Collators, Inc., has in- 
troduced a new low cost 6-sheet por- 
table electric collator for desk-top 
use. The economy model collator, 
for offices that duplicate multiple 
page material by any standard print- 
ing or duplicating process, is being 
made available through  stationers 
and office equipment dealers. The machine will gather 20 sets of 
6 sheets cach per minute, taking anything from onionskin to 44” 
cardboard. The desk-top collator will retail for $149.50. 


Desk-Top Collator 





Action Greeting Card 

A “motion picture” greeting card 
has been introduced by Stanley 
Greetings, Inc., with its new line of 
action cards. Sixteen different cap- 
tions are offered, each one of which 
incorporates a picture which goes 
into action as the card is moved in 
the hand. The cards come in a 
self-merchandising, no-charge dis- 
play unit. 





Holiday Candles 35 


Will & Baumer otters more than 
35 novelty candles in their 1958 
holiday collection. Included are Glo 
Candles in Fir Tree, Lantern and 
Santa designs. The Glo Candles are 
hollow wax molds with an interior 
candle which burns down inside, 
permitting the candlelight to shine 
through the outer shell while the decorative portion retains its 
general shape. Many of the holiday candles are packed in im 
dividual window cartons. 


94 MODERN STATIONER, OCTOBER, 1958 
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Twin Arms Give the Reflector of this DAZOR 
A Forward Thrust Well Over the Working Area 





The popular low price doesn’t begin to tell the story of what this 
new Dazor can do for your lamp sales. Anyone seeing it immediately 
spots the original style appeal. Anyone trying it discovers how 
pleasant fluorescent lighting is, placed where it’s beneficial—over 
the working surface. Twin arms thrust the reflector distinctively 
forward, still leaving the base out of the user’s way. Further control 
of light direction is effected by pivoting the reflector forward or 
backward. The flat steel base takes up very little desk space; papers 
may be spread on it right up to the housing at the back. 


Suitable for Many Markets 


With price and design features supported by a choice of five decorator 
colors, your profit opportunities are far from limited to the single 
sale. In addition to the private office, your market for this lamp 
includes reception rooms, institutions, libraries, motels and hotels, 
student rooms, home offices, gift buyers in many categories. Contact 
your Authorized Dazor Distributor for additional lamp details, 
available literature and prices. If you need his name, write to Dazor 
Manufacturing Corp., 4481-99 Duncan Ave., St. Louis 10, Mo. 
In Canada address Amalgamated Electric Corporation Ltd., Toronto 
6, Ontario. 


ONLY QUALITY FIXTURES COME FROM 
THE MAKERS OF 


SAzZOR FLOATING LAMRs 


FLUORESCENT and INCANDESCENT 


See ALL DAZOR MODELS in Booths 366-367, Beverly Room, 3rd Floor, at the NSOEA Convention 













































Fluorescent Desk Lamp 

with Pivoting Reflector 
MODEL 2002 

for Two T8 15-Watt Tubes 


MODEL 2001 
for One T8 15-Watt Tube 





Viewed from any direction—back, front, 
side or anglewise—the simple, distinctive 
styling of the Dazor pictured is pleasing to 
the discerning eye. 


The standard finish is frost-green baked en- 
amel over bonderizing, combined with 
colonial white. Optional colors at no extra 
cost: frost-tan, statuary- bronze, gray..or: 
ebony, combined with colonial white. 
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Executive Card Album 36 


An album of name-imprint Christ- 
mas cards created especially for use 
by business firms and professional 
people is offered by Masterpiece 
Studios. The new 1958 “Executive” 
album features an extensive list 
showing the individual cards mot 
appropriate for every type of busi- 
ness and for the various professions. 
This new Business Index feature makes it easier to match the 
customer to the card. 





Correspondence Cards 37 
Quickie Correspondence Cards, double 
postcard size with a tuck-in flap, are 
being offered in a self-selling polyethe- 
iene bag. The cards fold in the middle 
and the top half tucks into a slot in 
the lower half, providing privacy and 
an effective ‘seal’ without glue licking. 
A 40-count bag retails for $1 or 98 
cents and a 20-count bag is 59 cents. 





Ruling Device 38 


Eldorado Products Co. has introduced the Eldorado Parallel 
Liner, a precise automatic ruling device for engineers and drafts- 
men. It is an accurate instrument for drawing parallel and 
equidistant lines with great speed. An indicator disk sets the 
spacing for equidistant lines or angles up to 45 degrees. The 
advancement of the lines is made by depressing a push-button on 





Popular New “Fingertip” Towels 
Give Smart Lift to Party Sales! 


@ Lovely floral patterns . . . provide a colorful, dainty invitation to 
share the hospitality wherever these new “fingertip” towels are hung. 
For only 2 cents apiece they're a wonder- 
ful convenience and a very practical 
luxury. 15:to-a-package ... display them 


Paper Art Company, Inc. + 26 yrs. in America’s finest stores 
3500 North Arlington Avenue, Indianapolis 18, Indiana 


[] Please send _..... unit(s) of the PARTY BOOK @ $3.25 per unit 
(25 books in each). 


(J) Send your new 1958 “Fall and Christmas” Catalog Supplement. 
Store Name 
Address 

|” es State 
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a small gear box. The Parallel Liner comes in two sizes. With , 
12” ruler it's $13.95 and with a 19” ruler it’s $19.95 


Pocket Calculator 39 


A new circular pocket calculator 
known as the ‘“Multor’ consists of 
two metal discs and a transparent plas. 
tic sliding arm which multiply, sy 
tract, hold numbers, figure, add an 
subtract percentages, and perform 4 
host of other calculations. Made jp 
West Germany and marketed in the 
United States by R/B Crafters, it retails at $5.95. 





Telephone Index 40 

A new Dextra telephone in- 
dex by Rest-A-Phone Co. is 
attached to the finger-stop on 
the dial of the telephone in 
order to be always available at 
eye-level and dial-level. The 
“Dextra’”’ index is made in 10 
colors plus black to match every 
known telephone color. It retails 


for $2. 





Typewriter Ribbon 4) 


Curtis-Young Corp. and its subsidiary, U. S. Carbon & 
Ribbon Mfg. Co., have announced a new typewriter ribbon named 
“Textile 59”. The ribbon is described as offering the low-cost 
economy of cotton, with the strength and type resistance of nylon, 
The result of more than a year’s experimentation, “Textile 59” 
is available in lengths of 12, 18 or 24 yards on any spool to fit 
all typewriters. 





A New Insulated Convenient Height 
Portable Ledger File Operating Ease 


Portability 
offers convenient “Point of Use"’ 
fire protection for 
Valuable Records. 


@ Inside drawer 181/,."” x 26” See it 
@ 18” posting tray 
@ Steel inner shell in Room 561 


15 ”“ 
@ 15,” insulation At Chicago's 





NSOEA Exhibit 





THE SCHWAB 
SAFE CO. 


Lafayette, Indiana 
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See them in Chicago... Booth 134A 
NSOEA Convention, Conrad Hilton Hotel 





To introduce the new Linton Consolidated Pencil 


Buy: 1 gross of new Consolidated Pencils 
Get Free: 4 new Linton Ball Pens in Pocket Case 


(verified retail value $1.25) 






Both for new low price of 





FREE. 
4 NEW tony, 
ze mmcouce Pe a PENS 
? <i On C=, EW 
end 2 BALL Wel. Priming 


pencils alone, $4.87 per gross 


\Selomonbeotbestelsemeierctelenas 





You can’t miss: Here’s the new, top-quality 
Linton Consolidated Pencil at a new low price 
even without free goods. But packed right in 
with every gross of the new Consolidated Pencil 
(see illustration at right) we’re giving you 4 
new Linton Ball Pens in a handsome acetate 
pocket case—a verified retail value of $1.25. Act 
now while this deal is in effect. 


Linton Consolidated Pencils — 
retail—10¢ 








NATIONALLY ADVERTISED 


Linton ads are appearing in Look Magazine in 1958, not once or 
twice but 16 times! It’s a record pencil campaign reaching millions. 











Linton is on the marci! 


Wa The quality Pencil that’s still only 5¢ 





Linton Custom—now yours in 


this clever new counter display 





The famous Linton Custom Pencil now in an exciting 
new 3-color counter display that keeps sales humming. 
Each display holds six cellophane wrapped packages 
..each package contains one dozen pencils. Makes 
this popular number easier to sell than ever. Write 
for further information today. 











LINTON PENCIL COMPANY, Lewisburg, Tennessee One of the World’s Great Pencil Makers 
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A new transparent office chair 
mat called ‘Floor Show” is offered 
by Delta Products in four standard 
shapes with 36 sizes to fit most of- 
fice needs. This mat made of 
durable, transparent plexiglas that 
lets the beauty of fine carpets or 
flooring show through. A patented 
new “level-edge’’ eliminates the 


is 





usual ridge effect between the mat and the carpet. 

Dotted Desk Set 43 
Stationers Specialty Corp. has in- 

troduced a new Staco “Dots of Al 

Gold” desk set fashioned of Dupont , 4 

Vinyl, Mylar Polyester film lam- Es 

inated on cloth to give an embossed 

golden effect that is washable and ~ 

will not tarnish or rub off. A five- 

piece set, $5 wholesale, includes 


letter opener, perpetual calendar, pencil cup with six gold pencils 
and a ballpoint pen and stand. 


Rubber Band Desk Tray 44 
Spencer Rubber Products Co. has 











SM heating the answer to the jumbled mess of 
> rubber bands found in the top 
drawers of many desks. Their Ex- 

ecutive “400” divided desk tray, 

with separate compartments, makes 


it easier to find just the right size 





NOESTING PIN TICKET CO. INC. 
“VWillions Daily” 


BRANCH FACTORY 
ISIS WEST 74th STREET 
CHICAGO 36, ILI 


FACTORY 


STREET 





band. The bands themselves, in six basic sizes, are tinted g¢ 
cording to size. The package weighs one-fourth pound and % 
priced at no premium over the standard one-quarter pound boy 





Paper Punch Ruler 


& 





has punch clips attached to make paper punching easy and 
accurate. The back edge of Rul-R-Punch has handy holes 
fit the rings of any binder so that it can be kept and ugg 
within 


binder. 


the 


Name Pilate 


Ac 
Co. 
Desk 


phabet Name Plate 


with 
may 
anytin 
phabe 
can 


separately 


any 


It is made in three sizes, with bases 61”, 


offers 


Products 
a new 
Chrome Al- 


me 


that 
changed 
New al- 
and bases 
purchased 
to meet 
requirements. 


letters 
be 
1€. 
ts 


be 

















A new handy ruler which pundy 
papers to fit 3 or 2 ring binder 
offered under the name of Rul 
Punch by a company of the same 
name. A retail price of 49 centyy 
suggested and the item can be 
printed. The 12-inch plastic alee 


10” or 13” wide. The 
name plates are described as attractive, distinctive and indestruct 
ible. 





THE 


H--BALL 





~ Ball Pon 
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RETAIL 29¢ EACH 








RETAIL 49¢ EACH 


The popular double-ended KOH-I-BALL, with Red and Blue points o 
opposite ends still only 49¢ each. 


Complete range of refills with color coded tips for quick identification includes: (1) Regula’ 
Writing (2) Fine Boll for Accounting (3) Blue-Black (4) Colors (5) Liquid Lead (6) Reproducing 


The Finest in Writing 


instruments Since 1741 





KOH-I-NOOR PENCIL CO. BLOOMSBURY, NEW JERSEY 
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A best-seller for its excellent quolity 
Top styling, streamlined nose-piece 
Gnd beautiful finish—together withthe 
interchangeable refill feature which 
means substantial savings to the cus 
tomer and repeat sales to the deoler 
—make the KOH-I-BALL a must on 


every buyer's list. 


(Refills 15¢ Each) 


(Refills 15¢ Each) 
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NO. 250 IMPERIAL EASEL 


A professional studio easel with added support 
on both sides of center post. Large canvas 




















sind holder and utility tray with palette holder fully 
of adjustable by means of metal ratchet... 

the som designed to provide better support for large 
cents canvases. Adjustable metal stabilizer 

n be we and other hardware plated to resist corrosion. 
tic ruler | ea iapetaiiial cae List price $15.00 
— a FOB: Glendale, L. | 
holes to | teint.” Porn eae 

ind 


NO. 83 MASTER EASEL 


Anco’s traditionally popular studio easel now 
even better than ever! New unique 
construction provides easier adjustment of 
tray and canvas holder with built in palette 
holder. Large easy tightening thumbscrew- 
and-steel plate assembly prevent tray 
slipping even with 100 Ib. weight. 


List price $12.00 FOB: Glendale, L. 1. 


Please write for literature mentioning this publication. 






























How to make profits 
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— GLENOALE 247. 
See for yourself how the two recently modernized 
Horder stores are working out in actual practice. eer A 3 7 Was giles Sal - ——— 
A visit will tell you more than ten thousand words. | 1 
t quolity ||) NO. 350 : 
P 1. Please visit the Horder store at Washington and Clark, j 
eogae and/or the store in the Banker's Building at Adams | PRESENTATION 
+ withthe west of Clark. EASEL 
re which 2. Then drop in at our General Offices at Jackson and 
Jefferson for further information about store remodeling. ' 
) the cus 
oa While at our general offices please be sure to ask also about Se 
our complete Christmas gift offering to Associated Dealers. : At last, a well constructed 
wt There is extra profit in that line for aggressive dealers. Ps reasonably priced lecturer's 


easel... which won't tip 
; over! For sales presentations, 
lectures, demonstrations, 
displays. 


Associated Stationers Supply Co. 
= Horder's, Inc., Retail Affiliate 


229 S$. Jefferson St., Chicago 6 
All phones Franklin 2-6760 


> | 
| 


CLaRK- | 
WASHINGTON 
ha | 
oints ot n 





$25.00 ListPrice 
FOB: Glendale, L. I. 


EASELS MADE OF WOOD STAND UP BETTER! 








> ~ 
1) Regalo ae iis @ 28” x 36” chalkboard with padholder = 2 28” trays (2nd 
producing a: ol tray for storage) m Easy height adjustment: 44” to 80” = 
cae. a st00. conaad Portable ® Compact ® Solid construction @ Attractive finish 
\ MaDOUAE Tens - at ‘wae Please write for literature mentioning this publication. 
“ 


ANCO WOOD SPECIALTIES, INC. 
coy ae =a i © -W 














1 On display at Booth M68, NSOEA Convention. 
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Pencil Deal 47 
rr REY, To introduce its new Con- 
solidated Pencil, retailing at 10 

cents, Linton Pencil Co. is offer- 


ing a free goods deal. Packed with 
every gross of the pencils, at no 


additional charge, is an acetate 
pocket case containing four new 
Linton Ball Pens with a retail 
value of $1.25. Price of the pen- 
cils per gross is $4.87. 
Card Duplicator Display 48 
A new promotion pro- 
gram including an _ eye- 
catching electric display, 


demonstration machines 
and direct mail brochures 
is being offered as free 
merchandising help to 
dealers with initial orders 
of Print-O-Matic A-2G 
card size duplicators. The 
duplicators, priced to re- 
tail for $19.95, are capable 
of printing more than 
2,000 cards per hour. The full package promotion deal, with a 
free demonstration machine and 500 imprinted direct mail stuf- 
fers, goes with an initial order of 12 machines. An order of six 
brings the electric display and 250 plain stuffers. 








ENTS @ @ PROTRACTORS @ OTHER Of¥ 


tilt 
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Photo Folder 


4) 
A “Teen Photo-Purse” has been 


designed by Amity Leather Prod. 
ucts Co. to hold all the pictur, 
teen-age girls feel is necessary » 
carry. One side of the purse cg, 
tains transparent windows in » 
accordion fold to carry 36 picture 
The other side has a pocket large 
enough to hold comb, lipstick and handkerchief as well » 
money. The purse retails for $5. 





Slide Rail Files 50 


The complete line of Oxford Penda- 
flexers is now. available with “‘slide’”’ 
rails, sheathed in stainless steel. The 
rails eliminate friction and make per- 
iodic lubrication of the hanging files 
unnecessary. The new stainless steel 
feature is said to assure maximum, 
built-in slideability. 





Utility Boxes 5) 
The H-O-N Co. has introduce 
a new line of steel Utility Boxes 
in three sizes. Models are availabe 
with or without plastic coin trays 
The trays are removable in two 
sizes and fixed in the larger canti- 
lever type. Deliveries are now being 
made in three standard colors, gray, 
sandalwood and spruce. 





ANOTHER 7eed~ IN CANDLELIGHT 


A NEW CONCEPT IN DECORATING 


tls sv (olonial 





These new ‘Masterpieces in Wax" are ideal when 
used as a centerpiece or for other decorative effects. 
Available in metallic green, pink or gold cups — 
six candles in handsome display package to retail 
at $1.00. 


Write for complete catalog and price list. 


Colonial Candle (Co. of Cape (od, Int 


Hyannis, Massachusetts 
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4 COLUMBIA/NINE-TO-FIVE Furniture 

has the beauty, strength and func- 
las ben tional design for any office requirement. 
T Prod. 
Pictures 
Ssary 
TSE cop. 
| in a 
Pictures 
et large 
well a 


See us at Booth 205-D, National 
Business Show, New York 
Coliseum, October 20-24, 1958. 






= Build office furniture sales with COLUMBIA space engineering 


— Whether a customer is planning to furnish or re-furnish, 
whether he has a single office, a department or an entire 
HT building, space engineering with standard Columbia office 
furniture units makes a lot of sense as a sales approach. 


It gives you a chance to demonstrate the versatility and 
flexibility of the Columbia line and its advantages to him. 
It puts you in the position of consultant as well as supplier. 


al If his needs are routine, for example, one of the ten new 
NINE-TO-FIVE standard combinations may be the per- 
fect, economical solution. If his problem is more complex, 
space engineering lets you custom-tailor the installation to 
the customer’s exact specifications from Columbia’s wide 
range of individual units at no extra premium. 


Any way HE looks at it, Columbia space engineering is 
good for your customer. From Columbia’s 100-plus deco- 
trator color combinations to the ease with which the units 
can be rearranged as his requirements change, Columbia 
features simplify his problems. And superb styling and 
extra strength eliminate obsolescence and save mainte- 
nance costs. 


Any way YOU look at it, Columbia space engineering can 
bearesultful sales approach. Your Columbia-Hallowell rep- 
resentative will gladly fill in the details. Contact him today. 


Or write direct to Columbia-Hallowell Division, SPS, 
Jenkintown 79, Pa., or SPS Western, Santa Ana, Calif. 





COLUMBIA FILING CABINETS, in a style for 
every filing need, are available in Columbia’s 


3RF Jenkintown ¢ Pennsylvania wide range of harmonizing decorator colors. 





ne, Standard Pressed Steel Co. © The Cleveland Cap Screw Co. @ 
Columbia Steel Equipment Co. @ National Machine Products Co. 
@ Nutt-Shel Co. @ SPS Western @ Standco Canada itd. @ 


Unbrako Socket Screw Co., Ltd. 
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NEW PRODUCTS ....... 


Typewriter Cabinet 52 

A compact, 
high-styled cabinet 
for portable type- 
writers has been an- 
nounced by John 
Q. Adams Office 
Machines Co. as a 
new idea in fuac- 
tional design. It 
features a unique 
swing-out door 
which, when opened, forms a generous 
work area on either side of the machine. 
The cabinet is finished in walnut, mahog- 
any or oak and is priced at approximately 
$47.50 retail. 


| 





Self-selling Slide Rule 53 


A new self-sell- 
ing display featur- 
ing both the 10” 
and 6” C-Thru Slide 
Rules is being of- 
fered by the C-Thru 
Ruler Co. It is 
printed in black and 
orange Day-Glo ink 
for contrast and - 
has a 6” slide rule mounted on the card. 
The display is free with each order for a 
dozen slide rules. 














Book of Tables 54 


A new 224-page 
book of tables call- 
ed the ‘“Math-O- 
Matic” and des- 
cribed as a “pocket 
Einstein” is offered 
by R/B Crafters to 
retail for $5.95. 
The tables, printed 
in color for rapid 
reference, solve at a glance many problems 
in square root, cube root, percentage and 
logarithms. Included are reciprocals and 
pi products of all numbers from 1 to 1,000. 


Folding Chairs 55 
Four, distinct 

styles of Steel Fold- 

ing Chairs are now 

being offered by 

Cole Steel Equip- 

ment Co. Priced 

from $4.95 to $13.- 

95, the chairs are 

designed to serve 

the complete needs 

of schools, offices, 

hospitals, libraries, restaurants, clubs, halls 

and other meeting places. A Contour Seat 

Folding Chair, shown here, is $6.95, is 

safety engineered not to tip, tilt, wobble 

or slide. 





‘4 Send for Your Copy Today 
Color—40 Models 


Full 





NSOEA—Chicago Booth 56 


se 


Invitation Tree Rack 56 





In less than 14 
inches of counter 
space a new revyoly. 
ing rack by White 
& Wyckoff offers ¢ 
each of 24 assorted 
packs of birth ap. 
nouncements and jp. 
vitations for open 
house, —_ luncheons. 
coffee, general 
parties, cocktail 
and other events 


Each pack contains 12 of a kind and ge 
tails for 59 cents. The rack is free to deal. 
ers who buy the $43.20 assortment which 


retails for $84.96. 


Holiday Studio Cards 57 


Nile Running 
Studio has a new 
holiday line of stu- 
dio greeting cards 
that includes many 
hand-screened origi- 
nals. The cards may 
be ordered in three 
ways — _ boxed 
solid pack, as coun- 
ter cards to retail 





from 10 cents to 50 cents, or personalized 
with the customer’s signature exactly dupli- 


cated. 
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A friendly welcome awaits 
you at Booth 53 Exhibi- 
tion Hall where the 


GUSSCO line will be on 





display during the National 


Stationers Convention 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
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SPELLS 
CONTEMPORARY 
WITH 





The freest possible type of thinking went Truly an imaginative and original contribu- 
into the design of the exciting new Cramer tion to the art of office seating, combining 
K-Line Matched Collection of Office Chairs. daring design with enduring performance. 


Why not let us send you our free illustrated brochure? 


| | AIRFLOW 
| z Cuamer- POSTURE CHAIR CO. 
B= Adams St., Kansas City 5, Kans. 
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NEW PRODUCTS....... 


Wall Hangings 58 
Classical Ameri- 
cana is interpreted 


in modern terms in 
these two examples 
of new hand-craft- 
ed, ceramic wall 
hangings by Harris 
G. Strong. Inspired 
by early American 
weather vanes, the 
decorative pieces, 
16” by 24’, feature 





New Duplicating Process 60 


A new process 
utilizing the liquid 
or spirit principle 
of duplicating has 
been announced by 
Old Town Corp. 
Named the Cobalt 
Blue process — 
CBP for short — 
it is said to be 
absolutely clean 
and non-staining. With the CBP masters, 
no special paper or other equipment is 
required and up to 350 copies may be 
made on present machines, using existing 





Postal Scales 


62 

The “Mite” pos. 
tal and parcel post 
scales have put op 
new faces to show 
the new rates and 
other important jp. 
formation. In ad 
dition to normal 
rate changes, The 
B-T Co. scales 
carry information on film and manuscript 
rates and special delivery as well gs 
parcel post rates up to two pounds for 
both land and air. No tools or adjust 











































multi-color _— glazes 
marked by strong textures. A background 
of antique white lacquer heightens the 
dramatic quality. Retail price is $39.50 
each. Others are shown in the Anthonsen 
& Kimmel office furniture showroom. 


methods. 


A new Fine-Rest 
aluminum executive 
swivel arm chair by 


Globe-Wernicke has 


Pen-Pencil Gift Bar 59 


a full back and a 

Scripto offers an “deeper than 
assortment of ball average’ seat of 
pens, pencils and foam rubber over 
Ink Cartridge Foun- No-Sag springs to 


tain Pens in a 
counter display that 
promotes “gifts for 
everyone” at prices 
ranging from $1 to 
$3.95. 


assure greatest seat- 
ing comfort. There 


cast aluminum 








NOW! NEW LOW PRICE on 


FLEXO-SPACE Self-Service Island 


ANNOUNCING our 
New low prices on 
FLEXO - SPACE Self - 
Service Islands. Here 
is your opportunity 
to follow the trend 
of thousands of ag- 
gressive merchants 
like yourself and 
modernize your store 
with Self - Service 
fixtures. Do it with 
FLEXO - SPACE at a 
savings of 50% 
over competitive Is- 
lands. FLEXO-SPACE 
gives you Self-Serv- 
ice, Mass Display 
and 300% more 
Selling Space than 
Yes, in only 1212 Sq. Ft. of floor 








one flat-type counter. 
area you get 50 Sq. Ft. of selling space. Raise or lower 
the middie shelves every 2” within 15 adjustments. FLEXO- 


SPACE is a complete Island! Your customers shop on 4 
sides from 5 large Self-Service shelves. The time-saving 
and money-making advantages of FLEXO-SPACE have been 
“Tested and Proved" by thousands of retail merchants. 
New amazingly low prices on FLEXO-SPACE at almost 50% 
less than you expect to pay. Without obligation write for 
FREE catalog on FLEXO-SPACE and other Self-Service fix- 
tures. Do it now — Today! 


Mfrs. write for special extra low prices. 


ADD SALES COMPANY 


829 York Street Manitowoc, Wisconsin 
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Swivel Arm Chair 


are 11 combinations of upholstery mater- 
ials and 44 colors. The one-piece noiseless 
with 
casters has a brushed natural satin finish. 


base 











ments are required to install the new 
aluminum dials on “Mite” scales. The 
postal scale has a one pound capacity and 
the parcel post scale a four pound 
capacity. Each is $3. Current dials for 
all older models are 50 cents. 


61 


Moon Map 63 


Rand McNally & Co. announced publi- 
cation of a map of the moon to retail 
for $1 just shortly before the first United 
States rocket was to be aimed at the moon. 
Based on photographs to assure accuracy, 
the color map gives a picture of the 
moon’s surface as seen from the earth. 
Blown-up photographs show some major 
features of the moon and the reverse side 
has a chart of the planets, showing size 
and distance relationships. 


ball 


bearing 


COMPLETELY REVOLUTIONARY 


WE DON’T MEAN JUST “NEW”! 


@ Exclusive self-ad- 
justing handle. 


Exclusive Design. 


Not. 1. Bet 2 
QUALITY LOCKS 
electronically weld- 


ed to case. 
@ Double _ reinforced 
bottom. 


@ Full 2” expansion. 





Legal size, 15-1/2” 
x 11-1/2”. 


EXPAND-A-LOPE™ nm 


Low-priced Quality Briefcase with 2" Expanding Gusset 
Forget all previous concepts of briefcase value, appearance, 
wear. Angler's, originators of quality Vinyl briefcases, gives 
you EXPAND-A-LOPE. Low Priced, yet obsoletes any like- 
appearing item selling up to $20. Heavy 45 gauge Buffalo 
grain. 1-piece virgin Vinyl. No “faking” with cardboard. 
No skimping. Electronically welded seams, locks and handle. 
Definitely not cheap, chain store or imported “bargain’’ met- 
chandise. 

#73 EXPAND-A-LOPE with smart new all Vinyl, steel 
reinforced handle guaranteed never to pull off. Exclusive 
feature allows automatic adjustment in use. Handle lies flat 
when used as an under arm case. 

LEGAL SIZE: 151 inch x 11% inch; legal file folder enclosed. 
DEALERS NET: #73, $21.60 dz.; #72 (without handle) $18.00 dz. 
QUANTITY DISCOUNTS: 5% on 6 doz.; 10% on 12 doz. 
COLORS: Seal Brown, Jet Black, Luggage Tan. 

SHIPPING WEIGHT: #72—16 Ibs. per dz. #73—19 Ibs. per dz. 
PACKING: #72 & #73—1 doz. in display box. Asstd. colors. 
Order a Trial Dozen today — See Your Jobber or Write 





ANGLER’S CO. Flushing 58, New York 
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Kintal Waiting Litumont. 


That’s why LINDY makes this spectacular 


offer...so you, the dealer, can be pre- 


pared for the BIGGEST and most profitable 
demand for LINDY PENS ever!! 


RETAIL 


each. 


F.T.1.— Fair Traded 


Packed in beautiful 
silver foil display with 
gleaming styrofoam 
insert. 12 decorated 
foil individual gift 
boxes included as well 
as diecut small 
point-of-purchase 
display tag 


RETRACTABLE TOP BUTTON ACTION 
BALL POINT PENS 


Light as a feather — weighs just ‘srd ounce yet carries full size 
standard ink cartridge. 


12 assorted barrel colors including dainty pastels and bright 
masculine tones. 


Jeweler’s finish chrome cap and point guard. 


‘1200 EXTRA PROFIT FOR you! 






















Ambit 
62 
” pos. 
I post 
Dut on b- 4 
"show |b) 7% me 0 ke 
$ and 13th ANNIVERSARY promotion con- 
ant in. tains the THREE LARGEST SELLING 
n ad LINDY NON-REFILLABLE BALL POINT 
10rmal PENS in your three most popular Lindy 
» The merchandising packages 
ales 
1Script 
ell as ‘ 
ds for af ——_ EACH x 
: A TED COLORS F: 
— 4032 - a of 3 4 
, plastic drums A 
. The DRUMS 
ty and 
Pound f 
ls for te 0 Gua , 
e4 
* % 
publi. € 
retail 
United 
moon. 
ne | |e 
) Students everywhere approve this pop- 
earth ie medium point ball pen. Perfectly ee 
Piz balanced, eliminates writing fatigue. 
major ‘ 
€ side : EN 
a. he O Onitginal 
a Lindy Lindy 
Né& FINE POINT) —\%” FINE POINT 
Zi —7i~\ 
’ 
+F-460 49% | 2-467 49¢ 
Bookkeepers, Auditors, Account- The Secretary's insurance for 
ing Students and everyone who perfect notes. Fine line of writ- 
needs a fine line of writing ing is easy to read. Choice of 
applaud this precision instru- 8 colors of ink with dainty white 
ment. Smooth writing, never barrel. 
skips, or fails. 
ALSO AVAILABLE IN THE FOLLOWING PACKAGES 
[DEAL +4032 CARDS | 
208 2 Cards (2 doz. ea.) #460 LINDY Utility Pens — 39c retail 
2 Cards (2 doz. ea.) #F-460 LINDY Auditor's Pens — 49c retail 
mm 2 Cards (2 doz. ea.) #F-467 LINDY Steno-Pens — 49c retail 
like- ONE DOZEN #620 LINDY FEATHERWEIGHT 
'falo Retractable Pens in Display 
yard, 
— [DEAL +4032 BULK PACK] 
(ONE COLOR ONLY, dozen bulk boxes) 
steel 4 dozen #460 LINDY Utility Pens —39c retail 
isive 4 dozen #F-460 LINDY Auditor's Pens — 49c retail 
flat 4 dozen #F-467 LINDY Steno-Pens — 49¢c retail 
one $1.00 NEW LINDY FEATHERWEIGHT PEN 
d. in each dozen box 
) dz. CHOICE OF: BLUE, BLACK, RED, GREEN, BROWN 
LAVENDER, TURQUOISE OR YELLOW-GOLD 
BRILLIANT COLORS 
RED - BLUE - BLACK +» BROWN + GREEN 
TURQUOISE - YELLOW-GOLD - LAVENDER 
GIANT SUPPLY OF LINDY'S EXCLUSIVE FORMULA INK 








DEALER SELLS 


4 dozen *460's @ 39¢ each............ $18.72 

4 dozen *F-460's @ 49¢ each............... 23.52 

4 dozen *F-467’s @ 49¢ each....... 23.52 

PLUS FREE GOODS 

OF 12 $1.00 FEATHERWEIGHT PENS. 12.00 
TOTAL 

DEALER’S COST: 

4 dozen *460’s @ $2.88 per dozen.... $11.52 

4 dozen *F-460’s @ $3.60 per dozen... 14.40 

4 dozen *F-467's @ $3.60 per dozen 14.40 


the China 


TOTAL $40.32 


*37.44 





$77.76 











= 
Lindy Non-Refillable Ball 


Point Pens are perfectly balanced to prevent writing fatigue. 


NATIONALLY ADVERTISED - UNCONDITIONALLY GUARANTEED 


Manufactured by 


LINDY PEN CO., Inc. 


Culver City, Calif., U.S.A. 


13th ANNIVERSARY DEALS : 


TO: LINDY SALES CO. PLEASE SHIP THE FOLLOWING LINDY 

















Quantity | 
| #4032 DRUMS (ossorted colors) | @"$40.32 
| #4032 CARDS (assorted colors) j@ "40.32 
i #4032 BULK = (straight color) |@ "40.32 
[Black []Red [)Blue [Green| 
(] Brown []} Lavender 
(] Turquoise [] Yellow-Gold | 
COMPANY : _ ~ | Tao 
ADDRESS : = 


CITY & STATE: ___ 


BY 


OUR TRADE CLASSIFICATION IS: 





|e 
(1 RETAILER 


OUR WHOLESALE SUPPLIER IS: 


ADDRESS: 


_CITY & STATE :__ 


*LESS USUAL TRADE DISCOUNTS TO THE JOBBER 


(1 CHAIN [) JOBBER 
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NEW PRODUCTS ....... 


Counter Card 64 


Marsh has releas- 
ed a _ new = silk 
screened window 
and counter card. 
shaped like a pallet 
and with the eight 
actual colors of the 
company’s Squeezo 
on the pallet. A 
E Squeezo bottle is 
mounted on the display to add dimension. 
The felt-point marker with a water color 
ink sells at 79 cents per bottle or $3.79 
for a five-color kit. 





Plastic Writing Folio 65 

Visu-Pak, a new = 
type of stationery 
package, has been 
introduced by West- 
ern Tablet & Sta- 
tionery Corp. It 
contains note and 
letter-size sheets 
and matching en- 
velopes in a_ re- 
usable plastic folio. The assortment con- 
tains pastel-colored and floral design sta- 
tionery. 








Laminate Sheets 66 

A new entry in 
the do-it-yourself 
field is a laminate 
sheet made of Du- 
ponts “Mylar” 
polyester film. The 
sheet is called 
“Cleer-Adheer” and 
can be used for 
permanent laminate 
protection of documents, pictures or cards. 
The sheets are coated with a transparent, 
pressure-sensitive adhesive backing and can 
be applied without heat or special equip- 
ment. Chicago Desk Pad Co. offers the 
material in consumer packages that sell 
for 59 cents. 


Display Trays 67 

Four new merchandise display trays com- 
prise the most recent additions to the 
Frederick Post Co. line of space-saver, 
point-of-purchase sales aids. Each tray has 
a driftwood-effect frame and _ velveteen 
interior to show a separate segment of 
the Post line of instruments — dividers, 
compasses, ruling pens and slide rules. The 
trays are free with merchandise. 

Also available are swatch books with 
samples of Post tracing vellums, tracing 
cloths, drawing papers, bond papers and 
sketching sheets. 


Boxed Stationery bE 
Large, full-color replicas of the kj 
and queen of hearts playing cards fill the 
box covers in a clever new set from th 

Holiday line of boxed stationery by 
Brothers. White bond sheets and envelopes 
fill each box and the Queen's box hy 
Montag's new Bridge Score Pad inside the 
lid, with the same colorful cover 

as the box and including contract bj 
rules. Each box in the King and 

of Hearts set retails for $2.50. They may 
be promoted as a pair or individually, 
The score pad may be sold separately, 


Ball Pen 
























A pen with its 
own ink eraser has 
been manufactured 
by Paper Mate to 
retail at 39 cents, 
the lowest priced 
pen ever produced 
by the firm for re- 
tail distribution. 
Called ‘‘School- 
mate,” the long, : 
thin ball pen carries an ink eraser atop the 
pen itself. Another feature is a newly 
developed “twist” retractable point. There 
are 13 different barrel colors. A newly de. 
signed retail display carries 24 pens in 
assorted colors. 
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FRITZ - CROSS 
} REPEATERS” 


SELL A CUSTOMER a Fritz-Cross chair and 
you can expect him back for another. That's 
the history of the Fritz-Cross line; its long-life 
workmanship proves itself in use and re-sells 
itself through practical comparison. AND .. . 
sensible styling stays smart through many years 
of service. 











Fritz-Cross chairs sell initially on visible 
quality, and they repeat on demonstrated 
merit. 


REGISTER for FREE CHAIR 


AT THE FRITZ-CROSS NSOEA EXHIBIT 


|THE FRITZ - CROSS CO. 


300 East 4th Street — St. Paul 1, Minn. 
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DESK SET THE HALLMARK DELUXE 
(with Two Fulyear Refills) 


Suggested list price 


$12.50 


Elegant Design...Luxurious Quality! The Hallmark Deluxe...always an appreciated gift. 


FEALUIMEBRK =: 5 &@a PENCIL COo.. INC. 


305 East 140th Street, 
New York 54, N. Y. 


- - + for more details circle 194 on last page 


World’s Largest Manufacturer of Private Brand Pens 





Harry DeJur, co-founder of the DeJur-Amsco Corp., discusses adver- 
tising plans with Carol Reed, star of WCBS-TV's “Carol Reed and 
The Weather" program in New York. 


VIEWS 
of the NEWS 


James R. (Jim) Moon, left, of the American Pencil Co., receives golf 
trophy at the annual meeting of the Pencil Makers Assn., held this 
year in Nashville. Making the presentation is trophy donor, Alfred 
C. Berol, president of Eagle Pencil Co. 


First prize of $100 is presented to E. H. Doogan, Jr., winner of a 
contest at the 7th Conference of the National Machine Accountants 
Assn. in Atlantic City. He came closest to guessing the number of 
Nylon binder posts in a large glass bowl at Wilson Jones' exhibit. 
Handing over the prize at left is Ed Healy, W-J regional sales 
manager, while Bill Boyer, eastern sales manager, looks on. 
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Major indoctrinator at a week-long sales clinic for new Eberhard 
Faber salesmen was C. Paul Mailloux, sales manager. He pointed 
out on a map the far-flung parts of the world that produce the 
component ingredients of a Mongol pencil. 


Ten thousand Amfile Record Cases were shipped in the first van 
load to the new Long Island warehouse of Amberg File and Index 
Co. Dealers and distributors in the New York City area now re- 
ceive deliveries on a 24 hour basis. In charge of the new warehouse 
is Peter W. Amberg, great grandson of the 90-year-old company’s 
founder. 


The Stewart Office Supply Co., Dallas, recently devoted almost 
an entire display in the front store window to stock business forms. 
The eye-catching exhibit placed special emphasis on Repli-Memos 
by Rogersnap. 


Lucky typ! 
for typing 
ribbons! J 
business 1 
erasers tha 


prevent sm 
in spiral 





Carbon Paper 
“Typewriter > 
Ribbons 


BUILD 
EXTRA 
ERASER 
SALES 


rinted Lucky typists — those who use electric machines or any others, 
e the for typing distinctive, beautiful impressions through carbon paper 
ribbons! LUCKY YOU — if you're cashing in on the booming 
business in carbon paper ribbons and the increasing sales of these 
erasers that go with it! Sell a set of these erasers in the same sale! 


TWO EASY STEPS WITH THESE 
SPECIALLY-SUITED WELDON ROBERTS ERASERS 









































New convenience and 


economy with 









NO. 448 GREEN GLOW. > . 
1. Removes surface carbon to Dennison 
prevent smearing. Soft greeen rubber encased 
in spiral paper wrapping with pull string 
fer easy repointing. K i Nw G S i Zz E 
NO. 3650 GRAYPOINT. p> Flameproof 


«Removes the final image. 

Wood-cased eraser with qual- 
ity gray rubber core. Easily re- 
pointed in any pencil sharpener 
or with a knife. Hexagonal; 
won't roll off desks. With whisk 
for removing eraser crumbs. (NO. 
365 GRAYPOINT same eraser 
without brush.) 


Crepe Paper 


25 FOOT LONG FOLD 
RETAILS AT 49¢ 


4 BIG REASONS why this new length 










ve of Dennison Flameproof Crepe Paper 
ndex OR... NO. 378 GRAYPOINT. fa is going to be the BIG SELLER: 
} re ° e 
ail = — ie sey one 1. Tailor made for customers who 
ny's NO, aa rams —™ , want longer lengths of crepe for deco- 
rations, costumes, crafts. 
The Graypoint Erasers are also : : 
superb for erasing impressions ~ — i rsa — in dust- 
4 ree polyethylene bags. 
. 3. No wrapping needed — package 
I has carrying handle. 
; 4. More profit for you . . . more con- 
: venience and economy for your 
: 
FREE SAMPLE ry customers. 





Write us for a free sam- 
ple of each of these 
Weldon Roberts Erasers 


Dennison KING SIZE Flameproof 
Crepe Paper comes in a full range of 
exciting decorator colors. 


Dennison 


FRAMINGHAM, MASSACHUSETTS 





typed through fabric ribbons. 

Show Your Customers This 

So Quick, So Clean Erasing 
nost 


OR 


mos ORDER A TRIAL 
DOZEN OF EACH 
AT FULL DISCOUNT 








WELDON ROBERTS 
RUBBER CO. 


465 Sixth Ave. Newark 7, N. J. 


World’s Foremost Eraser Specialists 
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Add New Life 
to Your Profit Picture with 


SUPERDEX 


TRADE 


New, Improved 


ROLL LABELS 


With perfected perforation for 
smooth, easy detaching. 


tof 


MARK 


wh 


- oul nut Ae ute 
ee 


Superior Products, More Attractively Packaged, 
Competitively Priced for Consumer 
Economy and Good Dealer Profits 


LOOSE LEAF SAVERS | 


GUMMED CLOTH REINFORCEMENTS 


NOW ... packaged 150 per box 
for greater profit per sale, 
more convenient handling and storage. 





NOW .. . strikingly packaged in a newly designed 
box for quick 6-side recognition. Labels 

available in buff, salmon, green, blue, 

pink, white, canary. 


ute 





Free Samples and Information from 


THE WARSHAW MANUFACTURING CO., INC. 


One of America’s largest manufacturers of file folders and allied products. 


1 MAIN STREET, BROOKLYN 1, N. Y. 
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New WOFI Offices 
Show What Can Be Done 


OFI is the Wood Office Furniture Institute, a group 

of more than a dozen manufacturers with the commog 
aim of interesting people in better offices in wood. WOFl, 
more than most groups, is judged by the office it keeps. 

And when WOFI decided early this year to move to larger 
quarters and modernize its offices, the results might logically 
be expected to take pace-setting proportions in the area of of. 
fice modernization. 

Pictures supplied by Robert Spelman, executive director, 
tell the story of what happened after WOFI found a centggl 
location with adequate space for rent. 

The new office, with 1,775 square feet of floor space, 
looked “more like a place to make clandestine book” when 
Hugh Pettibone of the Marble Design Center was called in t 
draw up a master plan for modernization. It had 11-foot 
ceilings, old-fashioned radiators, obsolescent lighting, badly spac. 
ed windows, anachronistic layout and total unattractivenes 


“among other things.” 

Rent was $2.68 per square foot. Total modernization, when 
amortized over five years, raised this cost to $3.65 per squate 
foot, about half the price of new office space 
Washington, D. C. 


in central 





These views show the challenge faced by WOFI when it moved fo 
larger office quarters this year. The drab shell of an office area 
was reconstructed to create a pleasant, efficient environment. 
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NEW! P 
COLOR 
‘TABLE 





Pink, Gree 
Bonquet R« 
strength tr 
200’ or 3¢ 
individual 








¥ 


“grag 
































e TUTTLE’S “MAGIC LAMP” NEW SALES 


anw Wateh Your Profits S0AR! | «NEW PROFITS 
NEW MODEL 


| 
| 














NEW! PASTEL 


COLORED PAPER 
TABLE COVERS 


Nutter Alibi 


Spirit Process Addresser 













Now with 
“AUTOMATIC DRIVE” 
on moistening roller 


Pink, Green, Yellow, Blue or White 
Bonquet Rolls. Embossed and wet 
strength treated. 40” wide by 100’, 
200’ or 300° long. Packed in 
individual re-shipping containers. 






FINELINE FACIAL 


FLORAL DESIGN QUALITY LUNCHEON 


i 

NAPKINS | 

LUNCHEON NAPKINS 
2 ye 3-Ply Facial quality tissue in four 

Four multi-colored floral designs, on different multi-colored floral | 
fine quality bleached white designs. Luncheon size—30 count 

napkin stock. Luncheon size, 30 single design cellophane package | 


count — 12 pocks each design to to retail for 39 cents. Two 


assortment. To retail for 25 cents. dozen to carton, assorted designs. 









NEW! “Bic suk” | 
FLAMEPROOF STREAMERS | 


Coarse textured crepe in plain or scalloped 
edge. 33 Fall and Spring colors to motch crepe 

paper folds. Plain edge — 2” x 50°. Scclloped 

edge — 2%” x 40’ Packed 12 roils of one 

color to box, 12 boxes to carton. 





NEW PRECISION ADDRESS 
CARD FEED — GREATER CARD 
HOPPER CAPACITY 


assures high speed — trouble free operation 


NEW! matcHep 
TABLE ENSEMBLES 


Everyday designs — 
—— by ale Designed for FAST, LOW COST addressing of: 

Includes cocktail and ENVELOPES @ POSTCARDS @ CIRCULARS @ STATEMENTS 
luncheon napkins, 
tab! _@ rt 

ont, dienes cee NO PLATES - NO STENCILS - NO GELATIN - NO INK 
hot ond cold cups. 








Prints from paper address slips prepared 
in a standard typewriter —or written with 
a ball point pen. 


Address card has ample area for keeping 
records. Use it for record information as well 
as address information, if you wish. 


NATIONALLY ADVERTISED * FULLY WARRANTED 


TUTTLE PRESS COMPANY For further information write or call 


_— MASTER ADDRESSER COMPANY 
6500 MS West Lake Street Minneapolis 26, Minnesota 
Paper Speciabties you wont fasm One Source ens ean ta lector 
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NEW YORK 
1) N23 Bropdway 
"Otegon 5-8590 
CHICAGO 

20 N. ecwe Drive 
CEintrat 46-7013 






































v 


New reception room shows the transformation to efficient lighting, 
baseboard heating, interesting draperies and canted eggcrating 
overhead to lower the ceiling. 





) 


General office area has vinyl cork floor, drop lamps and secretarial 
desks arranged in L-shaped pattern. 





















STOP IN AT 
Booth No. 124 
N. S. O. E. A. CONVENTION 
EXHIBIT 


Visit and Talk Over the Popular and Well Established Lines of 
Efficiency and Champion Paper Products With 


Rus Ragan — Chicago Office Mgr. & Mid-West Rep. 
Jerry Henningson — Chicago Office & Mid-West Rep. 
Glenn Chambers — Southeastern Rep. 


John Whalen — Sales Manager 


A 


a Prd & Paper Company 


HOUVRewe- MASSACHUSETTS 


Wl lliiseld diate mela 


EFFICIENCY and CHAMPION LINES 
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* DuPont's re 
Mork for it 


DEALERS 


*consume 












atip from Wexford the office manager . . « 
"a loose leaf sheet 


that won't pull 
through at holes” 






























Wexford’s happy because the binding 
edges of AICO’s Rip-Proof sheets are 
reinforced with MYLAR * plastic. It is 
stronger than other reinforcing, 

and costs less! 

1/1000" thin reinforced edges enable 
sheets to stack evenly for trouble-free 
automatic feedir g on all stencil, gelatin, 
spirit and offset duplicating and 
printing equipment. 


Inbond, mimeo and duplicator finishes, or 
bin special paper to meet your requirements. 
AVAILABLE AT YOUR STATIONERS 


or write for samples and prices. 








G. J. AIGNER CO, 
426 S. Clinton St, 
Chicago 7, lilinois 
*DuPont's registered Trade HE Plants in Chicago: 
Mork for its polyester film. Rochelle, Illinois; 


New York and Colif 
DEALERS! OVER 200,000 CUSTOMER READERS* WILL SEE THIS AD! 
*consumer readers of business magazines carrying this AICO advertisement, 
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See it at our Booth No. 85 at the 
National Stationery..and Office 
Equipment Show. September 27th 
through October Ist. Conrad Hilton 
Hotel. 





2222 W. CLYBOURN ST. 
Milwaukee 3, Wisconsin 
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There’s always a market for 


Stik-tack 


miracle dises 





Eliminate tacks and glue 
Over 100 MILLION are sold annually — and no wonder — Stik-tacks 


are used in schools, offices, stores, factories, homes — anywhere and 
everywhere. They're adhesive on both sides . . . stick to any surface 

. completely out of sight when in use . . . cannot harm displayed 
material or background . . . easily removed (leaving no trace) and may 


be used over and over again. 
Retail-folder of 82 discs 25c 


Now in tape form too... 


In a convenient dispenser package — 1200 


inches of %” wide Base-Tape to roll. 
Retail $1.00 


| THOMPSON-WINCHESTER CO., INC, 
| 890 Commonwealth Avenue, Boston 15, Mass. 
| (© Send Stik-tack prices and packaging infor- 


mation. 
| (1 Send Base-Tape prices and packaging infor- 
| mation. 


1 Attention ae ae 
Firm Name . 
Street Address . 

| City - State 


Send For Prices, Literature and Packaging Information Today! > l C Dealer [) Representative 
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Justrite Envelopes Introduce 
NEW Bank By Mail Line 


ere’s the streamline banking envelope that can 
increase your sales and profits. It's the entirely 
new and modern bank by mail envelope by Justrite. 


This functional envelope combines the deposit slip, 
deposit receipt, and self addressed return mailing 
envelope in one complete unit . . . designed for effi- 
cient, convenient, and easy depositing. 


Check these outstanding features— 


1. Four popular banking sizes. These new 
bank by mail envelopes are offered in sizes 6, 7, 9, 
10 . . . one perfect for your customer's needs. 


2. Attractive printing designs. Your customers 
have the choice of four distinctive designs for the 
face of the envelope (one shown above) and eight 
stylish flap designs, each promoting a popular 
banking service. 


3. Wide assortment of paper stocks and 
colors. Bank by mail envelopes are furnished in 
white, gray, and buff krafts; green, bankers green 
tint, cherry, blue, goldenrod, and canary colors. 


Get your full share of this profitable envelope busi- 
ness from banks and savings and loan associations. 
Write either Justrite factory for your sales stimulat- 
ing bank by mail presentation kit. 


Two Modern JUSTRITE Factories 
NORTHERN STATES ENVELOPE CO. 
Jus 300 East Fourth Street ¢ Saint Paul 1, Minnesota 


JUSTRITE ENVELOPE MPG. CO., INC. 
S23 Stewart Avenue, S.W. 7 Atlanta, Georgia 
old for Resale Only 
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OFFICE 
FURNITURE 
INSTITUTE 





A rich gold carpet lies under a free-form desk of cherry and walnut 
in the executive director's office. Wall covering of ivory beige grass 
cloth adds warmth. 





Walnut desk in the administrative assistant's office features a con- 
ference overhang for the convenience of guests and to facilitate 
exchange of ideas. A painting and choice accessories add interest. 





New WOFI conference room has sculptured wood chairs and veneered 
walnut table. The rich panelled door to this room (not shown) has 
its lock and other hardware situated directly in the center of the 
door. 
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RESEARCH and DEFENSE PLANS 


Are kept safe from FIRE and THEFT in 


The “COMMANDO 


FIREPROOF and BURGLAR PROOF PLAN 
FILE — Every Drower i is a Fireproof Safe. 



















Open : 
View Approx, Ship. 
Model 400-5 Wt. 1800 Ibs. 


HEAVY DUTY CASTERS STANDARD EQUIPMENT.—Holds any 
sheet up to 42” x 31”. Electric welded construction for strength. Each 
drawer protected by 1-5/8” of insulation. Outside case has 1-5/8” 
approved insulation. Thumb latch on each drawer. Unit protected 
by 4-pt. locking device. Yale key lock standard equipment. Finish 
green or gray—smooth Hammerloid—DIMENSIONS OF 5-DRAWER 
ENIT—Outside, 46-3/4 wide, 34 high, 38-1/4 deep— Max. Inside 
Drawer diam. 42-1/2 wide, 2 high, 31-1/2 deep. Pat. Applied For. 
Bears the Class C One Hour Label of the North America Safe Manu- 
facturers Ass’n., FURNACE TESTED FOR 1 HOUR AT 1700° F. 
R YOUR PROTECTION. Write for complete information and 
Prices — also other insulated equipment. 


“Safety is Our Business” 


Midwestern Manufacturing Corp. 


Indianapolis 4, Indiana 














kitto: THE HANDIEST 
“CARTON CUTTER MADE 


@ Splits Cases and Cuts 
Off Tops Cleaner and 
Quicker! 


* ideal for Making 
Carton Displays 


Can Be Carried in 
Pocket! 


Kutto is the handiest tool ever made for the receiving and shipping 
room. Made of heavy quality steel, it will stand a life-time of hard use. 
Kutto is now available to you for re-sale purposes . . . comtact your 
wholesaler or write Postpaid 





us. 

Retail Price, 1 Kutto with blade and 5 extra blades in handle . 
each 

Wholesale 


paid $1.25 
. 1 Dozen or more $10.00 per doz. f.o.b. Chicago. 


Snippo 
STRING 
CUTTER 


@ CUT STRING, 


TWINE OR ROPE 
cutter on the market ... it has no 








Snippo is the safest string 
exposed blade and it is impossible to cut one’s self. Sturdily con- 
structed of heavy steel and is plated to prevent rusting. Retail price 


$1.25 


each 





WHOLESALE PRICES, F.0.B. CHICAGO 
1 dozen or more, with 5 extra blades, per dozen 
2 dozen or more, with 5 extra blades, per dozen .... 
3 dozen or more, with 5 extra blades, per dozen 
Manufacturers of Precision Cutting Tools 
Write for Circulars 


MODERN SPECIALTIES COMPANY 


4301 W. Ogden Ave. Dept. MS. Chicago 23, Ill. 
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MORE 
PEOPLE 
BUY 





COUIS MELIND COMPANY © 3524 NORTH CLARK STREET © CHICAGO 83 
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make MORE MONEY 


WITH A 


HOWAR 


YOU'LL 
MONOGRAM 
AND SELL MORE: 
















IMPRINTING 
MACHINE 


Xmas Cards 
Book Matches 
Writing Papers 
Lead Pencils 
Paper Napkins 
Leather Goods 
Playing Cards 
Gift Items 






Exclusive Features 
© imprints any 1”x3” area 

© Imprints 2-3-4-5-6 lines 

of type in any combination of 
sizes to 72 points. 


Fountain Pens 


Write for 
Details! 








HOWARD STAMPING MACHINE CO. 
4445 W. Beimont Ave. Chicago 41, Ill. 
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Groom’s, at 125, 


Still Sells Service 


A company that was formed in 1833 has seen many changes 
in the stationery business. But its guiding principle remains 
the same — offer one-stop service on all office needs 


a face of the stationery busi- 
ness has certainly changed 
considerably since our firm was found- 
ed.” 

That should qualify as the under- 
statement of the year, coming as it Mr. 
does from Thomas Groom IV, fourth 
generation president of Thomas 


Boston. 


erry 


ee 





Groom & Co. which is celebrating its 
125th year of continuous operation in 


“But the principle on which our 
firm is operated remains the same”, stock merchandise.” 
Groom added. 
furnish complete, one-stop service on 
all stationery needs, under one roof. 


A store which can provide this hys 
both a past to live up to and 4 
future to look forward to.” 

ee The company was founded in 1833 
by the first Thomas Groom as a com. 
bination retail store and manufactyp. 
ing stationer. It is in this dual capaci 
that it exists today. Bookbinding 
printing, ruling, manufacturing of 
looseleaf devices and plastic and wire 
binding have always played an im. 
portant part in the business. 

“The manufacturing operation js 
carried on exclusively for our retail 
business,’ explains Mr. Groom, 
“We are first and foremost retailers, 
and we view our manufacturing 
activity as a very important part of 
our retail operation. We are the only 
stationer in Boston with so complete 
a manufacturing operation. With it, 
we are able to give service on many 
special items, as well as on staple or 
“We aim to When Groom’s was founded on 
State Street in 1833, it was in the 
shopping center of Boston. Although 





BOSTON BLITZES 
BUSINESS MARKET! 


BOSTON 
CHAMPION 


portable sharpener 


4 DECORATIVE COLORS 
green—blue—sand-tone—gray 


Your Champion Portable sales will 
go up because color—to match or 
complement modern office decor— 
has n added, and— 

Boston’s on a year-round campaign 
to put a_ champion-performing 
Champion Portable on every mod- 
ern desk! 


C. HOWARD H LJ N T 


PEN CO, Camden 1, N. J. 
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FAST 14000 


DELIVERY OUT OF STOCK 
FROM UNLIMITED DESK SELECTIONS 


NO MORE LOST SALES 
ANGRY CUSTOMERS 
HEAVY INVENTORY 

CHestnut 5 — 3375 , 

OESK genet"? dj ; 
ROMCO DELIVERY IS SO FAST, ITS INCREDIBLE 

All desks feature ROMCO construction for lasting quality. 

ROMCO EQUIPMENT CO. 

357 MARKET ST. KENILWORTH, N. J CHestnut 5-3375 

N.Y. OFF. 154 NASSAU ST., N.Y. 38, N. Y. BEekman 3-3922 


— 




















SELL ART SUPPLIES! 


AMERICA’S NO. 1 
ART SUPPLY DISTRIBUTOR 
will service you from the coun- 


try’s largest stock of all im- 
portant art supply lines. 





and dealer discounts. 


&) ARTHUR BROWN & BRO. INC. 
NEW YORK 36, N. Y. 


2 W. 46th ST. 
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THE 
GREATEST 


improvement in 
money handling since 
the cash register! 


A coin box that stores 
and counts accurately 
over $60 in coins. A 
new tool for making 
change and for count- 
ing, storing and pack- 
aging coins. It keeps 
perpetual inventory! 


CASH-A-FLASH 


HASTINGS TYPEWRITER CO., 518 W. 3rd, Hastings, Nebr. 





Retail Price 
$12.50 each 
Complete with lock 





“the 
of | 


WE 
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WORDS OF WISDOM 


“the most useless Oay 
of all Is that mn which 
we have not Laughed” 


SEBASTIEN R. N. CHAMFORT 


Over 7,000 dealers throughout the United 
States have proven their wisdom by stocking 
SPHINX TYPEWRITER PAPERS — truly 
a great leader in the stationery field... A 
paper for every office need! 












PAPER CORPORATION 
240 West 18th Street * New York 11, N. Y. 




















“Holds Paper 
( Memos, Recipes, 
nine Notes, Grocery Lists, 
Business Reminders, etc., 
WITHOUT PINS OR TACKS. 


Each board complete with 


l 
i 
i 
! 
accessories, packed in ff 
I 
| 
! 
| 
{ 






Send for literature and prices 


WEINMAN BROTHERS. inc. 


Retails for $1.00 3960 W. GRAND D AVE., CHICAGO 51, ILL. i 


(OR ER OES A RS EAN ee OS a Rs mee eee 
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Optically ground and polished 
glass lenses. unique green 
metal display stand makes 
sales easy. Each reader at- 
tractively packaged a a 

scarlet and grey 

No. 135/10 
GROUP 





TOTAL RESALE VALUE $29.00 
One $2.00 Display Stand Free with 
Each Assortment 


PRICE TO DEALER — $17.40 
Open Stocks Available Less 40% 





TESTRITE INSTRUMENT CO. 


NEWARK 5, 





135 MONROE STREEI N. J. 
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Heres a tip 
from Flo-master 


...where ink is 
Zel hasta delitiacliicte| 


MARK UP more profits with 
the fastest-selling, most complete 
line of all felt tip pens! 


Backed by heavy nation-wide con- 
sumer promotion, Flo-master is now 
available in three sizes to meet the 
demand of every customer, from 
artist to shipping clerk. Special-pur- 
pose felt tips are interchangeable; 
instant-drying, waterproof inks in a 
variety of brilliant colors. 


ADVANCED FLO-MASTER 


Slender beauty of satin-chrome finish 
on drawn brass, delicately balanced 
with snap-on cap. Preferred by artists, 
school teachers, office workers. 


STANDARD FLO-MASTER 
“The Standard of All Industry.” Pre- 
cision-made of anodized aluminum for 
commercial and industrial use where 
rough handling is anticipated. 


KING SIZE FLO-MASTER 
Aluminum construction with greater 
ink capacity and felt tips up to 1 inch 
wide. Exclusive airtight, dual-purpose 
screw-down cap serves as permanently- 
secured receptacle. Designed for rug- 
ged, heavy-duty use at factory bench 
or shipping room table. 


CUSHMAN & DENISON 


MANUFACTURING COMPANY 
Carlstadt, New Jersey 


Please forward Flo-master Catalog and 
discount sheets. 


NAME 





COMPANY. 





ADDRESS. 








CITY. ZONE_____STATE. 








Se eT 


MS-10 


QUALITY PRODUCTS FOR 75 YEARS! ee 
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this is no longer the case today, the 


firm maintains its main offices on 
State Street in a building just a few 
doors from the original Groom's 
location. 

The State Street building of Thomas 
Groom & Co. contains a retail store 
and five floors of stock, plus the 
firm's complete manufacturing opera- 
tion. In addition to this store, the 
firm maintains three branches in 
Boston, with a total overall floor area 
of 31,000 square feet. 

“Most of our business is store busi- 
ness,” says Mr. Groom. “In our four 
stores we occupy 105 persons, of 
whom 35 are salesmen. Ten of these 
are outside men. We have an outside 
sales force because we recognize that 
this is a mecessary service in selling 
today. Service is of the utmost im- 
portance in these times, with the sta- 
tionery field as competitive as it is.” 

Groom's has not introduced sales- 
man specialization in its stores, Ac- 
cording to Mr. Groom, the only sales- 
men who specialize are those in the 
firm’s systems store, who are mostly 


outside men. This store handles sys- 
tems of all types, but specializes on a 
unity payroll system devised by the 
firtn. 

“Other than in our systems depart- 
ment, where it is mecessary,” Mr. 
Groom says, “we have not introduced 
specialization. Our salesmen and sales 
clerks provide a complete service, 
though some are better in some things 
than in others, of course. That is help- 
ful and could not be avoided even if 
we wanted to avoid it.” 

Thomas Groom & Co, has been in 
the printing business, also, since it was 
first founded. In its early days the 
firm published books and, for 12 
years, it put out the Boston Almanacs. 
Today printing accounts for approxi- 
mately 15 percent of the firm’s busi- 
ness, and binding another 15 percent. 

The reason the firm has continued 
its printing and binding departments, 
according to Mr. Groom, is that 
regular accounts have come to expect 
the service. 

“The customer today,” he says, 
“wants to get everything under one 


roof and we must be prepared to give 
it to him. 

“Although we have handled office 
equipment for many years,” Mr 
Groom continues, “the bulk of oy 
business is in social and commercial 
stationery. Equipment accounts for 
only about 10 percent of our total 
volume. We would like very much to 
expand into the field of equipping of. 
fices. We have a couple of men who 
are really gifted in that line, but s0 
far we have not gone into that as a 
specialty. The main reason is that we 
don’t have the display space needed 
for model offices.” 

While the firm has no plans for an 
elaborate celebration of its 125th an. 
niversary, the historic event has been 
played up in Groom’s Bulletin, a 
monthly external house organ which 
contains an interesting collection of 
historical notes as well as an up-to- 
date review of products being pro- 
moted today. 

One-stop service for all stationery 
needs is the big selling point now as 
it was in 1833. 
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for volume profits. 


a long time, too. 


boosting line. 





CARBON PAPERS 
and TYPEWRITER RIBBONS 


Wtite 


is the RIGHT line 
to feature 


Top profit for you is assured 
because the name WRITE 
guarantees top quality and 
top performance for your 
customers. 

Easy-to-handle WRITE carbon papers 
make more copies, make cleaner carbons, | 
and are more economical to use. 
WRITE typewriter ribbons produce clear- 
est, crisp, uniformly sharp letter — and last 


Make certain of your repeat sales and cus- 
tomer satisfaction by featuring this sales- 


“When it’s WRITE it’s RIGHT.” 


Promptest deliveries, always. Send 
for samples and discounts today. 





What Is It? 




















WRITE 


INCORPORATED 


420 Lexington Ave., New York 17, N. Y. 
Factory: Bridgeport, Conn. 
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Take advantage of the handy mail-order card in 
this magazine. If you would like additional in- 
formation about any of the products listed on 
this card, return it to us and we will see to it 
that you receive the literature that you desire. 


MODERN STATIONER 


AND OFFICE EQUIPMENT DEALER 
405 EAST SUPERIOR STREET « 


Frankly, this is one pro- 
duct that we’re not hep 
about. However we will 
pass on information about 
any other product listed 
in this magazine free of 
charge. 





DULUTH 2, MINN. 











iC 
fri 


New Price 
Romco Equ 
price list on 
fective August 
cubstantial re 
line of desk 
furniture. 


Leather G 
Leathercraft 
catalog desigt 
case business 
quick referen 


Accessorie 
Smith Me 
catalog and 
desk and offi 
other decor 
calendars, cle 
smokers’ prt 
variety of 
described an 
tions. 




















Bive 


fice 








Y© 
he 


New Price List A 
Romco Equipment Co. issued a new 
price list on its steel office furniture, ef- 
fective August 15. The new list shows a 


substantial reduction in prices on their 
line of desks, which includes modular 
furniture 

Leather Goods B 


Leathercraft, Inc., has published a new 
catalog designed to get dealers more brief- 
ase business and carefully planned for 
quick reference. 


Accessories Catalog Cc 
Smith Metal Arts Co. has issued a 
catalog and price list covering luxury 


desk and office appointments in bronze and 
other decorative metals. Included are 
calendars, clocks, thermometers, lamps and 
smokers’ products. Over 80 items in a 
variety of patterns and finishes are 
described and priced, with order instruc- 
tions. 


Tape Charting Guide D 


More than 435 pressure-sensitive tapes 


of many sizes, colors and patterns for 
making graphs, charts, layouts, printed 
circuit drawings, map overlays, slides and 
other presentations are illustrated in a 
new enlarged 32-page booklet, “Visualiza- 
tion Made Easier,” by Chart-Pak, Inc. The 
booklet includes step-by-step directions 
for making office and plant layouts, and 
organization and flow charts. 


Drafting Templates E 

A new catalog of drafting templates 
has been issued by Timely Products Co. 
Included is a full line of precisely made 
symbol, circle, ellipse, alphabet and other 
templates used by architects, contractors, 
engineers, draftsmen, students and others. 
Size, scale, uses and price are shown for 
each. 


PLANNED ADVERTISING... 


(Continued from page 39) 

take more time to describe the use 
or application of a product, or the 
value of a service, and we can ad- 
vertise a particular item with greatet 
assurance, sending a mailing to only 
the appropriate part of a list. In 
newspaper advertising you can’t be 
so discriminating.” 





with 





printing pa 





distributor. 





NEENAH, 


} 
| 
PAPERS FOR ANY 
OFFICE PRINTING 
EQUIPMENT 


Try ODIN — mimeo finish, 
smooth finish or bond finish. 
Compare it with any office 
r for brightness, 
surface uniformity, opacity — 
printability! Sized for pen and 
ink. Write today for samples 
and name of nearest 


| Berestrom | 


PAPER COMPANY | 
WISCONSIN 
FOUNDED 1904 
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The firm has a list of 12,500 
carefully selected names, divided in- 
to various types of businesses. Every 
address plate has both an_ indivi- 
dual’s name on it and the company 
name. The greater part of this list 
will receive a mailing once a month 
during the fall and winter and every 
other month during the spring and 
summer. 

Stott prepares most of its own 
mailing pieces, although it also 
makes use of material furnished by 
manufacturers. The most elaborate 
mailing piece, a complete catalog, 
is not mailed to the entire list, only 
to some 7,500 selected customers. 


Mr. Niven feels that direct 
mail is the best method of ad- 
vertising for large and small sta- 
tioners alike. The cost of printing 
a brochure, folding it, stuffing 
and addressing the envelope and 
mailing it is high, but he does not 
believe the price is out of line with 
the advantages received. 

Even the smallest stationer can 














You do the billing—we do the rest. We will crop ship in your 
name using your labels if you desire. We can put your decals 
on our products; just send them in with your order. Ours is 
the highest quality equipment available of this type. You 
will be proud to have your name on it as many dealers have 
over the last 17 years. 


WRITE TODAY FOR OUR CATALOG 


BAY PRODUCTS INC. 





CARTS 
2 
DRAWER UNITS 
as 
PARTS BINS 
% 
SHELVING 
® 
TOTE BOXES 
6 


TOOL STORAGE 
UNITS 








1841 WEST CAMBUA ST., PHILA. 32, PA. 
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New .. . Different 
. . « Exquisite! 


MON BIJOU GIFT SET 


New imported set in black and gold gift 
box. 40 lovely paper napkins, 20 match- 
ing coasters, or 60 napkins. Many beau- 
$9.00 doz. 
Coasters available alone. 


tiful designs for fast sales. 
plus postage. 





ORIGINAL JAPANESE 

SILK EFFECT NAPKINS 
Often copied, never equalled. Terrific 
new designs, including Christmas. 36 
Luncheon or 40 Cocktail. 





FINE PRECISION PENCIL SHARPENER 
The original “DUX" with the razor-sharp, 


replaceable blade that keeps pencils 
sharp with a twist of the wrist... no 
muss . . . no fuss. Spill-proof container. 
24 different types in the fine DUX line. 


Permanent Showrooms 


New York, J. Kenneth Zahn, 225 5th Ave. 
Chicago, The Zangs Co., 1598 Merchandise 


Los Angeles, Clifton Sales Corp., 
Westwood Blvd. 


FRED BAUMGARTEN 


Exclusive imports 
1000 Virginia Ave. N.E. Atlanta 6, Ga. 


1919 
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use direct mail to advantage, Mr. 
Niven says, if he sends out bro- 
chures furnished by his manu- 
facturers. In a small community it 
should be easier to build up and 
maintain a list of a thousand or so 
good names of prospects. 

In addition to direct mail and 
newspaper advertising, Stott relies 
somewhat on a third technique, that 
of special promotions and give- 
aways. These, however, are not used 
on a continuous basis. The firm also 
sends out special letters to each 
customer opening an account, to all 
new offices that open in Washington 
and to old ones that change 
quarters. And the firm includes 
envelope stuffers in all its billings. 

Mr. Niven has a firm belief in 
the value of steady advertising. Yet 
he recognizes that the value of ad- 
vertising is often difficult to mea- 
sure accurately, and that exact 
figures on the amount of business 
actually brought in as a result of an 
ad are impossible to get. 

But, he points out, there are some 
gauges to the success of an ad- 
vertising program. 

One method is to take a stock 
count before the advertisement ap- 
pears and determine the actual 
amount of stock that moves during 
the week in which an ad appears, 
as measured against a known aver- 
age. But if a week's sales are 
good, it is difficult to prove this 
was a direct result of an advertise- 
ment. 

A more reliable measure of the 
value of advertising, Mr. Niven 
says, is a comparison of sales from 
one year to the next. You still can’t 
tell exactly what part advertising 
played in a sales increase. But this 
is a more reliable indicator than 
monthly or weekly figures provide, 
he feels, because the results of a 
good advertising program are not 
entirely achieved in a week or a 
month. 

The ad manager cautions that ad- 
vertising should not attempt to take 
the place of the salesman. Its pur- 
pose should clearly be to help the 
salesman sell the product. 

“Advertising is a tool that makes 
selling easier,” he concludes. ‘““With- 
out it, in some form or other, no 
stationer is likely to grow.” 
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STEP 
UP... 


Ruler Sales 
And Profits 


SET 
UP... 


SENCO 
RULERS 


AND YARDSTICKS 


DISPLAYS 








<a The more they see ‘em the 
more you sell. Set up these 
Senco counter displays and 
see it proved—with profits, 











Three types of Senco Displays avail- 
able. One for School Rulers . . . one 
for Office Rulers and the general pur- 
pose Senco Sell-O-Ramo. Write for 
catalog, prices and deal. Buy from 
your nearby jobber. 


SENECA NOVELTY CO., INC. 
Mfrs. of SENCO Rulers and Yardsticks 
52-54-56 MILLER ST. 

SENECA FALLS 6, N. Y. 
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Proper Form Save Time and Money #2! 0 .%_oiat form 


ix ways to save time in writing and 

handling business forms have been 
wggested by a systems expert who 
points out that the cost of a form us- 
willy is about 1/20th as much as the 
cst of typing or otherwise preparing 
it. 
Attention to basic principles of forms 
design can plug several loopholes, says 
William W. Zechel, Uarco executive. 
He claims it’s possible for business firms 
to save anywhere from 17 to 78 percent 
of clerical costs for record keeping. His 
suggestions are the kind that a stationer 
may wish to pass on to his customers. 

1. Combine forms wherever possible. 
Carbon and paper cost far less than a 
typist’s time, so study all ways to com- 
bine two or more forms that contain 
similar information, such as_ shipping 
orders and packing lists, delivery 
tickets and invoices. An entire typing 
operation may be eliminated, as well as 
the cost of an extra set of forms. 

2. Choose the form best suited for 
the job. Autographic registers provide 
the easiest and fastest way to prepare 
handwritten forms. Unit — carbonset 
























and four times as long as the use of a 
tabular stop. 


are often not visible to the average of- 
fice executive. It's up to the stationer 
or his systems expert to point them out. 


forms, compared to loose sheets, save 
the typist all the time of assembling 
sets and aligning them in the typewriter. 
Additional time can be saved by using 
continuous forms. 

3. Preprinted information eliminates 
the need of writing frequently repeated 
items, such as popular products, terms 
of payment and much other standard 
information. Writing time can be re- 
duced 5 to 10 percent by appropriate 
preprinting. 

4. Use check boxes to indicate mul- 
tiple choices. For example, when answers 
are limited to direct questions such as 
“yes” or “no”, “prepaid” or “collect”, 
considerable time is saved by the use of 
check boxes. This also saves time in 
interpreting answers. 

5. Designate function and distribu- 
tion of each ply or part of the form. 
Colored papers provide quick identifi- 
cation. 

6. Proper use of tab stops, margins 
and straight line typing eliminates the a : 
need for hand positioning of the type- The pretty blue is $4.98 and the beav- 


an . sSeagi tiful pink is $5.50? Give me a ream of 
writer carriage. Hand positioning takes these gorgeous yellow second sheets!” 
12 times as long as a keyboard stroke 


























take the 
BEE LINE 


for profits ! 


AQUABEE 


e Drawing Papers 
e Watercolor Papers 
e “Canvaskin” 





American Watercolor Society 
Handmade Watercolor Papers. 


Endorsed by famous 
watercolor artists! Also 
available in a Student Grade. 


paper co., LV. GUMPTION 


TT RAL RO a eee 56 Reade St., New York 7, N. Y. * BArcaly 7-8482 


“The Home of Ad 


Trademark of America’s most complete 
line of quality Drawing Papers! | 


In Rolls, Sheets, Wire Bound Books 
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NOW! NEW FORMULA 


GUMPTION 


in a Bright, New Package for 
Ay mate ADDED 
























Gumption with NEW 
| SUPERCLEANSING ACTION 
wipes away all stains 
from linoleum and plastic 
desk tops. Guaranteed to 
remove Hectograph & 
Ditto Ink Stains — Carbon 
& Crayon Marks! 


e Tracing Papers 
e White and Colored 
Charcoal Papers 


Also perfect for steel, aluminum, chrome and 
leather chairs, desks, files, and other office 
furnishings. Full money-back guarantee. Priced 
for volume sales and new profits! 


Call or write today for trade discounts. 


Products Corporation 


Exclusive U.S. Distributor 





See Us at NSOEA, Chicago, Sept. 27-Oct. 1 — Booth 337W 
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To sell more dictation 
equipment... sell 
Current Anywhere!”’ 




















Machines and 

Tape Recorders 

are TRULY PORTABLE, with 

110 Volt A. C. Current from 
a Car Battery, with a 


trade TravElectric 


MOBILE POWER CONVERTER 








“Supreme” converter provides 175- 
200 watts, A.C., filtered for dictat- 
ing machines & recorders. 

Converts 12 volt battery current to 
110 volt, 60 cycle A.C. 
remote control switch included. Other 
to 200 watts, 
powered from either 6 or 12 volt 
Priced from $21.95. 
SUGGEST OTHER A.C. USES 


In addition to Dictation, 





national maga- 





Equipment and Tools. 
If Your Jobber Cannot 
Supply You, Write 











aie COMPANY 





Designers & Mfgrs. of Electronic Equipment Since 1927 
eee > oo 6-2514, 








IN CANADA: Atlas Radio Corporation Ltd. 


Toronto 10, Ontario 


50 Wingold Avenue 
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Sept. 27-Oct. 1 — NSOEA Convention- 
Exhibit, Conrad Hilton, Chicago. 

Oct. 5-11 — National 
Week. 

Oct. 18— WSA Eastern States Regional 


Letter Writing 












Feb. 1-12 — Chicago Gift Show, 
and Palmer House Hotels. 

Feb. 22-27 — New York Gift 
Hotel New Yorker, Trade Show Buj 
ing. 

March 2-4 — WSA School & Art 
plies, Stationer & Sundries Show, fo 
wholesalers, Hotel New Yorker, New 
York. 

March 8-12 — Boston Gift Show, Hote 
Statler and First Corp. Cadet Armory, 

March 15-18 — Philadelphia Gift Show 
Hotel Benjamin Franklin. 

































































Round Table, Pocono Manor, Pa. April 17-18 — NSOEA District 5, Frend in, rs 
Oct. 20-24 — National Business Show, Lick Sheraton Hotel, French Lick Add Sales 
Assn., third annual Eastern Regional : are ck, Ind page 
Convention, Grossinger Hotel, N. Y. April 20-21 — NSOEA District 9am pado-X, In 
: ler-Hilton, Dallas, Texas. Ld 
Oct. 25-29 — Eastern Commercial Sta- ee poge 65. 
tionery Show, New York Trade Show April 27-28 — NSOEA District 8, Much 9 i Aigner, G 
Building. lebach Hotel, Kansas City, Mo. leaf sheet: 
Oct. 27-28 — National Business Show, May 8-9 — NSOEA District 4, Ameti. Wh Anco bet 
New York Coliseum. cana Hotel, Miami Beach, Fla. we : C 
Nov. 10-12 — NOFA Area Conference, May 15-16 — NSOEA District 10, West 9) igg Associated 
Grossinger Hotel, N. Y. ern Skies Motel, Albuquerque, N. M. Office eq 
s000 May 17-22 — New York Stationery Show, sonar gete 
Hotel New Yorker. at h & 
Jan. 18-23 — 48th California Gift Show, May 18-19 — NSOEA District 14, De fier displ 
Brack Shops, Merchandise Mart, Am- ert Inn, Las Vegas, Nev. Ill Bay Prod 
bassador and Biltmore Hotels, Los May 22-23 — NSOEA District 11, Olym 2 grea 
Angeles. pic Hotel, Seattle, Wash. Me osee 
Jan. 25-28 — Washington Gift Show, May 25-26 — NSOEA District 12, § 119 Bergstrom 
Hotel Willard. Yosemite National Park, Calif. — page 
14 Binney 8 
115 Brown, / 
— page 
116 Browne-/ 
CLASSIFIED ADVERTISEMENTS s 
117 Bulman 
Deadline for classified Sivertisoments is the fifteenth of the 2nd month — page 
preceding the month in which the magazine is issued. RATES: 20c a word. 118 Burroug! 
Minimum Order: $4.50. Names and address are to be included in the count. 
Initials or sets of figures are to be counted as one word. — 3rd 
119 C-Thru 
territories open. Box 206, MODERN hw 
HELP WANTED STATIONER and OFFICE EQUIPMENT poy 
DEALER, 405 East Superior Street, 
Duluth 2, Minnesota. 10-58 12 Codo | 
SALES REPRESENTATIVES — pag 
Wanted to carry line of popular-priced Colon’ 
Solid-Pak Christmas Card 4 Sor mation- FOR SALE _— . 
ally-recognized publisher of greeting = 
cards. Write Box 104. Modern Stationer 123 Control 
an ice Equipmen aier, s $5.85 for 100 ball fill: cator 
Superior Street, Duluth 2, Minnesota. Individually packaged with “pe ; 
TF mark. Top action retractable ball page | 
a 8 2 eae $12.50 per gross prepaid. Uncondition- 1% Craftir 
Reps. _ — Nationally neimeees oar —- Samples on request. Box outfit 
IP-I ouma, TF 


albums for department, gift, 
amare and camera stores. Can be 
sideline. Liberal commission. Write 
giving , baemeeses. & territories desired. 
REGA & WADE MFG., Maspeth ba at 





Side line man calling on retail stores 
wanted for either upstate 7 
Pittsburgh area to carry a complete line 
of Foreign Text Greeting ards for 
Everyday and all Seasons. Write Box 
202, MODERN STATIONER and OFFICE 
EQUIPMENT DEALER, 405 East Superior 
Street, Duluth 2, Minnesota. 10-58 





WANTED TO PURCHASE 
Established manufacturer of School Sup- 
ply products or paper converti busi- 
ness_ allied with this field, idwest 
location. Prefer national distribution, one 
ogy or nom All replies confidential. 

205, ERN TATIONER and 
OFFICE EQUIPMENT DEALER, 405 East 
Superior Street. Duluth 2, Minnesota, | a. 





Long established firm of very attractive 
multicolored notes in slim and conven- 
tional size — a highly promotional line 
— wants experienced salesmen. Many 


122 

















DO IT YOURSELF — Easy built DIS- 
PLAY ISLAND. Assembled or dismantled 
in 15 minutes. Sturdy-attractive-versa- 
tile. For permanent or seasonal use. 
Stored flat when not in use. Build it 
for a fraction of ready made cost. 
$2.00 for — so and instru 
to BDS. 1 Hampton-Box 
Butler, eeneade. 1 




















































































LINES WANTED 













Wanted for California _ reliable 
tionery, greeting cards or allied 
by established representative calling 
years. Box 201, Modern Stationer 
department and stationery stores 
Office Equipment Dealer, 405 

Superior Street, Duluth 2, Minne 















Sales org. N.Y.C. office geeks line 
Staty, pt. Stores, Jobbe & 
Order Houses. Presentl covering 
states in the Northeast. Box 204, ; 
Stationer And Office Equi pment Malet, 
405 East Superior Street, Duluth 2, Min- 
nesota 10-58 
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WDVERTISED PRODUCTS 


fl Acco Products, Inc. — Filing supplies 

= 5. 

Acme Shear Co., The — Scissors and 
shears, merchandisers — page 78. 





14 Addo-X, Inc. — Automatic multiplier — 
65 


iieeer, G. J., Co. — Reinforced loose 
leaf sheets — page 113. 

1% Anco Wood Specialties, inc. — Easels 
— page 99. 

17 Angler's Co. — Briefcase — page 104, 


Office equipment — page 99. 

19 Baumgarten, Fred — Imported napkins, 
pencil sharpener — 120. 

110 Bausch & Lomb Optical Co. — magni- 
fier displays — page 63. 

Il] Bay Products, Inc. — Storage equipment 


— page 121. 

112 Bee Paper Co., Inc. — Drawing papers 
— page 121. 

113 Bergstrom Paper Co. — Printing papers 
— page 119. 


14 Binney & Smith — Crayons — page 71. 

115 Brown, Arthur, & Bros. — Art supplies 
— page 116, 

116 Browne-Morse Co. — Glider files — 


poge 30. 
117 Bulman Corp., The — Store equipment 


— page 85. 

118 Burroughs Corp. — Typewriter carbon 
— 3rd cover. 

19 C-Thru Ruler Co. — Measuring devices 
— page 100. 


12 Changepoint, Inc. — Pen set — page 
92. 


12) Codo Mfg. Corp. — Duplicator masters 
— page 91. 
122 Colonial Candle Co. — Decorative can- 





























ae pencil sharpener — page 116. 57. 
Bes — pepe 508, _ 147 Ketcham & McDougall, inc. — Gift line — 
123 Control Systems, Inc., Plus Diehl Calcu 5 
cator Div., — Automatic calculators — — page 59. (Continued on other side) 
page 93. 
IM Craftint Mfg. Co., The — Oil painting )7~ 77 "TA iiosinshesininacki sitet cabal is i cima pesiniietteiaihdaall 
ovifit — page 27. 
MODERN STATIONER Nome Position 
Tell-Me-More Dept. Business Name 
Please print or Street 
type information City State Zone 
New Products: 1 2 3 4 5 6 7 8 9 
iW 12 13 14 15 16 17 18 19 20 21 
23 24 25 26 27 28 29 30 31 32 33 
Simply circle 35 36 37 38 39 40 41 42 43 44 45 
Ss 47 48 49 50 51 52 53 54 55 56 57 
pas 59 60 61 62 63 64 65 66 67 68 69 
ie aihetin ' Yours for the Asking: A BC D E 
A Allagpec i Advertised Products: 101 102 103 104 105 106 107 
oe ; 109 110 WI 112 113 114 115 116 117 
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125 


Cram, The George F., Co. — Globes, 


page Yo. 

127 Dennison Mfg. Co. — Crepe paper — 

page 109. 

128 Dome Publishing Co., Inc. — Record 
books — page 90. 

129 Eagle Pencil Co. — Pencils — page 
21. 

130 Eastern Commercial Stationery Show — 
Show — page 79. 

131 Eaton Paper Corp, — Wall calendar — 


page 8. 

132 Ellingsworth Mig. Co. — 
covers — page 81. 

133 Esterbrook Pen Co. — New ball point 


Loose leaf 


pen — page 6. 

134 Eureka Specialty Printing Co. — Labels 
— page 94. 

135 Eversharp Pen Co. — New ball point 
pen — page 13. 

136 Faber, Eberhard, Pencil Co. — Desk 
pens — page 4. 

137 Ferber Corp. — Retractable pen — 


page 87. 
138 Frankel Mfg. Co. — Ball pens — page 
5 


3. 

139 General Pencil Co. — Ball-point pen, 
office pencil — page 25. 

140 Globe-Wernicke Co. — Aluminum chairs 
page 10. 

141 Guide System & Supply Co. — Filing 
supplies — page 102. 

142 Hamilton Mfg. Corp. — Secretarial chair 


— 4th cover. 

143 Hastings Typewriter Co. — Coin box 
— page 116. 

144 Higgins Ink Co., Inc. — Dispensing 


stand — page 64. 

145 Howard Stamping Machine Co. — Im- 
printing machine — page 115. 

146 Hunt, C. Howard, Pen Co. — Portable 


148 Kingsley Stamping Machine Co. — 
Monogramming machine — page 24, 
149 Koh-l-Noor Pencil Co. — Ball pen — 
page 98. 

150 Lindy Pen Co., Inc. — Writing insirv- 
ments — page 105. 

151 Linton Pencil Co. — New pencil — 


page 97. 

152 Lit-Ning Products Co. — Filing equip- 
ment — page 3. 

153 Master Addresser Co. — Spirit process 
addresser — page 111. 

154 Melind, Lovis, Co. — Marking devices 
— page 115. 

155 Merriam, G. & C., Co. — Dictionary — 


— page 115. 
157 Modern Specialties Co. — Carton cutter, 
stri cutter — e 115 


— page 98. 

159 Nord Mfg. Co. — Photocopy machine, 
franchises — page 55. 

160 North American Van Lines, 
Shipping service — page 76. 

161 Northern States Envelope Co. — Bank- 
ing envelope — page 114, 

162 Olivetti Corp. of America — Portable 


ince — 


page 96. 

164 Print-O-Matic Co., Inc. — Duplicating 
ink — page 88. 

165 Regency Thermographers — Heliograv- 
ing — page 84. 

166 Roberts, Weldon, Rubber Co. — Erasers 
— page 109. 

167 Romco Equipment Co. — Desks — page 
116. 


168 Schwab Safe Co., The — Ledger file — 
page 96. 
169 Scripto, Inc. — Gift sets, displays — 
























Note: Inquiries for items listed not serviced after 3 months from date of issue. 
















ADVERTISED PRODUCTS 


(Continued from other side) 


170 Seneca Novelty Co., Inc. — Rulers and 
yordsticks displays — page 120. 

171 Sengbusch Self-Closing inkstand Co. — 
New product — page 113. 

172 Sheaffer, W. A., Pen Co. — writing in- 
struments — page 89. 

173 Smith, The S. K., Co. — Gift sets — 


page 86. 

174 Speedry Products, inc. — Marking de- 
vices — 28. 

175 Terade Co. — Mobile power converter 
— page 122. 

176 Testrite Instrument Co., Inc. — Magni- 
fiers — page 117. 

177 Thompson-Winchester Co., Inc. — self- 
adhesive discs, tape — page 113. 

178 Tuttle Press Co. — Paper tableware — 
page 111. 

179 Valid Process Co. — Social announce- 
ments — page 106. 

180 Victory Mfg. Corp. — Poker chips, dis- 
penser — page 83. 

181 Wabash Filing Supplies, inc. — Filing 
system — page 80. 
182 Warshaw Mfg. Co., Inc., The — Rein- 
forcements roll labels — page 110. 
183 Waterman Pen Co. — Pens — page 18. 
184 Wausau Paper Mills Co. — Typewriter 
papers — page 17. 

185 Weinman Brothers, inc. — Memo board 

— page 117. 

186 Wilson Jones Co., Inc. — Nylon post 
binders — page 69. 

187 Write, Inc. — Carbon papers, ribbons 
— page 118. 

188 American Pad and Paper Co. — Paper 
products line — page 112. 

189 Columbia-Hallowell Div. — Office furni- 
ture — page 101. 

190 Cramer Posture Chair Co. — Office 
chairs — page 103. 
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191 Cushman and Denison Mig. Co. — 
Felt tip pens — page 117. 

192 Fritz Cross Co., The — Chairs — page 
107. 

193 Gumption Products Corp. — Desk top 
cleaner — page 121. 

194 Hallmark Pen & Pencil Co. — Desk set 
— page 107. 

195 Letterex Corp., The — Carbon second 
sheets — page 74, 

196 Norma Pencil Corp. — Pen and pencil 
combination — page 67. 

197 Saxon Paper Corp. — Typewriter papers 
— page 117. 


NEW PRODUCTS 


Swivel Chair 

Floor Covering 

Cash Register 

New Candle Designs 
Thin Rule 

Book Cover With Handles 
Automatic Eraser 
Cabinet 

Felt Tip Maker 
Folding Chair 

Power Converter 
Phone Accessory 
Photocopy Desk 
Display Fixtures 
Bridge Napkins 
Teletype Tape File 
Word-Card Game 
Speaker's Aid 
Instrument Gift Packs 
Coin Counter Box 
All-purpose Scope 
Modular Furniture 
Wire Desk Trays 
Chair Mat 

Tape Displays 
Automatic Addresser 
Portable Typewriter 
Briefcase Promotion 
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BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 665. SEC. 34.9. P.L.GR., DULUTH, MINN. 


TELL-ME-MORE DEPT. 


MODERN STATIONER 


405 EAST SUPERIOR STREET 
DULUTH 2, MINNESOTA 





Self-selling Slide Rule 
Book of Tables 
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NU-KOTE 


PULLS PROFITS aM 


UP- 


INVENTORIES 
1O) AN 


The original plastic-base type- 
writer carbon, with a brand- 
new kind of cleanliness 


and durability 


When NU-KOTE goes on your shelves, down goes 

your space-wasting, capital-freezing inventory! 

Here’s a one-weight, one-finish typewriter carbon 

whose new printing press principle of making 

impressions is exactly right for any typewriter and 

just about any copy job. 

Also your sales staff can forget about complicated 

weight and finish facts—and merely concentrate 

on this short, sweet selling story: 

e NU-KOTE copies won’t smudge. They stay 
clean, keep typists’ hands clean. 

e NU-KOTE outlasts ordinary carbons 3 to 1. 

e NU-KOTE copies are sharp, clear all the way. 

Yes, a profit-puller plus, as you'll discover at first 

hand as a NU-KOTE dealer! For details plus a 

free sample of NU-KOTE, send in the coupon 

without delay. 

P.S. Another profit-puller plus: fast selling 

Burroughs adding and cash machines. 


SEE US AT THE NSOEA CONVENTION, BOOTHS M-12, 13 


carbon paper 


: 
j 
: 
| 
2 
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FREE SAMPLE! GET DEALERSHIP FACTS! 

DEALER SALES DEPARTMENT 

BURROUGHS CORPORATION, DETROIT 32, MICH. 

im Without delay send me a FREE SAMPLE of new NU-KOTE 
Typewriter Carbon. 

& Also information on how I can become an M&V NU-KOTE dealer. 


MS-91 
NAME 


FIRM NAME 
FIRM ADDRESS 


CITY ZONE STATE 
- - - for more details circle 118 on last page 


Smart, comfortable, sellable 





LO SLO secretarial chair 



















! Secretaries say nice thin 
“smart, trim styling and cc 
$S approves its quality cc 
sting value . . . that o 
oOduction facilit) 
ole. You like its volu 
fit. All good reas: 
ck and feature COSC 
upported by the lara: 
‘ogram in COSCO hist: 


MANUFACTURING CORPORAT! 
COLUMBUS, INDIANA 





[ 
18-TA, $49.95 18-T, $44.95 20-LA, $29.95 23-L, $15.95 COSCO also offers comparable values in 
($52.45 in Zone 2)* ($47.45 in Zone 2)* ($31.95 in Zone 2)* ($17.95 in Zone 2 chairs, settees, sofas, tables 








*(Zone 2: Texas and 11 western states) 
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